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IMPRESSIVE 

STATISTICS 


With  color  and  a  journalistic  style  that  deals  with  the 
issues  of  the  day  and  answers  them  in  a  concise, 
easy-to-read  format,  it’s  no  wonder  more  and  more 
Orange  County  Californians  are  turning  to  the  leader... 
The  Register. 

In  fact.  The  Register’s  circulation  leads  its  closest 
competition  by  109,000.  Not  only  is  The  Register  the 
county’s  largest  newspaper,  it  is  the  second  largest  in 
Southern  California  and  third  in  the  state. 

Among  all  U.S.  newspapers.  The  Register  ranks  26th  in 
circulation,  but  number  one  in  ROP  color  and  sixth  in 
total  advertising. 

Impressive  statistics  for  a  leader...  The  Orange  County 
Register. 
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A  Division  of  Freedom  Newspapers,  Inc. 
Orange  County,  California 
Represented  NationaUy  by  Story  &  Kelly-Smith 
Circulation;  284,951  Daily,  316,865  Sunday 


Source:  ABC  Publisher’s  Statement,  September  30,  1984. 
Media  Records,  Year  Ending  1984 


THE  BEACON-NEWS 
Aurora,  IL 


THE  HERALD-NEWS 
Jollat,  IL 


THE  COURIER  NEWS 
Elgin,  IL 


DAILY  JOURNAL 
Wheaton,  IL 


THE  NEWS-SUN 
Lake  County,  IL 


GREATER  CHICAGO  NEWSPAPERS 


“A  MARKET  APART” 


In  the  Chicago  market.  Greater  Chicago  Newspapers  have  always  been  a 
“market  apart,”  reaching  households  NOT  reached  by  the  Chicago  Tribune 
and  the  Chicago  Sun-Times.  To  complete  your  Chicago  buy,  you  need  GCN! 
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Represented  Nationally 
By 

Sawyer,  Ferguson,  Walker  Co.,  Inc. 


CHICAGO’S  AFFLUENT  OUTER  LOOP 


PUBSET 

Join  the 
publisher's 
set. 

....  Those  who  will  be  making  the  vital  decisions 
and  important  news  about  newspapers  will  be  at 
ANPA. 

Editor  &  Publisher 
ANE4.  Convention  Issue 

Convention  issue:  The  May  4  issue  will  include  coverage  of  ANPA 

Space  Reservations:  April  1 9  events,  a  calendar  of  meetings  and  social  occasions. 

Copy  Deadline:  April  26  and  a  comprehensive  listing  of  names  and  hotels  for 

Issue  Date:  May  4  everyone  attending  ANPA. 

Bonus  distribution  of  1,800  copies  at  this  important 
convention  means  that  everyone  will  be  referring  to 
Editor  &  Publisher  to  find  out  who,  what  and  where! 


Editor  &  Publisher 
ANE\  Post-Convention  Issue 

Post-Convention  Issue:  The  May  1 1  issue  follows  up  with  reports  of  the  meet- 

Space  Reservations:  April  26  ings  and  activities  at  ANPA  —  with  photos  and  texts 

Copy  Deadline:  May  I  of  speeches. 

Issue  Date:  May  1 1 

Whether  they  were  there  —  or  weren't  there  —  over 
80,000  people  will  be  eagerly  reading  this  issue. 

Contact  your  nearest  E&P  sales  representative  today. 

Advertising  Offices: 

NEW  YORK  CHICAGO  LOS  ANGELES  SAN  FRANCISCO  TORONTO 

11  West  19  St.  303  East  Ohio  St.  3700  Wilshire  Blvd.  433  California  St.  148  King  Rd.  East 

New  York,  NY  Chicago,  IL  Los  Angeles,  CA  San  Francisco,  CA  King,  Ontario 

10011  60611  90010  94104  LOG1K0 

(212)675-4380  (312)645-0123  (213)382-6346  (415)421-7950  (416)833-6200 


AND  THE  COMPETITIVE  CHALLENGE 


INPA  1985  iNTERNATIONAL  CONFERENCE 


The  city  is 

BOSTO]>r  .  steeped  in  tradition  yet 
a  driving  force  in  the  technological  revolution  of 
the  decade.  A  newspaper  city  par  excellence. 

The  focus  is  on 

CREATIVITY  in  news- 

paper  marketing  and  promotion  that  you’ll  use  to 
develop  money-making  strategies  and  help  your 
newspaper  meet  the  competitive  challenge. 

Come  in  search  of  excellence  with  Bob 
Waterman,  the  co-author  of  “In  Search  of 
Excellence,”  the  best-selling  guide  to  America's 
best  run  top  corporations. 

Come  and  hear  top  newspaper  industry  speakers 
in  search  of  excellence . . .  through  market 
research . . .  through  direct  mail  marketing 
techniques . . .  through  successful  ad  sales 
campaigns . . .  through  creative  positioning 
through  special  events . . .  through  examples  of 
hundreds  of  effective  promotion  and  marketing 
campaigns. 

Come  to . . . 

IWPA’s 

55th  Annual 

International  Conference 
May  19-23, 1985 
Westin  Hotel,  Copley  Place 


International  Newspaper  Promotion  Assn. 
11600  Sunrise  Vaiiey  Drive 
Reston,  Virginia  22091 
(703)  620-9560 

Yes!  i’m  interested.  Please  send  me  more 
information  about  the  May  conference. 

Name  &  Title _ 

Newspaper _ 

Street  address _ 

City - State _ Zip  Code _ 


EDITOR  &  PUBUSHER  CALENDAR  OF  EVENTS 


MARCH 

ARRIL 

MAY 

i  M  T  «r  T  r  t 
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19  20  21  22  23  24  25 

24  25  26  27  28  29  30 

28  29  30 

26  27  28  29  30  31 

31 

APRIL 


9- 12— American  Society  of  Newspaper  Editors,  Sheraton  Washington,  D.C. 

10- 12— SutMjrban  Newspapers  of  America,  Inc.,  Editorial  Conference, 

Desert  Inn,  Las  Vegas. 

11- 13 — Iowa  Newspaper  Association,  Annual  Convention  and  Trade  Show, 

Marriott  Hotel,  Des  Moines. 

11-13— Southern  Circulation  Managers  Association,  Spring  Conference, 
Hyatt  Regency,  Savannah. 

11- 15— Southern  Circulation  Managers  Association,  Hyatt  Regency, 

Savannah,  Ga. 

12- 14— Iowa  Press  Photograhers  Association,  Convention,  Best  Western 

Starlite  Village  (formerly  Downtown  Ramada  Inn),  Des  Moines. 

13- 15— Inter-State  Circulation  Managers  Association,  Columbia  Inn, 

Columbia,  Md. 

13-16— Northern  States  Circulation  Managers  Association,  Ramada  Hotel, 
St.  Paul. 

13- 20— PRINT  '85  Graphic  Arts  Industry  Exhibition,  McCormick  Place,  Chicago. 

14- 17— Newspaper  Research  Council,  Spring  Conference,  Pier  66, 

Fort  Lauderdale. 

18-20— Tennessee  Press  Association  Advertising  Conference,  Radisson 
Hotel,  Nashville. 

18- 21 — Kansas  Press  Association,  Annual  Convention,  Holiday  Inn 

Holidome,  Manhattan. 

19— Maine  Press  Association,  Spring  Conference,  University  of  Maine, 
Orono. 

19- 20— Louisiana  Press  Association,  Annual  Convention,  Monteleone, 

New  Orleans. 

19-20— Nebraska  Press  Association,  Annual  (^invention.  Red  Lion  Inn,  Omaha. 
19-20— South  Carolina  Press  Association,  Ad  Conference, 
Carolina  Inn,  Columbia,  S.  C. 

21-24 — Newspaper  Purchasing  Management  Association,  Annual 

Conference,  MGM  Grand  Hotel,  Reno. 

24— New  Englarid  Associated  Press  News  Executives  Association,  Spring 
Meeting,  Copley  Plaza  Hotel,  Boston. 

29- 30 — Canadian  Press,  Convention,  Westin  Hotel,  Toronto. 

MAY 

1-2 — Canadian  Daily  Newspaper  Publishers  Association,  Westin  Hotel 
Toronto. 

5- 8— Institute  of  Newspaper  Controllers  and  Finance  Officers  (Now, 

International  Newspaper  Financial  Executives),  National  Spring 
Conference,  The  Homestead,  Hot  Springs,  Va. 

6- 8— American  Newspaper  Publishers  Association,  Fountainebleau  Hilton, 

Miami  Beach. 

Seminars/Workshops/Clinics 

APRIL 

14-19— American  Press  Institute,  Newspaper  Production  and  New 
Technology,  Reston,  Va. 

14- 20— The  Poynter  Institute  for  Media  Studies,  Newspaper  Design/News 

and  Informational  Graphics,  St.  Petersburg. 

15- 19— ANPA,  Hands-On  Seminar,  Newspaper  Color  Separation  Techniques, 

The  Newspaper  Center,  Reston,  Va. 

15-19— Graphic  Arts  Council  of  North  America,  Print  '85,  Seminar 
Series,  McCormick  Place,  Chicago. 

19— Pennsylvania  Newspaper  Publishers  Foundation,  Libel  Seminar, 
NPPA  Press  Center,  Harrisburg. 

21- 25— American  Press  Institute,  Editing  the  Weekly  Newspaper, 

Reston,  Va. 

22- 24— ANPA/ICMA/NPRA,  Managing  People  in  the  Circulation  Department, 

Holiday  Inn  Lake  Shore,  Chicago. 

23- 26— PN  PA/I  AM  A  Display  Advertising  Conference,  Marriott  Hotel, 

Harrisburg,  Pa. 

24- 25— International  Circulation  Managers  Association,  Single  Copy  Workshop, 

Red  Lion  Inn-Lloyd  Center,  Portland,  Ore. 

28-30— SNPA,  Personnel  and  Labor  Relations  Workshop,  Royal  Orleans  Hotel, 
New  Orleans. 

28-5/1— SNPA  Foundation  Seminar,  Closing  the  Credibility  Gap, 

The  Messenger-Inquirer,  Owensboro,  Ky. 

28-5/8 — American  Press  Institute,  Sports  Editors,  Reston,  Va. 

30- 5/2— Flexographic  Technical  Association,  Flexography  for  Newspapers, 

Forum,  Clarion  Hotel,  St.  Louis. 

Vd.  118,  No.  13,  March  30, 1985;  Editor  &  Publisher,  The  Fourth  Estate  (ISSN:0013-094X)  is 
published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business  offices  at  1 1  West 
19th  Street.,  New  York,  N.Y.  10011.  Cable  address  "Edpub,  New  York."  Second  class 
postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  Hughes  Printing  Co., 
East  Stroudsburg,  Pa.  1 8301 .  Titles  patented  and  registered  and  contents  cr^yrighted  1 984 
by  Editor  &  Publisher  Co..  Inc.  All  rights  resenred.  Annual  subscription  $40.00  in  United  States 
and  possessions,  and  in  Canada.  All  other  $75.00. 

Postmaster:  If  undelivered,  please  send  form  3579  to  Editors  Publisher  Co.,  11  West  19th 
Street.,  New  York,  N.Y.  10011. 
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NOW  WITH  THE  SPEED  AND  ACCURACY 
OF  ELECTRONICS- 


ffiURffiCE 
J-QSS  DATA 


2  Use  the  IIAA’s  toll-free  number— 1-800- 
221-7917-(or  212-285-4250  in  New  York 
State)— and  we  will  give  you  sources  for  infor¬ 
mation  on  any  insurance  subject  you 
are  covering. 

3  Refer  to  a  comprehensive  media  kit— 
FREE  for  the  asking.  It  contains  back¬ 
ground  information  on  the  Property/Casualty 
Industry  and  the  Independent  Agency  Sys¬ 
tem,  plus  a  directory  for  additional  source 
material,  an  alphabetical  list  of  State  Insur¬ 
ance  Commissioners  with  phone 
,  ^  numbers  and  a  list  of  top  insurance 
executives. 

Complete  this  coupon  for 
^  your  computer  access  number 

and  your  FREE  media  kit! 


Here  are  3  ways  to  be  completely 
informed: 

1  Access  a  comprehensive  ELECTRONIC 
INSURANCE  RESOURCE  LIBRARY, 
created  by  the  Independent  Insurance  Agents 
of  America,  which  can  be  at  your  computer 
fingertips.  Just  complete  the  coupon  below  and 
we’ll  give  you  your  local  access  telephone  num¬ 
ber.  It  will  link  your  business  or  personal 
computer  with  modem  to  our  library  that 
includes  insurance  background  and  historical 
information,  loss 
statistics,  new 
cover- 

ages, 

regulations,  court 
decisions,  major 
catastrophes, 
industry  trends 
and  much  more! 


kaumaf^^^ 


Independent  Insurance /^nts 
of  America 

WCORPORAIH)  100  Church  Street,  New  York,  NY  10007 
Attn;  Ms.  Barbara  A.  Morris 

□  Please  send  me  our  local  access  number  to  your  com¬ 
puter  library,  and  background  information  on  utilizing 
the  system. 

□  Please  forward  a  FREE  media  kit. 


Name. 


Publication  or  Statioi 


Address. 
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Leading ioumalists  tell... 

What  a  Free  Press 
means  to  America 

(Reprinted  from  the  75th  anniversary  project  of  the 
Society  of  Professional  Journalists,  Sigma  Delta  Chi) 


By  Lee  Hills 

Editorial  chairman  emeritus 

Knight-Ridder  Newspapers 

The  Free  Press  we  so  greatly  cherish  in  the  United 
States  is  in  retreat  almost  everywhere. 

The  Free  Press  can  be  here  today  and  gone  tomorrow  in 
other  regions  of  the  Western  Hemisphere. 

My  active  participation  in  the  Inter  American  Press 
Association  and  the  International  Press  Institute  has  shar¬ 
pened  my  sense  of  the  dangers.  Suppression  of  press  free¬ 
dom  has  become  more  sophisticated.  The  Soviet  bloc  and 
their  Third  World  allies  for  the  last  decade  have  sought  to 
legitimize  their  concept  that  the  press  is  an  arm  of  govern¬ 
ment,  the  servant  of  the  state  and  not  the  people. 

lAPA  and  IPI  and  other  organizations  oppose  this 
effort.  We  insist  that  the  right  to  inform  and  be  informed  is 
a  basic,  unqualified  human  right,  a  cornerstone  of  liberty. 
A  free  society  depends  upon  a  free,  independent  press. 

Internationally,  lAPA  and  IPI  have  led  the  fight.  IPI  has 
consistently  criticized  those  governments  which  trespass 
on  the  rights  guaranteed  by  the  Universal  Declaration  of 
Human  Rights.  There  are  a  lot  of  heroes  in  its  ranks  who 
have  been  in  the  forefront  of  this  struggle.  Some  have  been 
assassinated.  Others  have  gone  to  jeiil  rather  than  knuckle 
under. 

In  the  Americas,  there  are  many  newspapermen  who 
testify  that  the  lAPA  by  its  vigorous  protest  has  helped 
save  their  newspapers,  their  freedom  and  their  very  lives. 

lAPA  has  fought  for  newspapermen  who  were  tyran¬ 
nized  by  dictators  such  as  Peron  in  Argentina,  Trujillo  in 
the  Dominican  Republic,  Rojas  Pinilla  in  Colombia  and 
“Papa  Doc”  Duvalier  in  Haiti.  It  denounced  Nicaragua's 
dictator  Samoza  until  he  was  ousted  and,  more  recently, 
that  country's  Marxist  rulers,  as  well  as  Paraguay's 
Stroessner  and  Uruguay's  Alvarez. 

Governments  in  the  free  world  are  becoming  more 
aware  that  the  ability  to  know  what  is  going  on  elsewhere  is 
jeopardized.  The  U.S.  threat  to  withdraw  from  UNESCO 
is  partly  based  on  that  agency's  attacks  on  press  freedom. 
Democracy  and  totalitarianism  are  so  irreconcilable  in 
their  views  of  the  role  of  the  press  that  the  struggle  will 
continue. 

I  believe  the  age-old  yearning  for  freedom  will  prevail  if, 
like  Jefferson,  we  exercise  “eternal  vigilance  against  any 
form  of  tyranny  over  the  minds  of  men.” 


Dow  Jones  adds  printing  site 

Dow  Jones  &  Co.  Inc.  has  said  it  will  build  in  Oklahoma 
City,  Okla.,  a  new  printing  plant  that  will  be  the  18th  to 
produce  the  Wall  Street  Journal. 

Dow  Jones  said  it  has  signed  a  contract  to  buy  22.5  acres 
of  land  in  the  Edgebrook  Business  Park,  located  on  the 
northern  outskirts  of  the  city.  The  plant  is  subject  to  the 
approval  of  a  zoning  plan. 

Construction  is  planned  to  start  later  this  year  and  to 
finish  in  early  1987. 


U.S.  ponders  move 
to  rejoin  UNESCO 

The  State  Department  has  appointed  a  10-member  com¬ 
mittee  to  monitor  actions  of  the  United  Nations  Educa¬ 
tional,  Scientific  and  Cultural  Organization  and  recom¬ 
mend  whether  the  United  States  should  rejoin  the  group. 

The  United  States  withdrew  from  UNESCO  last  year  in 
protest  against  the  organization's  policies,  particularly  on 
issues  involving  press  freedoms. 

The  chairman  of  the  monitoring  committee  is  Leonard 
Marks ,  Washington  lawyer  and  former  director  of  the  U .  S . 
Information  Agency.  Other  members  include  Lyn  Nofzig- 
er,  a  Republican  political  consultant,  as  vice-chairman, 
and  Mrs.  Edwin  Meese,  wife  of  the  attorney  general. 

Marks  and  Nofziger  visited  UNESCO's  Paris  headquar¬ 
ters  in  late  March  for  preliminary  discussions  about  UN¬ 
ESCO  operations.  The  committee  is  looking  forward  to 
UNESCO's  general  meeting  in  Sofia,  Bulgaria,  this  fall  as 
a  test  of  whether  the  organization  is  changing  its  policies 
enough  to  justify  America's  rejoining  the  group. 

The  committee,  Marks  said,  plans  to  make  its  final 
recommendation  to  President  Reagan  at  the  end  of  this 
year. 

Black-oriented  monthly 
folds  in  Philadelphia 

National  Leader,  a  black-oriented  monthly  based  in 
Philadelphia,  has  ceased  publication  as  a  result  of  distribu¬ 
tion  problems  and  financial  losses. 

The  National  Leader  was  founded  as  a  weekly  in  1982  as 
the  first  black-owned  national  newspaper.  The  newspaper 
tried  to  avert  closing  last  year  by  scaling  back  to  a 
monthly. 

“The  National  Leader  has  been  100%  supported  by  me, 
and  I'm  not  in  a  position  to  do  it  anymore,”  said  Ragan 
Henry,  a  Philadelphia  attorney.  “When  we  started  there 
were  17  investors.  At  the  end,  there  was  only  one  —  me.” 

UPl  advisory  board  supports 
wire  service’s  reorganization 

The  newspaper  advisory  board  of  United  Press  Interna¬ 
tional  issued  a  statement  saying  it  was  “encouraged”  by 
the  wire  service's  reorganization  that  resulted  in  Luis 
Nogales  being  made  president,  chairman  and  chief  execu¬ 
tive  officer. 

“UPI  is  headed  in  the  right  direction,”  said  advisory 
board  chairman  James  Hoge,  publisher  of  the  New  York 
Daily  News. 
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Flexography  cuts  printed  waste? 

You’ve  got  thirty  seconds  to  tell  me  how! 


Very  sinfiply: 
more  uniform  inking. 

The  Koppers  KOP-FLEX  flexo¬ 
graphic  newspaper  printing  sys¬ 
tems  eliminate  the  make-ready 
problems  associated  with  letter- 
press  and  offset  newspaper 
printing  systems.  Therefore, 
flexography  significantly  reduces 
the  amount  of  printed  waste 
generated  during  make-ready. 

In  fact,  a  saleable  copy  is 
obtained  virtually  on  the  first 


revolution.  How  do  we  accom¬ 
plish  it?  By  using  keyless  inking 
and  water  borne  ink. 

Keyless  inking  means  that  the 
critical  settings  of  ink  keys  are 
eliminated.  Koppers  uses  an 
engraved  anilox  roller  with  a 
reverse  angle  doctor  blade 
system  to  assure  uniform  inking 
at  all  speeds  with  minimum 
attention.  By  using  water  borne 
inks  we  eliminate  a  major  cause 
of  make-ready  waste  ...  the 
need  to  maintain  a  precise  ink 
and  water  balance.  Reduced 


paper  waste  is  only  one  of  the 
economic  advantages  to  the 
Koppers  flexographic  system. 

To  get  the  complete  story  call  or 
write  Vince  Lapinski  at  Koppers 
today. 

Koppers  Company,  Inc. 

Web  Press  Department 
Glen  Arm,  Maryland  21057 
301/592-5400 


KOPPERS 

Engineered 

Products 
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A  big  discovery 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 


Capital  Cities  Communications  gobbled  up  the  American  Broad¬ 
casting  Company  for  $3.5  billion,  the  largest  merger  in  U.S.  history 
outside  the  oil  industry,  and  all  of  a  sudden  the  news  people  and 
editors  in  this  country  discovered,  much  to  their  surprise,  that  they 
are  part  of  an  industry  that  is  large  and  profitable.  The  stories  that 
have  appeared  in  some  of  our  largest  newspapers  make  it  appear  that 
is  something  new  —  that  it  has  happened  all  of  a  sudden. 

Where  have  they  been? 

The  fact  is  communications  has  been  big  business  in  this  country 
for  many  years.  Y ear  after  year,  E&P  has  tried  to  explain  the  size  and 
scope  of  the  newspaper  business  as  only  a  part  of  communications. 
Most  newspapers  have  always  been  profitable.  They  have  become 
more  so  in  recent  years.  And  with  the  acquisition  of  broadcasting 
properties,  media  conglomerates  have  grown  larger  and  fatter. 

It  shouldn’t  have  been  any  surprise  to  business  writers  or  stock 
analysts.  The  truth  was  there  for  anyone  to  see.  The  industry  has 
many  cash-rich  and  undervalued  companies.  Their  accumulated 
earnings  have  made  it  possible  for  those  multimillion-dollar  acquisi¬ 
tions  that  have  taken  place  in  recent  years.  There  will  be  more. 


Deiay  in  maii  deiiveries 

It  is  difficult  to  recall  a  time  when  delays  in  the  weekly  delivery  of 
E&P  have  been  so  severe.  We  have  found  that  the  problems  are  not 
ours  exclusively,  that  almost  every  other  publication  large  and  small 
is  having  the  same  problems.  But  that  is  small  consolation  when  some 
of  our  subscribers  attribute  the  delays  to  our  own  failings,  laying  the 
blame  on  E&P  alone,  when  the  truth  is  that  the  fault  lies  somewhere 
within  the  postal  system. 

Last  week,  a  test  copy  of  E  &P  for  March  23 — which  was  published 
on  the  21st  at  East  Stroudsburg,  Pa.,  and  trucked  into  New  York  for 
mailing  on  the  22nd — was  delivered  in  Manhattan  on  the  23rd.  A  feat 
unequaled  in  the  last  20  years!  Our  protests  must  have  been  heard. 
At  the  same  time,  a  test  copy  sent  to  a  residence  in  Greenwich, 
Conn.,  35  miles  from  Manhattan,  also  arrived  on  the  23rd  —  but  it 
was  the  issue  dated  March  16. 

On  Tuesday,  March  26,  at  the  E&P  office  on  West  19th  Street, 
Manhattan,  the  following  periodicals  were  delivered  by  the  post 
office;  Time  magazine  for  March  18,  March  25  and  April  1,  and 
Fortune  magazine  for  March  18  and  April  1. 

On  March  24,  an  item  in  the  New  York  Times  reported  that  “Brook¬ 
lyn  residents  of  the  Park  Slope  section  were  upset  over  uncertain 
mail  deliveries  with  magazines  and  newspapers  sometimes  arriving 
10  days  late.” 

It  sounds  just  like  some  of  the  complaints  E&P  has  been  getting 
from  assorted  subscribers  around  the  country.  We,  like  other  pub¬ 
lications,  pursue  every  one  with  postal  officials. 

We  don’t  know  how  soon,  or  if  ever,  the  postal  delivery  service  will 
improve  but  we  believe  that  we  and  the  people  who  subscribe  are 
being  ripped  off  by  a  service  that  constantly  asks  for  higher  rates  for 
a  constantly  deteriorating  service. 


With  which  have  been  merged:  The  Journalist  established 
March  22. 1884;  Newspaperdom  established  March.  1892; 
the  Fourth  Estate.  March  1, 1894;  Editor  &  Publisher,  June 
29.  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


He’s  amused  by  the  insults  from  paid  daily  editors 


As  the  editor,  publisher,  owner  and 
janitor  of  a  six-year  old  weekly  news¬ 
paper  in  Longboat  Key,  Florida,  1  am 
amused  by  the  insults  we  occasionally 
receive  from  editors  of  newspapers 
which  charge  for  their  paper. 

Ours  is  a  free  paper,  always  con¬ 
taining  over  35%  editorial  material, 
all  locally  written  and  nothing  syndi¬ 
cated.  We  have  a  staff  of  22  people. 
We  run  40  pages  most  of  the  time;  this 
week  we  delivered  20,000  copies  to 
the  businesses,  condominiums  and 
restaurants  in  our  area,  and  to  news 
racks  that  are  strategically  placed  in 
our  two  county  area.  We  never  deliv¬ 
er  to  homes  because  we  don’t  want  to 
litter.  We  have  over  1 ,000  paid  sub¬ 
scribers  in  forty  states. 

My  complaint  is  this.  When  will 
the  American  Newspaper  Publishers 
Association  and  most  of  the  large 
newspapers  realize  that  their  defini- 

Three  cheers 
for  Copperud 

Three  cheers  for  Roy  Copperud’s 
excellent  Editorial  Workshop  (Feb. 
23,  Let’s  Pretend.) 

He’s  right — far  too  many  newspa¬ 
pers  still  seem  to  abhor  admitting  that 
they  got  their  information  from  an¬ 
other  newspaper. 

But  he’s  dead  wrong  in  his  post¬ 
script  that  says  too  many  small  papers 
“steal”  from  their  big-city  cousins. 

Around  these  parts,  at  least,  it  is  the 
other  way  around.  It  is  the  bigger  pa¬ 
pers  that  tend  to  lift,  without  credit, 
from  the  weeklies. 

In  fact,  we  have  had  several  ex¬ 
changes  of  letters  and  are  contemplat¬ 
ing  legal  action  in  two  particularly 
blatant  cases  involving  an  Oklahoma 
daily  many  times  the  size  of  our  little 
weekly. 

The  question  really  is  one  of  pro¬ 
fessional  ethics,  not  one  of  market 
size.  We  feel  very  strongly  that  the 
problem  could  be  solved  very  simply 
by  the  policy  we  use;  If  material  from 
another  publication  is  quoted,  that 
publication  should  be  identified  by 
name,  whether  it  is  the  Washington 
Post  or  a  neighboring  weekly. 

It  is  more  than  giving  credit  where 
it  is  due.  It  is  a  matter  of  playing  fair 
with  our  readers. 

John  M.  Wylie  11 

(Wylie  is  publisher  and  editor  of  the 
Oologah  Lake  (Okla.)  Leader.) 
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tion  of  a  newspaper  should  be  based 
on  the  amount  of  news,  not  on  wheth¬ 
er  it  is  paid  for? 

We  free  papers,  of  course,  cannot 
get  legal  ads,  (favorable  postage  rates, 
and  must  sit  in  the  back  of  the  bus 
regarding  membership  in  the  trade  as¬ 
sociations  controlled  by  the  paid  pa¬ 
pers. 

We  do  not  agitate  for  anything  but 
fairness.  Surely  newspapers  can  bury 
their  economic  hatchet  long  enough 
to  agree  on  what  is  a  newspaper  and 
what  is  a  shopper  based  on  the  amount 
of  editorial  material. 

Any  honest  newspaper  man  or 
woman  could  hardly  disagree  with 
Webster’s  2nd  edition  definition: 

Newspaper:  a  publication  regularly 

An  apology 
from  letter  writer 

Please  publish  this  letter  as  an  apol¬ 
ogy  to  the  Audit  Bureau  of  Circula¬ 
tions  and  its  auditing  staff  relative  to  a 
comment  contained  in  my  letter  pub¬ 
lished  in  the  Jan.  19  issue  of  E&P. 

I  was  erroneous  in  including  that 
aside  in  my  general  observations  in 
connection  with  the  free  versus  paid 
controversy  and  I  wish  to  retract  the 
statement. 

Richard  McCuen 

(McCuen  is  general  manager  of  Inter¬ 
county  Newspaper  Group,  Phil- 


published  and  distributed,  usually 
daily  or  weekly,  containing  news, 
opinions  and  advertisements  and  oth¬ 
er  items  of  general  interest. 

Or  would  the  large  dailies  really 
prefer  to  let  the  Post  Office  Depart¬ 
ment  write  the  definition  for  them? 

Ralph  B.  Hunter 

(Hunter  is  editor  and  publisher, 
The  Longboat  (Fla.)  Observer.) 


SHORT  TAKES 


4e  4s  4c 

Senior  students  at  South  Fork  High 
School  left  for  Louisiana  after  the 
school’s  Thursday  graduation  cere¬ 
mony  on  a  chartered  bus.  —  Portland 
Oregonian 

4c  4s  4s 

“The  whole  thing  is  assinhine,’’  he 

said.  “It’s  part  of  a  scheme  to  intimi¬ 
date  us.”  —  Palm  Desert  Post 

4s  4s  4s 

He  holds  degress  from  the  Uni¬ 
versity  of  California,  Los  Angeles,  in 
history  and  law.  —  Chico  Enterprise- 
Record 

4s  4s  4: 

Krysztofiak  said  Patricia's  face 
was  bruised  and  swollen,  which 
would  have  mad  visual  recognition 
difficult  for  a  few  days.  —  Orlando 


adelphia.  Pa.) 


Sentinel 


FROM  WARSAW  .  .  . 

“'Poland  is  not  lost  as  long  as  we  live. ' 

“The  words  are  taken  from  the  national  an- 
themof Poland,  but  they  could  be  the  theme  of 
Polania 

“Though  it  ettcomfxtsses  a  population  of  12 
million  to  15  million  people,  Polania  does 
not  appear  on  any  map.  It  is  the  term  emptied 
to  people  of  Polish  extraction  who  are  scat¬ 
tered  across  the  world  as  the  result  of  emigra¬ 
tion  in  the  past  two  centuries 

“It  is  a  powerful  political  force,  and  the  most 
important  source  of  foreign  assistance  to  the 
citizens  of  beleaguered  Polartd  ” 

— ^Tyler  Marshall  of  the  Los  Angeles  Times 

Outstaruling  in  the 

LOS  ANGELES  TIMES-WAStONGJON  POST  NEWS  SERVICE 

1150  15th  St.  NW,  Washington,  DC  20071 
(202)  334-6173 


Get  the  idea 

\ 

On  Friday.  Saturday  and  Sunday.  April  26. 21  and  2£,  The  San  Jose 
Mercury  News  hosts  its  7  th  annual  graphics  conference  at  the  Sainte 
Claire  Hilton  in  downtown  San  Jose. 

For  three  days  you  can  participate  in  hands-on  worJ<shops  and 
discussions  with  industry  leaders. 

The  cost:  $75  for  professionals.  $45  for  students. 

.  For  information  about  speakers  and  registration,  call  David  Yarnold, 
Mercury  News  Assistant  Managing  Editor-Graphics/Special  Projects,  at 
(408)  920-5668. 

Attend  the  conference.  And  discover  how  better  graphics  better 
attract  readers.  ' 
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Labor  board  reverses  policy 

NLRB  rules  that  employers  can  now  discipline  or  discharge 
workers  who  refuse  to  cross  picket  lines  in  sympathy  strikes 


By  Mark  Fitzgerald 

In  a  major  jwlicy  reversal  that  could 
have  a  dramatic  impact  on  the  newspa¬ 
pers  facing  labor  problems,  the  Nation¬ 
al  Labor  Relations  Board  ruled  that 
employers  can  discipline  or  discharge 
workers  who  refuse  to  cross  picket 
lines,  even  if  their  union  contract  does 
not  specifically  prohibit  the  refusal. 

The  ruling,  some  management  and 
labor  representatives  say,  could  be 
particularly  important  to  newspapers, 
which  often  have  contracts  with  more 
than  one  union. 

For  years,  the  NLRB  had  held  that 
refusing  to  cross  picket  lines  is  not 
prohibited  by  broadly  written  “no 
strike-no  lockout”  contract  clauses. 

However,  with  its  Jan.  31  decision 
in  Indianapolis  Power  &  Light  Co.  vs. 
Local  1395,  International  Brother¬ 
hood  of  Electrical  Workers,  the  board 
served  notice  that  it  will  now  consider 
sympathy  strikes  and  refusals  to  cross 
pickets  lines  as  “strikes”  which  are 
prohibited  by  broad  no-strike  clauses. 

Only  a  few  days  later,  in  another 
case  concerning  the  IBEW  and  a  util¬ 
ity,  the  board  upheld  the  three-day 
suspensions  of  eight  employees  who 
refused  to  cross  picket  lines  to  carry 
out  a  work  assignment. 

In  the  Indianapolis  Power  ruling, 
the  labor  board  declared  that  a  no¬ 
strike  clause  means  just  that  —  no 
matter  what  the  strike  is  called. 

“Although  previous  board  deci¬ 
sions  have  held  that  sympathy  strikes 
lie  outside  the  scope  of  broad  no¬ 
strike  clauses,  we  can  discern  no 
logical  or  practical  basis  for  the  prop¬ 
osition  that  the  prohibition  of  all 
‘strikes’  does  not  include  sympathy 
strikes  merely  because  the  word 
‘sympathy’  is  not  used,”  the  board 
wrote. 

“If  a  collective-bargaining  agree¬ 
ment  prohibits  strikes,  we  shall  read 


the  prohibition  plainly  and  literally  as 
prohibiting  all  strikes,  including  sym¬ 
pathy  strikes,”  the  board  added. 

The  board  decision  overturned  an 
administrative  law  judge’s  decision 
that  the  utility  violated  its  contract 
with  the  IBEW  by  firing  a  worker  who 
refused  to  cross  a  construction  site 
picket  line. 


The  ruling  was  hailed 
as  long  overdue  by 
Charles  Cole,  a  labor  law 
expert  at  the  American 
Newspaper  Publishers 
Association. 


In  the  electrical  workers’  contract, 
sympathy  strikes  were  not  expressly 
prohibited,  though  the  lengthy  no¬ 
strike  clause  forbade  a  number  of  spe¬ 
cific  work  stoppages  or  slowdowns. 

In  addition,  the  administrative  law 
judge  had  determined  that  there  was 
no  clear  indication  the  two  sides  dur¬ 
ing  contract  negotiations  had  agreed 
the  clause  would  cover  crossing  pick¬ 
et  lines. 


‘Ws  arbitrary  and 
unfair,”  the  Newspaper 
Guild’s  Eisen  said. 


Nevertheless,  the  NLRB  ruled  that 
sympathy  strikes  were  prohibited  be¬ 
cause  “nothing  in  (the  clause)  sug¬ 
gests  an  intent  to  create  an  exception 


for  sympathy  strikes”  and  there  was 
“insufficient  extrinsic  evidence 
establishing  the  parties’  intent  to  ex¬ 
clude  sympatny  strikes  from  the  no¬ 
strike  provision’s  scope.” 

The  ruling  was  hailed  as  long  over¬ 
due  by  Charles  Cole,  a  labor  law  ex¬ 
pert  at  the  American  Newspaper  Pub¬ 
lishers  Association. 

“Well,  it’s  one  which  I  thought  was 
long  overdue,  speaking  personally. 
We’ve  always  held  that  when  (a  con¬ 
tract)  says  ‘no  strike,’  it  means  no 
strike  ...  a  withholding  of  one’s  ser¬ 
vices,”  Cole  said. 

The  most  immediate  effect  of  the 
change.  Cole  said,  will  be  union  de¬ 
mands  for  more  restrictive  contract 
language. 

“It  means  some  more  difficult  bar¬ 
gaining.  Probably  not  a  recognition  of 
all  sympathy  strikes,  more  likely 
clauses  that  will  allow  employees  to 
honor  picket  lines  of  any  union  with 
whom  the  employer  has  a  contract,” 
Cole  said. 

At  the  same  time,  he  added,  it’s 
unlikely  that  many  publishers  will  try 
to  remove  sympathy  strike  clauses 
from  their  contracts. 

“If  they  fail,  they  have  an  un¬ 
achieved  demand,”  he  said. 

For  much  the  same  reason,  the 
Newspaper  Guild  has  traditionally 
tried  to  avoid  having  any  “no-strike/ 
no-lockout”  clause  in  its  contracts. 

“We  will  not  strike  over  a  griev¬ 
ance,  so  (the  clause)  is  not  needed,” 
said  David  Eisen,  the  Guild’s  director 
of  research. 

“We’ve  made  sure,  as  opposed  to 
the  craft  unions,  to  keep  that  out.  And 
it  looks  like  we  were  smart,”  he  said. 

Eisen,  however,  condemned  the 
ruling  as  “another  in  a  long  series  of 
rulings  by  the  board  pulling  out  the 
underpinnings  of  board  history.” 

“It’s  arbitrary  and  unfair,”  the 
Newspaper  Guild’s  Eisen  said. 
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Dismiss  antitrust  suit  against  Coie,  Newhouse 


Two  lawsuits  filed  by  former  Cleveland  Press  printers 
charging  antitrust  and  breach  of  contract  violations  related 
to  the  newspaper's  June  1982  closing  were  tossed  out  of 
U.S.  District  Court  in  Cleveland  on  March  20. 

The  suits  were  brought  by  89  printers  and  named  Press 
publisher  Joseph  E.  Cole,  the  Cleveland  Plain  Dealer  and 
the  Newhouse  family  as  defendants. 

The  printers  alleged  that  Cole  and  Newhouse  conspired 
to  close  the  Press  and  give  the  Plain  Dealer  a  newspaper 
monopoly  in  Cleveland.  The  printers  also  charged  that  the 
closing  of  the  Press  resulted  in  a  breach  of  their  job  secur¬ 
ity  agreement. 

In  a  S2-page  opinion,  U.S.  District  Judge  Ann  Aldrich 
said  that  although  a  jury  might  agree  with  the  printers' 
allegations  that  Cole  and  S.I.  Newhouse  Jr.  could  have 
violated  antitrust  laws,  the  printers  had  “no  standing''  to 
sue  under  existing  federal  statutes. 

The  judge  stated  that  it  was  up  to  the  Justice  Department 
to  “vindicate  public  interest”  and  pursue  any  “civil  or 
criminal  antitrust  action.” 

In  the  meantime,  a  special  grand  jury  convened  in 
Cleveland  last  December  is  continuing  its  probe  into  the 
events  surrounding  the  Press'  closing. 

In  their  suits  filed  in  February  1983  and  June  1984,  the  89 
members  of  the  Cleveland  Typographical  Union  Local  53 
alleged  that  Newhouse  agreed  to  pay  Cole  a  total  of  $14.5 

Paper  ordered  to  pay 
$1  million  in  libel  case 

Richard  Hargraves,  who  last  year  went  to  jail  rather 
than  reveal  the  sources  of  an  editorial  he  wrote,  was  found 
guilty  (March  25)  of  libeling  a  county  official  in  Illinois. 
Damages  of  more  than  $1  million  were  awarded. 

A  judge  ordered  Hargraves,  who  was  a  former  editorial 
writer  for  the  Belleville  (Ill.)  News-Democrat,  and  Capital 
Cities  Communications,  the  paper's  owner,  to  pay 
$450,000  in  actual  damages.  Capital  Cities  was  ordered  to 
pay  another  $600,000  in  punitive  damages. 

Hargraves,  who  now  writes  editorials  for  the  St.  Louis 
Globe-Democrat,  and  News-Democrat  publisher  Darwin 
Wile,  said  they  would  appeal. 

“We  were  greatly  disturbed  by  the  verdict,”  Wile  said. 
“The  right  of  a  newspaper  to  criticize  a  powerful  public 
official  is  absolutely  essential  to  a  democratic  society.  We 
will  continue  to  fight  for  that  right.” 

For  his  part,  Hargraves,  35,  said,  “I’m  disappointed. 
I’m  shocked.” 

At  issue  in  the  case  was  a  Dec.  31,  1980,  editorial  Har¬ 
graves  wrote  that  accused  St.  Clair  County  Board  chair¬ 
man  Jerry  Costello  of  “lying”  by  not  opposing  a  county 
authority  created  to  enact  a  sales  tax. 

Costello  sued,  seeking  $16  million  in  damages. 

Costello  contended,  in  testimony  backed  by  six  other 
board  members,  that  he  had  worked  behind  the  scenes  to 
delay  the  vote  that  created  the  authority. 

During  the  nonjury  trial.  Wile  testifid  that  he  ordered 
Hargraves  to  call  Costello  a  liar. 

When  he  found  Hargraves  and  the  paper  guilty  of  libel. 
Judge  Scrivner  accused  the  News-Democrat  of  “cavalier” 
reporting. 

The  case  made  national  headlines  in  July  when  Har¬ 
graves  was  jailed  for  refusing  to  name  the  sources  of  his 
editorial.  He  was  released  after  two  days  when  the  two 
county  commissioners  admitted  they  had  supplied  the  in¬ 
formation  to  Hargraves. 


million  for  the  Press’  subscription  list,  thus  “wrongfully 
and  intentionally”  inducing  Cole  to  fold  the  103-year-old 
paper  on  June  17,  1982. 

The  printers  sought  $120  million  in  damages. 

In  her  opinion.  Judge  Aldrich  stated:  “The  record  is 
replete  with  facts  from  which  a  jury  could  conclude  that 
the  Plain  Dealer,  Press  Publishing  and  Cole  ‘conspired 
together  in  restraint  of  trade  for  the  purpose  and  with  the 
intent  of  creating  a  monopoly  in  the  product  market  of 
daily  and  Sunday  newspaper  for  the  greater  Cleveland 
area  .  .  .  ’ 


Paul  J.  Urowsky,  attorney  for  the  Plain 
Dealer,  said,  “We’re  very  pleased  with 
the  result,  which  is  in  accordance  with 
the  law.” 


“  .  .  .  But  the  employees  only  have  standing  to  pursue 
this  claim  further  if  there  are  some  facts  which  indicate 
that  they  were  not  merely  injured  by  the  alleged  conspira¬ 
cy  but  were  its  targets.  They  have  failed  to  come  forward 
with  any  such  evidence.” 

Judge  Aldrich  added  that  the  court  “could  not  on  the 
present  record  properly  find  that  the  two  defendants  speci¬ 
fically  intended  to  interfere  with  the  plaintiffs  job  security 
agreement.  There  is  no  evidence  that  Plain  Dealer  and 
Newhouse  induced  Press  Publishing  to  breach  the  agree¬ 
ment.” 

Judge  Aldrich  also  stated  that  it  was  up  to  “unions  who 
negotiated  them”  to  enforce  collective  bargaining  agree¬ 
ments.  She  said,  “Only  when  a  union  betrays  its  members’ 
interests  may  individual  employees  sue  to  enforce  the 
agreement.” 

The  judge  also  said  that  only  private  parties  “most 
directly  injured  by  anticompetitive  transactions”  could 
pursue  “complex  litigation”  under  the  Clayton  Antitrust 
Act.  “The  antitrust  statutes  provide  that  in  appropriate 
cases  the  Department  of  Justice  will  vindicate  the  public 
interest  by  commencing  a  civil  or  criminal  antitrust  ac¬ 
tion.” 

Attorney  Robert  M.  Phillips,  who  represented  the  print¬ 
ers,  said,  “I’m  disappointed,  no  question  about  it.  I  think 
the  court  could  have  found  sufficient  evidence  to  go  to 
trial.  We  were  at  least  a  target  if  not  the  the  only  target.  It’s 
no  secret  that  the  Press  and  Plain  Dealer  began  offering 
printers  buyouts  since  the  job  security  agreement  was 
negotiated  in  1972.  In  1982  or  1983,  if  you  have  15  years  of 
service,  it  was  worth  $50,000.” 

Phillips  said  he  intends  to  appeal  to  the  Sixth  Circuit 
Court  of  Appeals  and  also  “look  at  the  state  antitrust 
laws.” 

Paul  J.  Urowsky,  attorney  for  the  Plain  Dealer,  said, 
“We’re  very  pleased  with  the  result,  which  is  in  accord¬ 
ance  with  the  law.” 

Attorney  Robert  A.  Goodman,  representing  Cole  and 
Press  Publishing,  said  he  wasn’t  surprised  by  the  ruling. 
“We  never  had  any  doubt  that  this  would  be  the  way  the 
court  would  rule,”  he  stated. 

— Carl  Kovac 
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A  chronology:  the  demise  of  the  Cleveland  Press 


In  her  opinion  dismissing  the  printers’  antitrust  suits 
against  Joseph  E.  Cole,  the  Cleveland  Plain  Dealer  and  the 
Newhouse  family,  Judge  Ann  Aldrich  gave  a  chronology 
of  events  from  Cole’s  acquistion  of  the  Cleveland  Press  to 
its  closing  in  June  1982. 

October  31,  1980 

E.W.  Scripps  Co.  sold  the  Cleveland  Press  to  Press 
Publishing,  headed  by  Joseph  E.  Cole,  for  $1  million  in 
cash  plus  a  $7-million  promissory  note. 

Cole  and  Kenneth  Johnson,  who  was  originally  Press 
Publishing’s  minority  shareholder,  estimated  that  the  fair 
market  value  of  the  assets  acquired  pursuant  to  the  agree¬ 
ment  was  between  $10  million  and  $12  million.  The  agree¬ 
ment  allocated  the  purchase  price  among  accounts  receiv¬ 
able,  the  Press’ physical  personal  property,  and  its  real 
property.  No  values  were  assigned  to  the  I^ess  library  or 
its  subscription  list. 

November  1980  (to  August  1981) 

Monthly  operation  statements  reveal  that  during  that 
time  the  Press  lost  about  one-half  million  dollars  each 
month.  By  late  1981,  according  to  Cole  and  James  P. 
Maloney  Jr.  —  a  consultant  who  became  a  minority  share¬ 
holder  in  Press  Publishing  at  that  time  and  was  actively 
involved  in  managing  the  newspaper  —  losses  had  in¬ 
creased  to  between  $750,000  and  $1  million  each  month 
and  Press  Publishing  had  exhausted  its  credit. 

December  1980 

Cole  arranged  a  meeting  at  his  home  in  Florida  with  S.I. 
Newhouse  Jr.,  chairman  of  Advance  Publications,  Inc., 
parent  company  of  the  Plain  Dealer,  to  propose  to  New¬ 
house  some  form  of  “collaboration”  between  the  news¬ 
papers.  Newhouse  stated  at  his  deposition  that  he  told 
Cole  that  a  joint  operating  agreement  would  not  solve  the 
Press’s  problems  or  benefit  either  newspaper. 

November  1981 

Cole  called  Newhouse  in  New  York  to  discuss  the 
Press’s  significant  losses  and  again  proposed  a  joint  oper¬ 
ating  agreement.  Newhouse  again  stated  that  he  did  not 
believe  a  JOA  was  a  good  idea.  At  approximately  the  same 
time.  Press  Publishing  approached  other  newspaper  pub¬ 
lishers  in  unsuccessful  attempts  to  find  new  investors  ki 
the  Press. 

In  addition,  Cole  and  Maloney  formed  Lakeside  Associ¬ 
ates,  an  Ohio  limited  partnership,  which  then  purchased 
the  Press  real  property. 

February  1982 

The  Press  abandoned  its  solicitation  of  potential  sub¬ 
scribers  and  assigned  the  task  to  a  newly-formed  Ohio 
corporation,  Del-Corn,  Inc.  Maloney  held  all  1,(XX)  shares 
of  no  pai  value  common  stock.  Maloney  later  transferred 
49%  of  Del-Corn’s  stock  to  Cole  and  retained  51%. 

Del-Corn,  with  stated  capital  at  the  time  of  incoropration 
of  $5(X),  solicited  subscriptions  and  advertising  for  the 
Press  through  computer-based  telemarketing.  It  also  be¬ 
gan  publishing  an  advertising  supplement,  the  Rainbow 
Express,  which  was  both  included  in  the  Press  and  deliv¬ 
ered  separately  to  nonsubscribers. 

February  1982 

Press  Publishing  turned  its  attention  from  finding  new 
investors  to  finding  a  buyer  for  the  Press.  It  commissioned 
Edward  R.  Padilla,  a  communications  consultant  and  for¬ 
mer  vice  president  of  the  newspaper  division  of  the 
Washington  Post  Co. ,  to  find  a  buyer.  (Padilla  is  now  chief 
executive  officer  of  M.A.N.-Roland’s  newspaper  press 
division.) 


March  19,  1982 

Cole  met  again  with  Newhouse  and  received  another 
negative  response  to  his  request  for  a  JOA.  Cole  then  told 
Newhouse,  according  to  both  their  depositions,  that  he 
was  considering  shutting  down  the  Press  and  offered  to  sell 
the  newspaper’s  assets  to  the  Plain  Dealer.  Newhouse  told 
Cole  he  would  not  discuss  a  sale  until  Cole  was  certain  he 
was  closing  the  Press. 

After  the  meeting,  Newhouse  decided  the  Plain  Dealer 
was  not  interested  in  the  Press  equipment  but  would  con¬ 
sider  buying  the  subscription  list,  which  he  valued  at  be¬ 
tween  $12  million  and  $15  million.  (However,  several 
newspaper  officials,  including  Charles  Griner,  circulation 
director  of  the  Press,  and  publisher  John  Malone,  who 
sought  to  buy  the  Press,  later  characterized  the  subscription 
list  as  valueless.”) 

April  and  May  1982 

Press  Publishing  sustained  operating  losses  of  $75 1 ,957 
in  April  and  $703,704  in  May.  After  Cole  and  Maloney 
borrowed  an  additional  $2  million,  the  two  men  decided 
not  to  put  any  more  of  their  personal  funds  into  the  news¬ 
paper.  At  the  same  time,  an  April  7, 1982,  Press  Publishing 
memorandum  projected  monthly  profits  from  $49,720  in 
April  up  to  $401,620  in  August. 

May  1982 

Padilla  contacted  six  potential  buyers,  but  reported 
back  that  none  were  interested  in  purchasing  the  Press. 
Maloney’s  subsequent  efforts  to  find  a  buyer  were  also 
unsuccessful. 

May  13,  1982 

Cole,  Maloney  and  Newhouse  met  in  New  York.  After 
Cole  announced  that  the  Press  would  'oe  closed,  New¬ 
house  offered  $14.5  million  for  the  subscription  list. 

Newhouse  did  not  explain  how  he  arrived  at  the  figure, 
and  claims  he  was  not  aware  that  he  was  offering  $14.5 
million  for  just  a  subscription  list  even  though  Press  Pub¬ 
lishing  had  paid  only  $8  million  (and  only  $1  million  in 
cash)  to  buy  the  entire  Press  operation,  including  the  sub¬ 
scription  list,  from  Scripps. 

Cole  and  Newhouse  testified  they  did  not  discuss  the  job 
security  agreement.  Newhouse  insisted  that  he  was  not 
familiar  with  that  portion  of  the  Collective  Bargaining 
Agreement. 

June  10,  1982 

Newhouse  and  Cole  signed  an  agreement  for  the  sale  of 
the  Press  subscription  list  for  cash  with  delivery  to  be  on 
the  day  following  the  shutdown  of  the  newspaper.  The 
agreement  called  for  the  Press  to  publicly  announce  its 
closing  and  the  sale  of  the  subscription  list.  The  agreement 
stated  that  Cole  would  close  the  Press  on  June  17. 

June  17,  1982 

John  Malone,  a  Chicago  publisher,  offered  to  purchase 
the  Press  and  its  equipment  for  $7  million.  Cole  refused  the 
offering,  citing  his  agreement  with  Newhouse  to  shut 
down  the  paper  that  day  and  sell  the  subscription  list  to  the 
Plain  Dealer. 

June  17,  1982 

The  Press  printed  its  last  edition. 

June  18,  1982 

The  sale  of  the  Press  subscription  list  to  the  Plain  Dealer 
was  concluded. 

September  1982 

The  Press  printing  presses  were  sold  and  shipped  to 
Florida.  The  Press  building  was  later  demolished. 
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Gannett  to  get  Cowles  Media  stock 

Will  Gannett  battle  Washington  Post  Co.  for  controlling  Interest? 


Des  Moines  Register  and  Tribune 
Co.  authorized  negotiations  (March 
25)  to  sell  its  14%  stake  in  sister  com¬ 
pany  Cowles  Media  Co.  to  Gannett 
Co. 

The  move  could  pit  the  nation’s 
largest  newspaper  chain  against  the 
Washington  Post  Co.  if  a  battle  de¬ 
velops  to  take  control  of  Cowles,  the 
Minneapolis  Star  and  Tribune  pub¬ 
lisher. 

Earlier  in  March  the  Post  Co. 
agreed  to  acquire  a  17%  stake  in 
Cowles  from  dissident  stockholder 
Kingsley  Murphy  Jr.  At  the  time,  the 
Post  described  the  purchase  as  simply 
“an  investment.” 

Similarly,  a  Gannett  spokesman  de¬ 
clined  to  say  why  the  company  was 
seeking  the  Cowles  stock. 

However,  newspaper  analysts  say 
they  are  skeptical  that  either  com¬ 
pany  will  be  content  to  stay  passive 
investors. 

Both,  for  example,  bid  for  the  Des 
Moines  Register  when  R&T  Co. 
agreed  to  liquidate  earlier  this  year. 
Gannett  was  successful  with  its  $200- 
million  offer. 

Cowles  Media  Co.  executives  have 
insisted  that  the  company  is  not  for 
sale.  Earlier  this  year,  the  company 
strengthened  a  family  voting  stock 
trust  in  an  antitakeover  move. 

However,  the  decision  by  R&T  — 
which  like  Cowles  Media  is  controlled 

Chicago  publisher 
shot  and  killed 

The  publisher  of  a  South  Side  Chi¬ 
cago  weekly  was  shot  to  death  in  his 
office  (March  25)  by  a  man  who 
wanted  to  date  his  daughter. 

Charles  Armstrong  Sr.,  62,  pub¬ 
lisher  of  the  black-oriented  Chicago 
Metro  News,  was  shot  by  Roscoe 
Evans  Jr.,  24,  who  police  said  drank 
drain  cleaner  after  the  shooting.  He 
was  hospitalized  in  serious  condition. 

Newspaper  employees  said  Arm¬ 
strong  had  warned  the  man  to  stop 
seeing  his  daughter. 

Armstrong’s  son,  Charles  Jr.,  23, 
was  wounded  in  the  office  invasion. 
The  younger  Armstrong  was  a  photo¬ 
grapher  and  proofreader  at  the  paper. 

The  elder  Armstrong  founded  the 
paper  20  years  ago  in  suburban  Har¬ 
vey,  Illinois.  He  changed  the  name. 
South  Suburban  News,  when  he 
moved  it  to  the  city’s  South  Side  in 
1971. 


by  the  descendents  of  Gardner 
Cowles  —  to  sell  its  Cowles  shares  in 
a  block  could  imperil  family  own¬ 
ership. 


However,  newspaper 
analysts  say  they  are 
skeptical  that  either 
company  will  be  content 
to  stay  ^sslve  Investors. 


That  decision  was  apparently  a  set¬ 
back  to  Cowles  chairman  David 
Kruidenier,  who  reportedly  had  fa¬ 
vored  dividing  the  stock  among  cur¬ 
rent  R&T  shareholders. 

The  Wall  Street  Journal,  quoting  an 


unnamed  “insider,”  reported  that 
R&T  attorneys  warned  that  distribut¬ 
ing  the  shares  among  stockholders 
could  leave  the  company,  which  has 
seen  its  share  of  litigation  in  recent 
years,  open  to  a  lawsuit  charging  that 
the  distribution  did  not  maximize  the 
stock’s  value. 

Analysts  also  note  that  R&T’s  fami¬ 
ly  voting  trust  was  not  enough  to  re¬ 
sist  the  pressure  for  liquidation.  R&T 
has  shed  all  of  its  media  properties. 

Cowles  stock,  trading  in  a  limited 
market,  has  soared  recently. 

Though  it  sold  in  the  $45  to  $50  a 
share  range  range  late  last  year,  it 
jumped  to  $80  in  February  and  has 
been  trading  at  $130  since  the  Post 
announced  its  stock  purchase  agree¬ 
ment.  There  are  3.1  million  Cowles 
Media  shares  outstanding. 


Gannett  offers  videotex  service  with 
news  from  USA  Today,  other  sources 


USA  Today,  sometimes  referred  to 
as  “videotex  in  print”  because  of  its 
short,  tightly  edited  stories,  has  in  fact 
become  part  of  a  modest  videotex  ser¬ 
vice  geared  toward  business  execu¬ 
tives. 

Gannett  Co.  Inc.,  publisher  of  USA 
Today,  has  launched  USA  Today  Up¬ 
date,  an  electronic  news  digest  that 
draws  on  the  national  newspaper  and 
a  wide  range  of  other  news  sources. 

Gannett  joins  the  Times  Mirror 
Co.,  Knight-Ridder  and  Dow  Jones  & 
Co.  Inc.,  among  other  newspaper 
publishers,  in  moving  into  the  com¬ 
petitive  —  but  flat  —  videotex  mar¬ 
ket,  which  has  failed  to  meet  expecta¬ 
tions  in  about  a  decade  of  operation. 

There  are  about  700  commercial 
data  bases  available  in  the  $3.2  billion- 
a-year  on-line  information  industry. 
Future  Computing,  a  research  ser¬ 
vice,  estimates  that  by  the  end  of  1985 
there  will  be  nearly  10  million  person¬ 
al  computers  in  business  and  18  mil¬ 
lion  in  homes. 

“We  weren’t  sure  there  was  a  mar¬ 
ket  out  there.  We’re  still  not  sure 
there’s  a  market  out  there.  We’re 
trying  to  determine  if  there  is  a  market 
and  if  we  can  serve  the  market  with 
our  resources,”  according  to  Larry 
Sackett,  executive  vice  president  of 
Gannett  New  Media  Services. 

Sackett  explained  that  Gannett 
made  “a  modest  investment”  in 
videotex  directed  at  a  defined  busi¬ 
ness  market  after  two  years  of  study. 


USA  Today  Update  was  launched 
on  CompuServe,  NewsNet  and 
General  Electric  Information  Ser¬ 
vices  Co.,  information  services  deliv¬ 
ered  on  home  computers  to  subscrib¬ 
ers.  An  agreement  has  been  signed 
with  Data  Cable  to  carry  Update. 

USA  Today  Update,  a  black-and- 
white,  text-only  service,  consists  of 
three  parts; 

•  Decisionlines  are  daily  news  sum¬ 
maries  geared  for  executives.  Typi¬ 
cally  consisting  of  20  one-paragraph 
stories,  they  first  appear  at  9  a.m  .  on 
business  days  and  cover  banking, 
economics,  insurance,  energy,  issues 
and  opinions  from  columnists  and 
editorials,  law,  technology,  trends 
and  travel. 

•  Hotline  is  a  news  digest,  updated 
hourly  from  8  a.m  .  to  1 1  p.m  . ,  aimed  at 
disseminating  breaking  news  as 
quickly  as  possible.  Subjects  covered 
are  international  business,  economics 
and  finance  as  well  as  money  and 
weather. 

•  Special  Reports  provide  a  close- 
up  look  at  the  impact  of  important 
news  stories  and  are  several  para¬ 
graphs  long. 

USA  Today  Update  draws  on  200 
news  sources,  including  newspapers, 
wire  services,  broadcasts  and  trade 
news,  frequently  crediting  them.  The 
service  is  prepared  in  Arlington,  Va., 
by  a  staff  of  36  journalists  who  select 
stories  based  on  importance  to  the 
business  reader. 
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An  expensive  rebuttal 

Operator  of  Three  Mile  Island  nuclear  plant  spends  $95,000 
to  run  ads  that  rebut  information  contained  in  newspaper  series 


By  Andrew  Radolf 

The  GPU  Nuclear  Corp.,  operator 
of  the  Three  Mile  Island  nuclear  plant 
in  Pennsylvania,  placed  a  double 
truck  advertisement  in  the  Phil¬ 
adelphia  Inquirer  to  protest  the  news¬ 
paper’s  recent  series  on  the  com¬ 
pany’s  safety  procedures  in  cleaning 
up  the  reactor. 

The  ad  also  ran  in  10  other  area 
newspapers  for  a  total  cost  of  $95,000. 
The  company  said  the  cost  of  the  ads 
would  be  paid  by  stockholders  and 
not  included  in  operating  costs  on 
which  rates  are  based. 

Three  Mile  Island  has  been  closed 
since  the  nuclear  accident  in  1979. 
Since  1982,  GPU  Nuclear  has  been 
handling  the  cleanup  process. 


Seplow  said  the  GPU 
Nuclear  ad  not  only 
contained  “a  lot  of  stuff 
that  was  in  the  series,” 
but  also  failed  to  address 
the  main  points  the 
reporters  made. 


The  three-part  Inquirer  series, 
which  was  about  30,000  words  and 
took  about  21  months  to  research, 
charged  that  GPU  Nuclear’s  workers 
involved  in  the  cleanup  were  being 
contaminated  with  radiation. 

The  GPU  ad  —  headlined,  “The 
Inquirer  gave  you  its  view  of  TMI  in 
30,000  words.  Here’s  some  of  what 
was  left  out’’  —  countered  that  the 
Inqurier  series  was  full  of  “selective 
information  and  badly  distorted  con¬ 
clusions. 

“From  the  beginning  it  was  clear  to 
us  that  the  newspaper’s  editors  and 
reporters  were  not  looking  for  evi¬ 
dence  that  might  suggest  the  cleanup 
was  progressing,  or  that  the  workers 
and  management  were  doing  a  good 
job  under  the  circumstances.’’ 

The  body  of  the  ad  detailed  GPU 
Nuclear’s  contention  that  it  was  mak¬ 
ing  “good”  progress  with  the  cleanup 
and  also  rebutted  the  charges  made  in 


the  Inquirer  senes. 

GPU  Nuclear  did  not  challenge  any 
of  the  facts  presented  by  the  Inquirer 
reporters,  Jim  Detjen  and  Susan  Fitz¬ 
gerald. 

“There  was  very  little”  in  the  series 
“that  was  false,”  said  spokesman 
Doug  Bedell. 

Rather,  the  company  felt  that  the 
series  gave  an  unfairly  negative  view 
of  the  cleanup  process,  he  said. 
“They  (the  reporters)  singled  out  the 
goals  where  we  failed  and  took  an  un¬ 
fairly  dim  view  that  did  not  reflect 
what  we  told  them  (about  the  cleanup) 
in  a  balanced  fashion,”  he  explained. 
“We  hope  someone  at  the  Inquirer  or 
(parent  company)  Knight-Ridder  will 
question  the  journalistic  standards 
that  were  used  here.” 

The  ad  used  a  considerable  amount 
of  space  refuting  the  radiation  expo¬ 
sure  charges  and  challenging  the  cred¬ 
ibility  of  the  Inquirer’s  “experts.” 
The  ad  charged  the  series  did  not  give 
adequate  information  about  the  way 
radiation  exposure  is  measured  and 
the  amount  of  radiation  that  actually 
occurred. 

The  company  decided  to  place  the 
ads.  Bedell  said,  because  it  felt  it 
needed  to  respond  immediately  to  the 
series. 

“We  felt  the  ad  was  the  best  way  to 
do  that,”  he  said.  “We  weren’t  trying 
to  be  vindictive.  We  wanted  Inquirer 
readers  to  know  our  position.” 

Taking  an  ad  also  gave  the  company 
“more  of  a  forum”  to  present  its  case, 
he  continued.  He  explained  that  a  let¬ 
ter  to  the  editor  or  an  ‘  ‘eight-hundred- 


‘They  took  out  a 
double  truck  ad  and 
found  no  facts  to 
challenge.  They  criticize 
some  of  our 
conclusions,”  the  editor 
said. 


word  op-ed  column”  would  not  have 
provided  the  space  the  company  felt  it 


needed  to  rebut  the  senes. 

Bedell  said  GPU  Nuclear  has  re¬ 
ceived  about  60  phone  calls  in  re¬ 
sponse  to  the  ad,  about  two-thirds 
favorable.  He  said  the  workers  at 
Three  Mile  Island  “were  elated  by  it. 
They  felt  it  set  the  record  straight.” 

Bedell  noted  that  the  Inquirer’s 
advertising  department  “readily” 
accepted  the  ad. 

Steve  Seplow,  metro  editor  of  the 
Inquirer,  stated  that  the  series  re¬ 
sulted  from  interviews  with  more  than 
“250  workers,  health  experts,  scien¬ 
tists  and  TMI  and  government  offi¬ 
cials”  and  involved  reviewing 
thousands  of  federal  and  corporate 
documents. 

Seplow  said  the  GPU  Nuclear  ad 
not  only  contained  “a  lot  of  stuff  that 
was  in  the  series,”  but  also  failed  to 
address  the  main  points  the  reporters 
made. 


The  body  of  the  ad 
detailed  GPU  Nuclear’s 
contention  that  it  was 
making  “good”  progress 
with  the  cleanup  and  also 
rebutted  the  charges 
made  in  the  Inquirer 
series. 


Those  points,  he  said,  included  that 
“600  people”  were  contaminated 
with  radiation  during  the  cleanup  and 
“50  people  ingested  radioactive  parti¬ 
cles.” 

The  Nuclear  Regulatory  Commis¬ 
sion  “cited  GPU  for  lapses  in  their 
radiation  safety  program,”  Seplow 
said,  adding  that  last  November  the 
NRCT  sent  a  letter  to  Congress  point¬ 
ing  out  these  “significant”  lapses. 

“They  took  out  a  double  truck  ad 
and  found  no  facts  to  challenge.  They 
criticize  some  of  our  conclusions,” 
the  editor  said. 

Seplow  also  said  it  “was  not  true” 
that  the  Inquirer  failed  to  present  the 
company’s  position.  “Time  after  time 
we  talk  about  their  responses  and  feel¬ 
ings  in  the  series.” 
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Warren  Buffett:  from  carrier  boy  to  media  investor 

Today  his  personal  fortune  is  estimated  to  be  $650  million 


Warren  E.  Buffett,  the  Omaha- 
based  investor  who  was  a  major  finan¬ 
cial  adviser  to  Capital  Cities  Com¬ 
munications  during  the  merger  talks 
with  American  Broadcasting  Com¬ 
panies,  has  had  a  fascination  with  the 
media  business  that  dates  back  to  his 
days  as  a  newsboy  in  Washington, 
D.C. 

Buffett’s  maternal  grandfather 
owned  and  edited  the  Cuming  County 
Democrat  in  West  Point,  Nebraska. 
His  mother  worked  at  several  jobs  at 
the  weekly,  including  reporter,  and 
met  his  father  at  the  University  of 
Nebraska  when  she  went  to  apply  for 
a  job  at  the  Daily  Nebraskan  where  he 
was  editor. 

Buffett  himself  delivered  the 
Washington  Post  and  the  now- 
defunct  Washington  Times  Herald 
when  he  was  a  child.  When  he 
attended  the  University  of  Nebraska, 
Buffett  handled  county  circulation  for 
the  Lincoln  Journal. 

Buffett  unsuccessfully  tried  to  ac¬ 
quire  the  Cincinnati  Enquirer  in  1971 . 

In  December,  1973,  however,  he 
became  a  major  investor  in  the 
Washington  Post  Co. ,  owning  1 .9  mil¬ 
lion  shares,  or  about  13%,  of  the  Class 
B  common  stock. 

Buffett  is  also  a  member  of  the  Post 
Co.’s  board  of  directors  and  is  re¬ 
ported  to  be  one  of  chairman  Kathar¬ 
ine  Graham’s  main  financial  advisers, 
having  served  as  chairman  of  the 
board’s  finance  committee  and  as  a 
member  of  the  advisory  council  on 
corporate  disclosures  to  the  Secur¬ 
ities  and  Exchange  Commission. 

He  owns  over  one  million  shares  of 
Affiliated  Publications,  publisher  of 
the  Boston  Globe. 

Chairman  William  O.  Taylor  said 
Buffett  first  acquired  his  stake  in 
Affiliated  in  1973  when  the  company 
went  public. 

Taylor  described  Affiliated’s  rela¬ 
tionship  with  Buffett  as  “friendly  and 
positive.  He  plays  the  role  of  a  ve^ 
supportive  shareholder.’’  He  said 
Buffett  was  not  on  Affiliated’s  board, 
however,  because  of  his  seat  at  the 
Washington  Post. 

In  1977,  Buffett,  through  Blue  Chip 
Stamps  of  California,  acquired  a 
100%  interest  in  the  Buffalo  Evening 
News  from  the  Butler  family  which 
sold  the  newspaper  to  pay  estate  taxes 
following  the  death  in  1974  of  Mrs. 
Edward  H.  Butler.  Blue  Chip  Stamps 


Warren  Buffett 


in  1983  was  merged  with  Berkshire 
Hathaway,  a  textile  manufacturer  in 
Massachusetts  which  is  controlled  by 
Buffett. 

Buffett’s  first  media  property  was 
the  Sun  Papers  of  Omaha,  a  string  of 
weeklies  he  acquired  in  1969.  The  Sun 
Papers  in  1973  became  the  first  week¬ 
lies  to  win  the  Pulitzer  Prize  for  an 
expose  of  Boys  Town.  The  story  idea 
originated  with  Buffett,  who  also  par¬ 
ticipated  in  its  development  and 
wrote  a  section  of  it. 

Buffett  sold  the  Sun  Papers  in  1981, 
and  in  1983  the  weeklies  folded. 

Stanford  Lipsey,  who  was  pub¬ 
lisher  of  the  Sun  Papers  when  they 


National  Enquirer  reporter 
Anthony  Brenna  must  testify  at  the 
preliminary  hearing  for  Cathy  Evelyn 
Smith,  the  Canadian  woman  charged 
with  the  1982  drug  death  of  comedian 
John  Belushi,  a  judge  has  ruled. 

Los  Angeles  Municipal  Judge  Brian 
D.  Crahan  refused  Brenna’s  request 
to  quash  a  prosecutor’s  subpoena, 
saying,  “There  is  no  absolute  right  to 
(claim  ajournalist’s)  privilege  at  a  pre¬ 
liminary  hearing.’’ 

The  hearing  to  determine  if  the 
prosecution  has  enough  evidence  to 
hold  Smith,  38,  for  trial,  is  scheduled 
for  April  30  in  Crahan’s  court. 

In  an  Enquirer  interview  with  Bren¬ 
na  and  another  reporter.  Smith  was 
quoted  as  saying  she  repeatedly  in¬ 
jected  Belushi  with  “speedballs”  —  a 
mixture  of  heroin  and  cocaine  —  in 
the  hours  before  he  died. 

She  also  was  quoted  as  saying  she 


won  the  Pulitzer,  is  now  publisher  of 
the  Buffalo  Evening  News.  He  suc¬ 
ceeded  Henry  Urban,  who  retired. 

Buffett’s  other  media-related  in¬ 
vestments  include  9%  of  Ogilvy  & 
Mather,  15%  of  the  Interpublic  Group 
of  advertising  agencies,  4%  of  Time 
Inc. ,  and  5%  of  Media  General  Finan¬ 
cial  Services,  Inc. 

For  his  role  as  an  adviser  in  the 
merger  with  ABC,  Berkshire  Hath¬ 
away  will  be  allowed  to  buy  three  mil¬ 
lion  unissued  treasury  shares  in 
Capital  Cities  for  $172.50  each.  The 
$5 17-million  transaction  will  help  pay 
for  the  $3.5  million  cash  used  by 
Capital  Cities  to  acquire  ABC. 

Capital  Cities,  since  the  merger 
announcement,  has  seen  its  shares  on 
the  New  York  Stock  Exchange  rise 
from  176  to  215. 

Berkshire  Hathaway  also  owns 
about  3%  of  ABC’s  29.1  million 
outstanding  common  shares  which 
will  be  sold  to  Capital  Cities  for  $118 
cash  plus  one-tenth  of  a  warrant 
worth  $3  for  each  share. 

Berkshire  Hathaway’s  shares  on 
the  over-the-counter  market  have 
been  listed  recently  at  1770  bid  and 
1800  asked,  while  Buffett’s  personal 
fortune  has  been  estimated  at  $650 
million.  In  1978,  Berkshire 
Hathaway’s  shares  sold  in  the  $85 
range. 


delivered  the  “coup  de  grace,’’  the 
final  injection  that  killed  the  33-year- 
old.actor. 

The  other  Enquirer  reporter,  Larry 
Haley,  who  lives  in  Florida,  Enquirer 
editor  Ian  Calder  and  Los  Angeles 
freelance  writer  Christopher  Van 
Ness  have  also  been  subpoenaed  to 
testify  at  Smith’s  hearing.  Brenna 
lives  in  Los  Angeles. 

Van  Ness  interviewed  Smith  by 
telephone  after  Belushi’ s  death,  but 
his  story  was  never  published. 

Haley  and  Calder  are  fighting  their 
subpoenas  in  Florida,  where  the  En¬ 
quirer  is  published. 

Brenna’s  attorney,  Brian  O’Neill, 
argued  before  Judge  Crahan  that  the 
district  attorney  had  not  shown  that 
Brenna’s  testimony  is  needed  to  pros¬ 
ecute  Smith  and  that  Brenna’s  in¬ 
formation  cannot  be  obtained  from 
other  witnesses. 


National  Enquirer  reporter  ordered 
to  testify  at  Belushi  drug  death  hearing 
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Publishers  disagree  over  controversial  ad 

NJ.  daily  refuses  to  print  ad  for  pro-abortion  magazine 


By  Andrew  Radolf 

The  Vineland  (N.J.)  Times  Journal 
has  refused  to  print  an  advertisement 
for  a  pro-abortion  magazine  that  one 
of  the  newspaper’s  longtime  coinmer- 
cial  printing  customers  is  planning  to 
publish. 

The  proposed  periodical,  called 
Choice:  The  Militant  Monthly  for 
Freedom  of  Abortion,  is  being  de¬ 
veloped  by  Avant  Garde  Media,  Inc., 
whose  publisher  Ralph  Ginzburg  has 
a  long  history  of  bringing  out  con¬ 
troversial  publications. 

Avant  Garde  currently  publishes 
Better  Living,  Moneysworth  and 
American  Business. 

The  ad  for  Choice  was  scheduled  to 
appear  in  the  spring  issue  of  Better 
Living,  according  to  Ginzburg,  when 
the  printer  refused  to  publish  the  ad  as 
submitted. 

The  ad  includes  a  photograph 
showing  the  back  of  a  naked  woman 
lying  on  the  floor  in  a  crouched  posi¬ 
tion,  dead  from  hemorrhaging  from  a 
self-induced  abortion. 

Ginzburg  said  that  Ronald  A.  Ortiz, 
publisher  of  the  Times  Journal,  would 
not  publish  the  ad  because  he  found 


In  a  sweeping  rejection  of  a  libel 
charge  that  pitted  two  media  com¬ 
panies  against  each  other,  a  Florida 
judge  dismissed  a  television  station’s 
suit  against  the  St.  Petersburg  (Fla.) 
Times  and  its  television  critic. 

The  judge  rejected  as  “danger¬ 
ous,”  “repugnant”  and  “excessive 
litigation,”  the  novel  legal  arguments 
made  by  WTSP-tv  in  its  suit  against 
Times  critic  Karl  N.  Vick  and  the 
newspaper. 

WTSP,  an  ABC  affiliate  in  St. 
Petersburg  owned  by  Gulf  Broadcast¬ 
ing  Group,  had  claimed  it  was  libeled 
by  three  stories  Vick  wrote  about  per¬ 
sonnel  changes  and  policies  at  the  sta¬ 
tion. 

In  its  suit,  the  station  made  a  num¬ 
ber  of  unusual  claims. 

It  argued  that  while  the  facts  of  one 
story  were  true,  the  article  “insinu¬ 
ated  bad  things”  about  the  station. 

At  another  point,  the  station  argued 
that  it  was  not  a  “public  figure.” 

The  station  was  represented  by  a 
St.  Petersburg  Arm  and  by  Arnold  and 
Porter,  the  Washington  firm  best 


the  picture  to  be  obscene. 

Oitiz  offered  to  print  the  ad  without 
the  controversial  picture,  Ginzburg 
said,  but  he  declined  the  offer.  “With¬ 
out  the  picture  there  is  no  ad,”  he 
said. 

The  Times  Journal  eventually 
printed  Better  Living  without  any  ad 
for  Choice. 

“He  had  us  over  a  barrel.  We  had  to 
pull  the  ad  from  the  issue,”  Ginzburg 
said. 


"He  had  us  over  a 
barrel.  We  had  to  pull  the 
ad  from  the  issue,” 
Ginzburg  said. 


Ortiz  refused  to  comment  on  the 
incident.  A  spokesman  for  the  Eve¬ 
ning  News  Association  in  Detroit,  the 
Times  Journal’s  parent  company, 
said  the  decision  was  entirely  a  local 
matter. 

Ginzburg  called  Ortiz’s  refusal  to 
publish  the  ad  for  Choice  “naked  cen¬ 
sorship  at  its  ugliest,”  but  he  con- 


known  for  defending  media  com¬ 
panies  in  First  Amendment  cases. 

In  a  nine-point  order,  M.F.  Swan¬ 
son  Jr.,  circuit  judge  for  Pinellas 
County,  rejected  the  station’s  argu¬ 
ments. 


Calling  the  complaint 
“petulant,”  the  judge  said 
the  station  seemed 
“motivated  more  by  a 
desire  to  quiet  the 
criticism  of  a  competitor 
than  to  redress  any 
wrongs  done  to  it.” 


To  permit  a  lawsuit  because  state¬ 
ments  that  were  not  false  made  bad 
insinuations,  the  judge  said,  would 
“permit  judges  and  juries  to  sit  as  ‘su¬ 
pereditors’  of  written  statements. 
Judging  whether  in  their  opinion  the 
written  statements  conformed  to 


ceded  that  “under  the  law,  there  is 
nothing  we  can  do  to  compel  the  print¬ 
er  to  produce  our  paper.” 

“We’ve  been  a  client  for  12  years 
and  it’s  been  a  happy  relationship,” 
he  said.  “We’ve  been  good  customers 
too.  We  pay  our  bills  promptly.” 

Ginzburg  said  Choice  will  be  de¬ 
layed  beyond  its  original  target  date  of 
June  1  as  a  result  of  Ortiz’s  action. 
The  publisher  said  that  “the  near  im¬ 
possibility  of  bringing  such  a  con¬ 
troversial  publication  to  the  attention 
of  the  public  through  the  mass  media” 
made  it  necessary  to  solicit  subscrip¬ 
tions  to  Choice  through  his  existing 
periodicals. 

Though  he  has  no  plans  to  take  legal 
action,  Ginzburg  issued  a  statement 
calling  on  the  “American  public  and 
the  American  Newspaper  Publishers 
Association  to  express  their  outrage” 
to  the  Evening  News  Association 
over  the  refusal  to  print  his  ad. 

Ginzburg  was  jailed  for  eight 
months  in  1972  over  his  distribution 
through  the  mails  of  Eros,  a  magazine 
labeled  obscene  by  the  U.S.  Postal  Ser¬ 
vice.  The  U.S.  Supreme  Court  later 
upheld  Ginzburg’s  imprisonment. 


VS.  newspaper 

some  nebulous  standard  of  good  taste 
or  nicety. 

“This  is  repugnant  to  our  constitu¬ 
tional  republic  and  would  be  a  danger¬ 
ous  erosion  of  the  rights  of  speech  and 
press,”  the  judge  added. 

He  firmly  rejected  the  contention 
that  the  station  and  its  president  were 
not  “public  figures.” 

Judge  Swanson  noted  that  the  sta¬ 
tion  broadcasts  over  public  airwaves 
and  is  subject  to  scrutiny  by  a  public 
agency  that  encourages  citizen  com¬ 
ment  on  the  station’s  operations.  A 
manager  “must  share  in  the  lime¬ 
light,”  the  judge  added. 

Calling  the  complaint  “petulant,” 
the  judge  said  the  station  seemed 
“motivated  more  by  a  desire  to  quiet 
the  criticism  of  a  competitor  than  to 
redress  any  wrongs  done  to  it.” 

“The  excessive  litigiousness  of 
many  Americans  to  which  Chief  Jus¬ 
tice  Burger  so  often  complains  is  am¬ 
ply  demonstrated  by  this  complaint,  a 
veritable  tempest  in  a  very  small 
teapot,”  the  judge  said. 


Judge  dismisses  tv  station’s  suit 
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Bingham  family  tightens  control  over  its  holdings 


The  other  members  of  the  Bingham 
family  have  rejected  Sallie  Bingham’s 
offer  to  sell  them  her  shares  in  the 
three  family-owned  companies  which 
include  the  Courier  Journal  and 
Louisville  Times  Co. 

The  family  stockholders  also  took 
steps  to  assure  they  retain  control  of 
their  three  companies  by  creating  a 
new,  10-year  voting  trust.  The  stock¬ 
holders  involved  are  Barry  Bingham 
Sr.,  Mrs.  Barry  Bingham  Sr.,  Barry 
Bingham  Jr.  and  Eleanor  Bingham 
Miller. 

The  other  two  companies  are  Stan¬ 
dard  Gravure  of  Louisville  and 
WHAS  Inc,  licensee  for  WHAS-tv. 
The  three  companies  are  corporately 
separate. 

The  family  members  said  Sallie 
Bingham’s  asking  price  of  $142  mil¬ 
lion  was  “excessive.”  The  family 
members  also  said,  however,  that 
they  would  be  willing  to  negotiate 
with  her  a  “reasonable”  selling  price 
at  any  time. 

Sallie  Bingham  announced  her  in¬ 
tention  to  sell  her  shares  in  the  family- 
owned  company  earlier  this  year.  At 


the  time,  she  indicated  that  if  the  fami¬ 
ly  members  were  not  willing  to  meet 
her  price,  she  would  consider  selling 
her  shares  to  outside  interests. 

Bingham  has  said  one  of  the 
reasons  she  wants  to  sell  her  shares 
was  her  displeasure  with  the  way  her 
brother,  Barry  Bingham  Jr.,  was 


The  new,  10-year  voting 
trust  will  control  77%  of 
the  voting  stock  In  all 
three  Bingham 
family-owned  companies. 


operating  the  family  companies.  She 
also  disagreed  with  steps  that  were 
taken  in.  board  meetings  to  consoli¬ 
date  Barry  Bingham  Jr.’s  operational 
control. 

Barry  Bingham  Jr.  is  vice  chairman 
of  the  three  companies  and  editor  and 
publisher  of  the  Louisville  news¬ 
papers. 

The  new,  10-year  voting  trust  will 


control  77%  of  the  voting  stock  in  all 
three  Bingham  family-owned  com¬ 
panies.  Another  trust,  founded  by 
Robert  Worth  Bingham  in  1937,  con¬ 
trols  18%  of  the  voting  stock  in  the 
family  companies. 

Barry  Bingham  Sr. ,  chairman  of  the 
board  of  all  three  companies,  is  the 
trustee  of  the  new  voting  trust  and 
also  the  trustee  of  the  Robert  Worth 
Bingham  Trust.  The  successor  trust¬ 
ees  of  the  new  voting  trust  are  Mrs. 
Barry  Bingham  Sr.  and  Barry  Bing¬ 
ham  Jr. 

As  a  result  of  the  creation  of  the 
new  voting  trust,  Barry  Bingham  Sr. 
now  controls  95%  of  the  voting  stock 
in  all  three  family-owned  companies. 

Sallie  Bingham  owns  about  4%  to 
5%  of  the  voting  stock  in  each  of  the 
three  companies.  In  terms  of  total 
corporate  equity  ownership,  includ¬ 
ing  voting,  nonvoting,  common  and 
preferred  stock,  Sallie  Bingham’s 
ownership  is  in  the  range  of  13%  to 
18%,  according  to  the  Bingham 
family. 

Sallie  Bingham  was  .unavailable  for 
comment. 


Anonymous  leaker  spurs  investigation 


A  small  New  Jersey  daily  and  the 
local  prosecutor’s  office  skirted  a  le¬ 
gal  confrontation  last  month  by  shar¬ 
ing  information  sent  anonymously  to 
the  paper  about  a  confidential  inves¬ 
tigation  into  the  local  sheriffs  depart¬ 
ment. 

Reporter  Gail  Kremps  of  the 
Bridgeton  Evening  News  received  a 
series  of  documents  revealing  in¬ 
formation  about  an  alleged  drugs-for- 
sex  scandal  in  the  female  inmate  sec¬ 
tion  of  the  Cumberland  County  jail. 

The  documents,  sent  directly  to 
Kremps  at  the  paper,  tracked  an  in¬ 
vestigation  conducted  by  the  county 
prosecutor’s  office  since  1982  and  had 
been  missing  from  the  prosecutor’s 
office. 

Two  days  before  the  paper  ran  its 
first  story  on  Feb.  23  about  the  re¬ 
ports,  one  investigator  in  the  prosecu¬ 
tor’s  office  received  a  postal  receipt 
notifying  him  his  certified  letter  to  the 
News  had  been  delivered.  Knowing 
he  did  not  send  a  certified  letter  to  the 
paper,  the  investigator  contacted 
county  prosecutor  Ken  Pagliughi  who 
called  Kremps. 

When  Kremps  explained  the  mail¬ 
ings  to  Pagluighi,  the  prosecutor  re¬ 
quested  they  be  turned  over  to  his 
office.  Initially,  the  paper  refused  the 


request  pending  advice  from  coun¬ 
selors  Tom  Cafferty  and  Joe 
McGimpsie. 

Although  city  editor  Eileen  Bennett 
said  the  prosecutor  threatened  to  se¬ 
cure  a  search  warrant  of  the  newspa¬ 
per,  Pagliughi  denied  the  assertion. 
Cafferty  told  the  News  to  lock  the 
documents  in  its  safe  for  the  weekend 
and  do  nothing  until  Monday. 

Apparently,  both  sides  decided 
cooperation  would  work  best  for  all 
involved.  Under  three  conditions,  the 
paper  allowed  Pagliughi  temporary 
access  to  the  documents:  the  prosecu¬ 
tor  could  take  the  documents  for  four 
hours  maximum;  no  one  from  the  pa¬ 
per  would  be  subject  to  arrest  or  pro¬ 
secution;  and  the  paper,  in  relin¬ 
quishing  the  document  temporarily, 
would  not  waive  any  of  its  rights 
under  the  state  Shield  Law. 

Pagliughi  said  he  photocopied  the 
reports  sent  to  Kremps  and  dusted 
them  for  fingerprints  before  analyzing 
the  quality  and  brand  of  paper  to  de¬ 
termine  what  kind  of  machine  dupli¬ 
cated  them.  Since  the  original  reports 
were  missing  from  his  office,  he 
looked  for  evidence  of  color  coding 
specifying  from  which  file  the  docu¬ 
ments  were  taken. 

“1  did  not  want  to  go  through  the 


search  warrant  route  because  that’s 
getting  into  an  area  with  the  media 
you  cannot  win,”  Pagliughi  said. 
“The  last  thing  1  wanted  to  do  was 
invade  their  privacy  ...  1  have  a 
good  rapport  with  most  of  the  county 
reporters,  1  wouldn’t  withhold  in¬ 
formation  from  them.” 

Despite  the  publicity,  the  source 
continues  anonymously  to  dispatch 
more  reports.  Bennett  said  the  paper 
is  working  on  a  story  about  the  inves¬ 
tigation  into  the  sheriffs  office. 

Louisiana  daiiy 
pubiishes  extra 

The  evening  Shreveport  Journal 
published  on  February  28  its  first  ex¬ 
tra  edition  in  eight  years  to  report  the 
indictment  of  Louisiana  Governor 
Edwin  Edwards  on  50  counts  of  rack¬ 
eteering  and  fraud. 

The  earlier  extra  edition  dealt  with 
the  arrest  of  Shreveport’s  safety  com¬ 
missioner  after  a  standoff  with  law¬ 
men  at  his  home. 

The  Journal  sold  about  2,500  copies 
of  the  extra,  giving  the  paper  total 
single-copy  sales  of  8,000  for  the  day. 
Total  daily  circulation  is  about 
28,000. 
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Pennysavers  bid  for  ad  bucks 


By  M.K.  Guzda 

As  daily  newspapers  gear  up  en 
masse  to  chew  away  a  bigger  portion 
of  national  ad  dollars,  another  group 
of  publishers  is  positioning  for  a  bite 
as  well. 

Pennysaver  publishers  in  New 
York  City  recently  met  to  discuss  how 
they  can  attract  those  big  advertisers 
into  the  medium  they  say  their  readers 
eat  up. 

“I  wish  you  could  come  out  on  the 
day  we  publish,”  said  Stan  Henry, 
owner  of  Center  Island  Pennysaver, 
which  boasts  “17  editions  delivered 
to  210,000  homes  weekly”  in  Long 
Island.  “They’re  standing  in  line  for 
it.” 

Henry  and  his  fellow  statewide  en¬ 
trepreneurs  queried  guest  speaker 
John  Miller,  vice  president  of  print 
and  out-of-town  media  for  Young  & 
Rubicam,  about  how  to  get  the  ear  of 
national  advertisers. 

Calling  his  suggestions  “newspa- 

30-second  spots 
most  popular  on  tv 

Thirty-second  commercials  con¬ 
tinued  to  be  the  dominant  form  of  tele¬ 
vision  advertising  in  1984,  according 
to  the  Television  Advertising  Bureau. 

For  spot  television,  30-second 
announcements  accounted  for  88.2% 
of  all  commercials  last  year,  up  from 
an  87.8%  share  in  1983.  On  network 
television,  30-second  commercials 
represented  85. 1%  of  the  total  in  1984, 
down  from  87.3%  share  in  1983, 
according  to  an  analysis  of  Broadcast 
Advertisers  Reports  (BAR)  data. 

The  fastest  growing  commercial 
television  form  was  the  split  30,  or 
15/15,  the  data  indicate.  However, 
BAR  did  not  break  out  this  type  of 
commercial  specifically.  For  non¬ 
network  commercials  1984,  BAR 
shows  15-  and  20-second  announce¬ 
ments  increasing  377.8%  to  a  5/lOths 
of  a  percent  share,  from  1/lOth  per¬ 
cent  in  1983.  The  miscellaneous 
category  for  network  television, 
where  split  30’s  are  included,  rose 
from  a4/10ths  percent  share  in  1983  to 
2.9%  of  all  network  commercials  in 
1984. 

In  1985,  BAR  plans  to  separate  the 
split  30’ s  into  its  own  category.  The 
total  number  of  commercials  on  non¬ 
network  (national  spot)  was  up  5.2% 
in  1984  from  1983,  while  the  number 
of  network  commercials  increased 
1.6%  in  1984  from  the  previous  year. 


per  sales  techniques  I  love,  but  rarely 
see,”  Miller  told  the  publishers  to  em¬ 
ploy  some  of  the  same  devices  he  rec¬ 
ommends  to  dailies. 

Use  co-op,  provide  an  attractive 
editorial  environment,  get  audited, 
display  quality  reproduction  (specifi¬ 
cally,  color),  and  make  the  Fenny  sav¬ 
ers’  advantages  known  to  the  media¬ 
buying  community.  Miller  advised. 


Some  publishers  said 
editorial  serves  as  a 
distraction  to  the  local 
advertising  readers  pore 
over  each  week. 


“In  the  four  years  I’ve  been  at 
Y&R,  not  once  have  I  been  called  on 
by  a  Pennysaver,”  Miller  said.  “Get 
yourselves  known  .  .  .  present 
yourselves  as  community  conduits 
and  marketing  allies  of  national 
advertisers.” 

When  some  publishers  lamented 
that  agencies  don’t  respond  well  — 
and  sometimes  not  at  all  —  to  a  call 
from  a  Pennysaver,  Miller  advised 
employing  networking.  Forming  a  un¬ 
ion  of  local  Pennysavers  to  confront 
the  agencies  at  once  would  fare  better 
than  individual  calls.  Sell  the  positive 
aspects  of  what  Pennysavers  can  do 
that  competing  dailies  cannot,  he 
said. 

But,  by  far.  Miller  placed  the  most 
emphasis  on  the  need  for  an  editorial 
environment  national  advertisers 
crave  to  be  positioned  near. 

“In  every  order  I’ve  written  in  the 
past  four  years,  not  one  has  gone  out 
without  the  instructions:  place  oppo¬ 
site  full-page  editorial,”  he  said. 
“National  advertisers  are  looking  for 
advertising  in  an  environment  where 
people  are  doing  serious  reading, 
when  they  are  thoughtful.” 

Not  all  the  publishers  agreed  that 
editorial  content  is  necessary,  or  even 
helpful  to  their  papers.  Some  pub¬ 
lishers  said  editorial  serves  as  a  dis¬ 
traction  to  the  local  advertising  read¬ 
ers  pore  over  each  week. 

“We  don’t  penetrate  a  market,  we 
blanket  a  market,”  said  Tom  Wal¬ 
lace,  publisher  of  Scotsman  Press 
Inc.  in  Syracuse.  “Editorial  can  be  an 
intrusion  on  our  advertising.” 

“But  advertisers  need  the  editorial 
to  position  the  ads  in  a  certain  en¬ 


vironment,”  Miller  maintained,  ex¬ 
plaining  that  advertisers  look  for  spe¬ 
cific  sections  to  anchor  their  mes¬ 
sages. 

He  cited  a  weekly  advertorial  in  the 
New  York  Times,  positioned  beneath 
the  Week  in  Review  section  and 
penned  by  the  president  of  the  union 
which  pays  for  the  space,  as  evidence 
of  advertisers’  desire  for  editorial 
association. 

Long  Island  publisher  Henry  con¬ 
curred  with  Miller. 

“Editorial  builds  readership. 
We’ve  gone  toward  more  editorial  in 
the  past  couple  of  years,”  he  said  of 
his  own  Pennysaver.  “Trying  to  get 
national  advertisers  into  our  publica¬ 
tions  is  hard  enough;  trying  to  change 
their  minds  about  (why  we  don’t  have 
editorial)  is  very  difficult.” 

Study:  gap  between 
ad  rates  widening 

The  gap  between  local  and  national 
newspaper  advertising  rates  is  wid¬ 
ening  in  an  “alarming”  trend,  accord¬ 
ing  to  a  study  by  the  American 
Assocation  of  Advertising  Agencies. 

Since  1982,  the  difference  between 
local  and  national  ad  rates  has  risen 
1.3%,  the  study  said. 

The  4-A’s  study  said  a  national 
advertiser  who  contracts  for  20,000 
lines  of  advertising  will  pay  an  aver¬ 
age  of  60.52%  more  than  a  retail 
advertiser  will  for  the  same  space. 

That  gap  grows  even  greater, 
however,  among  big-circulation 
papers. 

Newspapers  with  circulations  over 
250,000,  for  example,  have  an  aver¬ 
age  differential  of  87%.  Among  pa¬ 
pers  in  the  100,000  to  250,000  circula- 
(Continued  on  page  2 1 ) 
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NEWSPEOPLE  IN  THE  NEWS 


Dale  leaves  LA.  Herald  Examiner 
to  head  Indoor  soccer  league 


By  M.L.  Stein 

Francis  L.  Dale  has  resigned  as 
publisher  of  the  Los  Angeles  Herald 
Examiner  to  become  commissioner  of 
the  Major  Indoor  Soccer  League. 

John  J.  McCabe,  the  Herald’s 
general  manager,  has  been  named 
chief  operating  executive  until  a  new 
publisher  is  picked. 

Dale,  publisher  since  1977,  said  he 
will  stay  on — ^for  perhaps  as  long  as 
six  weeks — until  the  decision  is  made. 
“I  have  been  asked  to  stay  on  and 
conduct  an  orderly  transition  for  a 
reasonable  period,”  he  said. 

In  an  interview  with  E&P,  Dale  said 
his  resignation  had  nothing  to  do  with 
the  state  of  the  Herald.  “The  paper  is 
not  in  crisis,”  he  asserted.  “In  fact,  I 
am  heartened  by  our  achievements 
and  encouraged  by  our  prospects  but  I 
am  not  so  presumptuous  as  to  think 
that  I  am  the  only  guy  who  can  turn  it 
(the  Herald)  around.” 

Dale  said  he  expects  circulation  to 
be  up  in  the  next  six-month  period  ■ 


McNAUGHT 
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“D.L  Stewart  details  many 
of  the  joys  and  frustrations 
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According  to  Dale,  he  and  his  wife 
vowed  20  years  ago  that  he  would 
seek  a  career  change  every  seven 
years. 

The  departure,  which  caught 
Herald  employees  by  surprise,  comes 
in  the  midst  of  the  paper’s  $3-million 
promotion  campaign  to  boost  circula¬ 
tion  and  advertising.  For  Dale,  it  will 
be  a  return  to  the  sports  world.  He  has 
been  president  of  the  Cincinnati  Reds 
baseball  team  and  a  founder  and 
director  of  football’s  Cincinnati  Ben- 
gals.  A  lawyer  by  training.  Dale  also 
has  been  publisher  of  the  Cincinnati 
Enquirer  and  has  served  as  U.S. 
ambassador  to  the  United  Nations 
and  other  international  organizations. 

“I’m  happy  to  report  I’ve  never 
been  fired,”  said  the  63-year-old 
Dale.  “The  new  job  is  an  exciting 
adventure.  Indoor  soccer  is  right  on 
the  edge  of  a  big-time  breakthrough. 
Outdoor  soccer,  the  world’s  most 
popular  game,  hasn’t  done  well  in  the 
U.S.  but  the  indoor  version  has  a  lot 
of  life  with  a  lot  of  potential.  .  .  .” 

Dale,  who  will  work  out  of  Chicago 
and  Los  Angeles,  said  he  was  re¬ 
cruited  for  the  soccer  league  lead¬ 
ership  through  an  executive  search 
firm. 

Robert  J.  Danzig,  vice  president 
and  general  manager  of  Hearst  News¬ 
papers,  issued  this  statement: 

“This  is  yet  one  more  in  a  series  of 
distinguished  careers  that  Frank  Dale 
has  had,  and  we  congratulate  him  on 
his  appointment  to  the  commission¬ 
er’s  role.  Frank  has  enjoyed  a  very 
notable  career,  including  his  recent 
outstanding  service  to  the  Los 
Angeles  community  and  the  Herald. 
We  wish  him  well.” 


David  Mazzarella,  general  mana¬ 
ger  for  USA  Today  in  the  New  York 
market  cluster,  has  been  named  presi¬ 
dent  of  Gannett  International,  a  new 
division  for  Gannett  Co.,  Inc. 

He  will  direct  business  operations 
of  the  international  edition  of  USA 
Today  and  explore  other  opportuni¬ 
ties  abroad.  He  serves  on  the  news¬ 
paper’s  management  committee. 

Peter  Donohue,  regional  circula¬ 
tion  manager  for  the  New  York  clus¬ 
ter,  succeeds  Mazzarella  as  general 
manager. 

♦  *  ♦ 

Ed  Fay  has  been  promoted  from 
systems  editor  of  the  New  York  Daily 
News  to  assistant  to  the  managing 
editor. 

He  will  retain  his  duties  as  systems 
editor  while  performing  a  variety  of 
administrative  duties  and  work  on 
special  projects. 

Fay,  with  the  News  for  16  years, 
has  been  a  reporter,  feature  writer  and 
makeup  editor. 

♦  *  ♦ 

Robert  B.  Robinson  was  named 
associate  editor,  of  IBM’s  Digest 
magazine.  He  was  an  assistant  editor 
and  county  bureau  chief  for  six  years 
with  the  Baltimore  Sun  before  joining 
IBM. 

Robinson  earlier  worked  as  city  hall 
reporter  for  the  Tampa  Tribune  and  as 
an  editor  and  aerospace  reporter  for 
Today,  Cocoa,  Fla.  He  started  his 
career  as  a  regional  editor  for  the 
Associated  Press  in  Boston  in  1972. 
*  ♦  * 

Joan  Deutsch  has  been  named  fea¬ 
tures  editor  of  the  Sacramento  Un¬ 
ion.  She  had  the  same  position  at  the 
Champaign  (Ill.)  News-Gazette. 

Deutsch  holds  a  master’s  degree  in 
journalism  from  the  University  of  Illi¬ 
nois  and  worked  for  the  university’s 
agricultural  communications  service. 
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Arnaud  de  Borchgrave,  veteran 
foreign  correspondent  and  a  best  sell¬ 
ing  novelist,  is  the  newly  appointed 
editor  in  chief  of  the  Washington 
Times. 

De  Borchgrave,  a  former  chief  fore¬ 
ign  correspondent  and  senior  editor  of 
Newsweek  magazine,  had  a  25-year 
career  with  the  publication.  He  takes 
over  editorial  control  of  the  newspap¬ 
er  from  Smith  Hempstone,  executive 
editor  for  the  past  year. 

Hempstone  now  becomes  associ¬ 
ate  editor  and  continues  with  his 
twice-weekly  column  and  further  de¬ 
velopment  of  the  Washington  Times 
Foreign  Service. 

In  other  managerial  changes 
Woody  West,  managing  editor,  be¬ 
comes  executive  editor;  and  Wesley 
Pruden  ,  deputy  managing  editor, 
moves  up  to  managing  editor. 

West  was  with  the  late  Washington 
Star  for  20  years  and  when  the  paper 
died,  joined  the  Milwaukee  Journal  as 
Washington-based  editorial  writer 
and  then  moved  to  the  Washington 
Times  as  an  editorial  writer.  He  was 
named  managing  editor  in  1983. 

Pruden  joined  the  Times  as  a  poli¬ 
tical  correspondent  shortly  after  the 
newspaper  began  publication  follow¬ 
ing  a  foreign  correspondent  career 
with  the  late  National  Observer. 

De  Borchgrave,  now  senior  associ¬ 
ate  at  the  Georgetown  University 
Center  for  Strategic  and  International 
Studies  and  co-editor  of  Early  Warn¬ 
ing,  a  monthly  intelligence  publica¬ 
tion,  left  Newsweek  in  an  editorial 
dispute  in  1980. 

The  Belgium-born  de  Borchgrave 
became  Brussels  bureau  chief  for  Un¬ 
ited  Press  shortly  after  his  21st  birth¬ 
day  and  joined  Newsweek  in  Paris 
three  years  later.  By  age  27  he  was  a 
senior  editor  of  the  magazine. 

Hempstone  worked  for  the  Associ¬ 
ated  Press  in  Charlotte,  N.C.,  and  la¬ 
ter  the  Louisville  Times,  National 
Geographic  and  the  Washington  Star 
and  as  African  correspondent  for  the 
Chicago  Daily  News.  After  a  Nieman 
Fellowship  at  Harvard  University  he 
went  to  Latin  America  in  1%5  for  the 
Daily  News  and  a  year  later  rejoined 
the  Star  as  Latin  American  corres¬ 
pondent  and  then  worked  as  corres- 
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Arnaud  de  Borchgrave 
pondent  in  Europe,  based  in  London. 

Hempstone  returned  to  Washing¬ 
ton  as  associate  editor  of  the  Star  and 
editorial  page  editor  and  resigned  in 
1975  to  write  a  syndicated  column. 

♦  *  ♦ 

John  Douglas  Leckenby,  profes¬ 
sor  of  advertising  at  the  University  of 
Illinois,  Urbana-Champaign,  will  be¬ 
come  chairman  of  the  department  of 
advertising  at  the  University  of  Texas 
at  Austin  on  September  1 . 

Leckenby  succeeds  Isabella  Cun¬ 
ningham,  who  asked  to  be  relieved  of 
administrative  duties  effective  Au¬ 
gust  31,  after  serving  as  chairman 
since  1978.  Dr.  Cunningham  is  the 
Ernest  A.  Sharpe  Centennial  Profes¬ 
sor  of  Communication  and  requested 
a  return  to  teaching  and  research. 

Dr.  Leckenby  taught  at  Austin  as 
the  Times  Mirror  Centennial  Visiting 
Professor  during  the  1984  fall  semes¬ 
ter  and  is  teaching  this  spring  as  visit¬ 


ing  professor  in  the  Graduate  School 
of  Business  at  the  University  of  Santa 
Clara  and  visiting  scholar  in  the  Insti¬ 
tute  for  Communication  Research 
and  the  Graduate  School  of  Business 
at  Stanford  University.  He  is  on  leave 
of  absence  from  the  University  of  Illi¬ 
nois. 

*  *  * 

Yardena  Arar,  former  Associated 
Press  entertainment  reporter,  has 
been  named  entertainment  editor  of 
the  Daily  News  of  Los  Angeles.  She 
will  direct  coverage  of  film,  televi¬ 
sion,  theater,  dance,  music,  art  and 
restaurant  reviews. 

*  !|E  3|< 

Milt  Goldwasser,  systems  de¬ 
velopment  services  manager  of  the 
Los  Angeles  Times  for  two  years,  was 
named  assistant  director  of  informa¬ 
tion  systems.  With  the  newspaper 
since  1966,  he  previously  served  in 
various  capacities,  including  manage¬ 
ment  services  manager  and  pub¬ 
lishing  systems  manager. 

Goldwasser  replaces  Jerry  Lee, 
who  was  appointed  production  sys¬ 
tems  manager  and  will  provide  tech¬ 
nical  direction  and  coordination  for 
the  production  department  in  the 
planning  and  implementation  of  data 
processing,  advanced  office  and  tele¬ 
communications  systems. 

♦  *  ♦ 

Clayton  C.  Chinn  recently  joined 
the  Seattle  Times  as  marketing  re¬ 
search  manager.  He  most  recently 
was  with  Servio,  a  Portland-based 
high-tech  company,  and  earlier  was 
with  J.C.  Penney,  John  Fluke  Manu¬ 
facturing,  and  R.J.  Reynolds  Tobacco 
Company,  among  others. 
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NEWSPEOPLE  IN  THE  NEWS 


Cecil  Q.  Flowers  has  been  named 
vice  president  of  the  Jackson  (Tenn.) 
Sun.  The  Sun  has  no  titular  president 
and  in  his  new  position  Flowers  is 
second  in  command  to  Michael 
Craft,  editor  and  publisher,  who 
announced  the  appointment. 

Flowers  started  at  the  Sun  as  press¬ 
room  superintendent  26  years  ago  af¬ 
ter  working  at  newpapers  in  the  west, 
midwest  and  south.  In  1973  Flowers 
was  named  production  manager  of  the 
Sun,  and  in  1978,  director  of  opera¬ 
tions. 

He  is  president  of  the  Mid-America 
Newspaper  Production  Conference. 

*  *  * 

Mary  Weingart,  community  and 
corporate  services  manager  at  The 
Arizona  RepublicIThe  Phoenix 
Gazette,  has  moved  up  to  assistant 
director  of  community  and  corporate 
services. 

In  the  consolidation  of  the  news¬ 
papers’  promotion  and  community 
and  corporate  services  departments, 
she  will  head  the  new  department. 

Other  executives  promoted  in  the 
consolidation  include  David  Hume, 
promotion  manager,  who  was 
appointed  community  and  corporate 
services  manager. 

Cindy  Yomantas,  assistant  prom¬ 


otion  manager,  has  been  named 
promotion  manager,  and  Carol  Ohl, 
community  and  corporate  services 
manager,  is  the  new  public  relations 
manager.  Both  will  report  to  Hume. 

The  new  department  handles  all 
public  relations  and  promotion  activi¬ 
ties  for  the  two  newspapers,  the  Ari¬ 
zona  Business  Gazette  and  City  Life. 
*  ♦  ♦ 

Kathryn  Erbacher  has  been 
named  assistant  editor  of  Denver 
Magazine  and  Denver  Business.  She 
is  also  arts  columnist  for  Denver 
Magazine. 

Erbacher,  before  moving  to  Col¬ 
orado  in  1979,  was  a  reporter  and 
copy  editor  at  the  Kansas  City  Star 
for  four  years.  She  most  recently 
headed  the  international  communica¬ 
tions  department  of  Petro-Lewis 
Corp.,  an  independent  oil  firm  head¬ 
quartered  in  Denver. 

♦  ♦  * 

Michael  J.  Spataro  was  named 
Rhode  Island  state  editor  and  Provi¬ 
dence  bureau  manager  for  United 
Press  International.  Since  joining  UPI 
in  1982,  he  worked  as  a  reporter  in 
Trenton  and  as  state  broadcast  editor 
for  New  Jersey. 

Spataro  succeeded  Kenneth 
Franckling,  who  is  now  based  in 
Boston  as  a  features  writer. 


Sharon  Rosenhause,  city  editor  of 
the  Los  Angeles  Times  Orange  Coun¬ 
ty  edition,  is  joining  the  New  York 
Daily  News  as  assistant  managing 
editor/Sunday. 

A  native  New  Yorker,  Rosenhause 
has  been  with  the  Times  for  10  years, 
serving  as  assistant  metropolitan  edi¬ 
tor,  staff  writer  and  New  Delhi  bureau 
chief.  Prior  to  the  Times,  she  was  a 
reporter  and  editorial  writer  for  The 
Record,  Hackensack,  N.J.,  and  in 
1968-69  was  a  Professional  Journal¬ 
ism  Fellow  at  Stanford  University. 

*  ♦  ♦ 

Promotions  in  the  marketing  divi¬ 
sion  of  Ft.  Wayne  Newspapers  in¬ 
clude: 

Louis  J.  Albert,  formerly  display 
advertising  manager,  to  advertising 
director.  Albert  has  been  with  the 
newspapers  since  last  April  after 
stints  in  the  retail  ad  departments  of 
the  Akron  Beacon- Journal  and  the 
Miami  Herald. 

Lisa  A.  Goodman,  formerly  retail 
sales  manager,  to  retail  advertising 
manager.  She  joined  the  staff  in  1981 
as  assistant  retail  manager  and  was 
promoted  to  her  most  recent  post  a 
year  later.  Earlier  she  was  in  retail 
sales  at  the  Marion  (Ind.)  Chronicle- 
Tribune. 

*  *  * 

Carroll  R.  Quinn  joined  the  Balt¬ 
imore  Sun  as  state  circulation  man¬ 
ager. 

Quinn  was  employed  by  Gulf  Oil  as 
a  s^es  marketer  and  by  National  Re¬ 
sources,  Inc.,  as  a  recruiting  and 
training  manager. 

♦  ♦  * 

Gary  Berkley  recently  was  prom¬ 
oted  to  vice  president  of  marketing  at 
the  Belleville  (Ill.)  News-Democrat. 
He  joined  the  newspaper  in  1978  as 
advertising  manager  and  then  was 
promoted  to  advertising  director  and 
in  1983,  to  director  of  marketing. 

♦  *  ♦ 

Robert  A.  Williams  has  been 
named  vice  president,  a  member  of 
the  board  of  directors  and  chairman  of 
the  steering  committee  at  J.  Thomas 
McHugh  Company,  Inc.,  Indiana¬ 
polis. 

Williams  spent  40  years  at  the  Chi¬ 
cago  Tribune,  retiring  as  composing 
room  manager  in  October  of  1982.  He 
joined  McHugh  as  a  sales  representa¬ 
tive  in  January  of  1983  and  was  prom¬ 
oted  to  national  sales  manager  of  the 
graphic  arts  products  firm  last  year. 

NEWSPEOPLE  EDITOR 
Lenora  Williamson 
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Courtesy  title  “Ms.”  is  on  the  way  out  in  newspapers 


The  feminist  courtesy  title  “Ms.” 
—  which  just  three  years  ago  was 
accepted  by  more  than  half  of  the  na¬ 
tion’s  top  newspapers  —  is  on  its  way 
out,  according  to  a  survey  by  the  Indi¬ 
ana  School  of  Journalism. 

“Ms.”  was  rejected  by  71 .6%  of  the 
150  newspaper  editors  and  50  maga¬ 
zine  editors  surveyed  by  Richard  L. 
Tobin,  an  adjunct  professor  of  jour¬ 
nalism  at  lU. 

“The  expression  appears  to  have 
lost  favor  from  coast  to  coast,  the 
71.6%  voting  against  it  knowing  no 
geographical  differences,”  Tobin 
said. 

Feminists  are  losing  the  influence 
on  language  usage  they  once  held, 
Tobin  added. 

He  noted  that  last  year,  for  exam¬ 
ple,  more  than  70%  of  the  surveyed 
editors  rejected  “chairperson”  as  a 
substitution  for  the  traditonal  term 
“chairman.” 

“The  violent  distaste  for  ‘chairper¬ 
son’  and  ‘Ms.’  also  suggests  a  genuine 
trend  back  to  conservative  usage  in 
print,”  Tobin  said. 

At  the  same  time,  more  newspapers 
are  simply  dropping  all  courtesy  ti¬ 
tles. 

Typical  of  the  survey  responses, 
Tobin  said,  was  this  comment  from 
the  Minneapolis  Star  and  Tribune: 
“We  have  abandoned  honorifics  in 
general.  Janet  Lowry  would  be  just 

Catholic  weekly 
redesigns  format 

Our  Sunday  Visitor,  a  Catholic 
weekly  newspaper  with  300,000  cir¬ 
culation,  has  been  redesigned  under 
the  guidance  of  Rolf  F.  Rehe,  director 
of  Design  Research  International  in 
Indianapolis. 

The  weekly,  based  in  Huntington, 
Ind.,  focused  its  redesign  efforts  on 
integrating  a  12-page  tabloid  maga¬ 
zine  section  with  an  eight-page  news 
section. 


Ad  rates 

(Continued  from  page  17) 


tion  range,  the  gap  is  74.4%. 

Newspapers  in  the  25,000  to  50,000 
range  have  an  average  gap  of  47.2%, 
while  those  with  less  than  25,000  cir¬ 
culation  average  38.1%,  the  survey 
said. 

When  the  association  first  began 
surveying  newspaper  ad  rates,  in 
1933,  the  gap  between  local  and 
national  advertising  was  just  37.9%. 


Lowry  in  second  reference.  Doctors, 
ministers,  priests,  rabbis,  even  most 
nuns,  fall  under  the  same  general 
rule.” 

Courtesy  titles  have  also  been  re¬ 
cently  dropped  by  the  Dallas  Times 
Herald  and  the  Trenton  (N.J.)  Times, 
the  survey  found. 

Tobin’s  sixth  annual  usage  survey 
also  found  strong  opposition  to  using 
“up”  as  a  verb,  as  in  “the  company 


will  up  its  prices.” 

Copy  chiefs  also  do  not  like  temper¬ 
atures  “warming  up,”  “impacted”  or 
using  “due  to”  rather  than  “because 
of’  in  a  phrase  such  as  “the  game  was 
canceled  due  to  rain.” 

The  survey  also  found  that  editors 
are  taking  trademarks  seriously.  A 
solid  majority  said  that  registered 
manufacturing  names,  such  as  Scotch 
Tape  or  Kleenex,  should  be  capital¬ 
ized. 


American  Society  of  Newspaper  Editors 
names  award  winners 


Writers  for  the  Philadelphia  Daily 
News,  Newsday,  Syracuse  (N.Y.) 
Post-Standard  and  the  Greensboro 
(N.C.)  News  &  Record  have  won  the 
1985  Distinguished  Writing  Awards 
given  by  the  American  Society  of 
Newspaper  Editors. 

The  awards  recognize  superior 
contribution  to  newspaper  writing, 
rather  than  the  content  or  substance 
of  the  material. 

The  four  winners  of  the  award  were 
selected  from  over  450  entries.  Each 
winner  will  receive  a  $  1 ,000  cash  prize 
from  the  ASNE  Foundation  at  the 
Society’s  annual  convention  in 
Washington  this  April. 

The  winners  are: 

Jonathan  Bor,  Syracuse  Post- 
Standard,  for  deadline  writing; 

Greta  Tilley,  Greensboro  News  & 
Record,  for  non-deadline  writing.  Til¬ 
ley  becomes  the  first  person  to  win 


two  ASNE  awards,  having  also  won 
the  non-deadline  award  in  1983. 

Murray  Kempton,  Newsday,  for 
commentary; 

Richard  Aregood,  Philadelphia 
Daily  News,  for  editorial  writing. 

In  addition  to  the  four  winners,  the 
panel  of  15  judges  cited  finalists  in 
each  of  the  categories  of  competition. 

Commentary:  John  Carman,  Atlan¬ 
ta  Journal',  and  Jim  Murray,  Los 
Angeles  Times. 

Deadline  Writing:  Loretta 
McLaughlin,  Boston  Globe;  Robert 
Parry,  Associated  Press,  and  Mark 
Patinkin,  Providence  Journal- 
Bulletin. 

Editorial  Writing:  Daniel  Paul  Hen- 
ninger.  Wall  Street  Journal,  and  Mar¬ 
vin  Seid,  Los  Angeles  Times. 

Non-deadline  Writing:  Jeff  Lyon, 
Chicago  Tribune’,  Herbert  Michel- 
son,  Sacramento  Bee,  and  Jim 
Naughton,  Syracuse  Post-Standard. 


ADD  SOME  HUMOR 
To  Your  Editorial  Pages! 

'  CONFUSE  US  Savnc 

Hear  No  Ey//f 
See  No  E-vHy 
Speak  No  Eyif... 
Ho,  Hum...Da7/  L  !fe! 


For  FREE  TRIAL  Run 

Contact  Col.  LARRY  MOORE 

4846  Koval  Lane  —  Las  Vegas,  Nv  89109 
(702)  798-5285 
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Mernbers  of  the  Fort  Loudorri,ite  Nows  Sun 
Sentinel  production  staff  qivo  the  thumbs  up  dur-- 
inp  testing  tnals  of  thoir  JOURNALFLEX  units  at 
the  vVAH  plant  m  Longerich.  West  Germany  They 
are  p.ctured  by  a  2-color  and  4-color  unit,  which 
sui  eossfully  printed  black  spot  and  process-color 
at  a  sustained  speed  of  74  000  patters  per  hour 


Meet  the  team 
that  will  make  f  lexo  news 
in  R.  Lauderdale! 


All  of  us  have  long  believed  that  Flexo  could  be  the 
dominating  force  in  newspaper  printing  However,  we 
also  realize  that  Flexo.  as  a  complete  system,  must 
be  proven  before  this  could  ever  happen  After  nearly 
4  years  of  development  and  an  estimated  $40  million 
spent  industrY-wide.  the  time  has  come  for  some  hard 
fact  answers. 

Stading  in  Fori  Lauderdale  this  May,  a  complete 
Systems  Approach  will  begin  In  what  we  believe  to 
be  the  most  comprehensive  approach  in  newspaper 
flexo  so  far.  we  will  address  the  critical  issues  such  as; 


bulk  ink  handling  and  viscosity  contrbi;  anilox  roll  lon¬ 
gevity:  polyester  vs  steel-backed  pl^Jte  making  sys¬ 
tems  and  press  tension  control 
Comparative  economic  guestions  will  also  be 
addressed,  since  both  letterpress  add  offset  press 
lines  will  be  running  side-by-side  with  Flexo 
Together  as  a  team,  our  goal  is  to  answer  these 
critical  guestions.  Today,  more  than  ever,  we  are  all 
confident  that  Flexo  possesses  the  unigue  capabilities 
which  will  now  make  it  the  industry  s  process  of  choice 
Now  let  us  show  you  wfiy 


1  FT.  LAUDERDALE 

■  JlV  NEWS  SUN  SENTINEL 


Flexo  has  the  potential  to  improve  ttie  quality  and  meet 
the  high  production  demands  of  this  metropolitan  news¬ 
paper  while  reducing  its  overall  manufacturing  costS. 


WINDMOELLER  &  HOELSCHER 


Recognized  as  the  undisputed  leader  in  newspaper 
flexo  with  Its  proven  JOURNALFLEX  "  nrrwspaper 
flexo  technology  and  world-wide  flexo  experience 


KOENIG  &  BAUER 


The  world's  oldest  printing  press  manufacturer  adds 
Its  global  newspaper  experience  to  ttie  WAH 
JOURNAI  FLEX  "  flexo  technology 


PUBLISHERS  EQUIPMENT 
CORPORATION 


High-tech,  specialized  engineering  has  made  PEC 
ttie  world's  largest  and  most  respected  converter  of 
existing  newspaper  press  technology 


INCORPORATED 


A  MERIGRAPH  SRA,  featuring  a  modular  newspaper 
plate-making  system,  will  be  at  the  leading  edge  of 
polyester  backed  flexo  newspaper  plating  technology 


J.M.  HUBER  CORPORATION 


A  unique  bulk  ink  handling  design  and  their  rub- 
resistant  HUBERFLEX  "  water  based  flexo  inks  will 
highlight  the  complete  flexo  systems  approach 


UNION  CARBIDE 
CORPORATION 


Anilox  roll  life  unsurpassed  by  conventional 
anilox  approaches  will  be  demonstrated  with  the 
UCARLOX  "  laser  engraverfceramic  anilox  rolls 


NU-GRAPHICS 
MANUFACTURING.  INC. 


As  a  key  element  in  hiqh-quality  color  reproduction, 
the  latest  pre-press  flexo  plate  registration  systems 
from  NU-GRAPHICS  will  be  utilized. 


5.  • 


W.  R.  GRACE  &  CO. 

LETTERFLEX  SYSTEMS  DIVISION 

The  NEWS  IMAGE  1 20  flexo  plate  system  is  an 
advancement  of  LETTERFLEX'S  unparalleled  world¬ 
wide  flexo  plate  making  experience 


NORTHEAST  INDUSTRIES 


jWith  more  flexo  installation  experience  ttian  any 
other  company,  JMOFT  THE  AST  will  pull  together  ttie 
hundreds  of  integrated  pieces  of  this  project 


For  complete  product  information  on  the  individual  companies  mentioned  or  if  you  are  interested 
111  seeing  the  Ft  Lauderdale  Flexo  installation  in  person,  call  or  write: 


FLEXO  NEWSPAPER  PRESS  GROUP 

A  DIVISION  OF  WINDMOf  l.l.FR  X.  HOf  LSCDF  R  CORF’OFIAT ION 
23  NEW  ENC'.LAND  WAY.  LINCOLN',  Rl  02865 
TELEPHONE  (401 )  333-2770 


NEW  AND  REPLACEMENT  FLEXO  UNITS 

COMPLETE  NEWSPAPER  PRESSES 

FLEXO  CONVERSIONS  WITH  W&H 
FLEXO  INKER  TECHNOLOGY 


NEWS/TECH 


Cowles  Media  oks  $110-miilion  expansion  plan 

Minneapolis  Star  and  Tribune  scheduled  for  three-phase  program 


The  Cowles  Media  Co.  has  The  second  phase,  planned  for  nue  between  First  and  Second  streets 
announced  a  $1 10-million  plan  for  a  completion  in  19%,  will  add  two  more  in  the  warehouse  area  of  Minneapolis, 

new  production  plant  for  the  Min-  presses,  either  offset  or  flexographic.  The  possibilities  were  evaluated  for 

neapolis  Star  and  Tribune.  to  the  new  facility.  The  third  phase  the  following  characteristics:  size  and 

Tlie  three-phase  program  is  sched-  involves  expanding  the  satellite  plant  shape  of  land,  rail  and  road  access, 

uled  for  completion  in  five  to  nine  by  100,000  square  feet  and  adding  two  cost,  power  needs  and  soil  character- 

years  and  is  to  be  financed  by  the  new  offset  or  flexographic  presses,  istics. 

company.  and  more  inserting  equipment,  total-  Early  on,  the  existing  site  at  425 

“When  this  new  plant  and  equip-  ing  as  many  as  seven  new  inserters.  Portland  Ave.  was  determined  in- 

ment  are  in  place,  we  will  have  the  Then  newspaper  production  will  be  sufficient  in  size  and  cost  efficiency 

tools  to  print  a  newspaper  that  is  as  transferred  to  the  new  plant.  for  expansion, 

excellent  in  appearance  as  it  is  in  con-  plans  have  been  formulated  over  When  phase  one  is  conripleted  in 

tent,  said  Roger  Parkinson,  pub-  two  yenrs  by  a  special  project  team  in  two  years,  part  of  platemaking,  press- 

lisher  and  president  of  the  newspa-  response  to  the  capacity  and  market-  '‘0^’  mailroom,  electric 

pers.  The  new  presses  and  other  jjjg  limitations  of  the  present  facili-  machine  shops,  fleet  and  other 

equipment  will  give  us  the  capacity  to  jigg  support  functions  will  move  to  the 

continue  our  advertising  and  circula-  , '  .  *  j  •  •  bringing  300  people  along, 

tion  growth.  It  also  will  increase  our  This  investment  decision  repre-  Other  production  personnel  will 

ability  to  serve  readers  and  advertis-  sents  a  long-term  commitment  on  the  move  to  the  new  plant  as  following 

ers  in  a  targeted  fashion,  and  to  com-  of  Cowles  Media  to  serving  this  phases  are  finished, 
pete  aggressively  in  the  market-  dynamic  market  in  the  best  i^nner  News,  business,  editorial,  compos- 

place.”  p^ossible,  according  to  David  ing  and  some  platemaking  staffs  will 

The  first  phase  includes  $60  million  Kruideniw,  chairman  and  chief  ex-  remain  on  Portland  Avenue.  The  ex- 

for  construction  of  a  250,000-square-  ecutive  officer.  We  have  no  doubt  isting  plant  will  operate  at  least  until 

foot  satellite  plant,  two  new  offset  ^is  new  plant  will  give  us  one  of  the  ,993. 

presses  and  mailroom  and  other  best  newspaper  production  capabili-  “This  phased  plan  enables  us  to 

equipment — all  scheduled  to  be  oper-  country  and  we  feel  we  owe  solve  our  capacity  and  deadline  prob- 

ational  in  two  years.  At  that  time,  readers  and  advertisers.  ig^s  soon,  but  gives  us  the  flexibility 

printing  will  be  done  there  and  at  the  Several  sites  for  the  plant  are  being  to  adapt  to  changing  marketing  needs 

existing  plant,  and  inserting  will  be  considered,  but  the  leading  choice  is  a  and  technological  developments  over 

done  at  the  new  plant.  20-acre  plot  south  of  Plymouth  Ave-  time,”  Parkinson  said. 

TECHNICAL  BRIEFS—  - 

through  its  formative  years.  I  believe 
we  are  now  at  a  point  where  I  can 
relinquish  my  duties  as  chairman.” 

PEC,  based  in  Dallas,  Texas,  has 
become  a  force  in  the  printing  equip¬ 
ment  field  with  engineering  and  re¬ 
manufacturing  projects  such  as  the 
upgrading  of  presses  several  years 
ago  at  the  New  York  Times. 

AP  upgrades 
satellite  link 

Thanks  to  an  easing  of  regulations, 
the  Associated  Press  is  communicat¬ 
ing  with  Europe  through  a  faster  and 
more  direct  satellite  link. 

The  link  connects  satellite  dishes  in 
New  York  and  London,  eliminating 
communications  detours  and  bringing 
down  costs.  AP  is  scheduled  to  begin 
operating  three  circuits  on  the 
system. 

The  link  uses  the  satellite  INTEL¬ 
SAT  5  and  is  offered  through  INTEL- 


Top  PEC  execs 
step  down 

Two  of  the  top  executives  of  Pub¬ 
lisher's  Equipment  Corp.  have  step¬ 
ped  down. 

Duane  H.  Houy,  a  founder,  chair¬ 
man  and  major  shareholder,  resigned 
as  chairman  in  order  to  pursue  other 
business  interests  while  continuing 
with  the  company. 

Edward  F.  Meihofer  resigned  as 
president  and  chief  executive  officer. 

Both  will  remain  as  directors  and 
employees. 

Evans  Kostas,  PEC’s  chief  operat¬ 
ing  officer,  was  immediately  named 
chairman  and  chief  executive  officer. 
Kostas,  50,  has  been  with  the  com¬ 
pany  since  September  1984.  He  was 
previously  vice  president  for  technol¬ 
ogy  for  the  Nordson  Corp.  in  Ohio. 

Huoy  said,  “Since  the  beginning  of 
this  company  in  1979, 1  have  served  in 
any  capacity  to  help  guide  the  firm 


SAT  Business  Service  by  Internation¬ 
al  Relay  Inc.  of  New  York  and  Mer¬ 
cury  Communications  Ltd.  of  Lon¬ 
don.  INTELSAT  is  a  nonprofit  global 
telecommunications  cooperative  with 
109  member  countries. 

Richard  Atkins,  director  of  com¬ 
munications  for  AP,  called  the  system 
“a  pioneering  effort.” 

“The  wide-band  digitalized  circuit 
gives  AP  greater  capacity  and  oper¬ 
ational  efficiency  at  lower  cost.  And 
we  are  able  to  obtain  circuit  space 
without  long  installation  delays.” 

The  system  was  permitted  by  re¬ 
laxation  of  restrictions  by  the  U.S. 
and  British  governments.  Previously, 
information  from  London  was  re¬ 
ceived  in  Maine  and  transmitted  to 
New  York  via  telephone  lines. 

With  the  link,  AP  will  have  the 
equivalent  of  six  feeds  of  12,000 
words  per  minute  on  each  circuit.  Just 
two  years  ago,  AP  announced  its  own 
London-New  York  news  service  was 
upgraded  to  300  words  a  minute. 
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Hartford  Courant  touts  new  $1.2  million  circulation  system 


The  new  $1.2  million  circulation 
management  system  at  the  Hartford 
(Conn.)  Courant  performs  a  host  of 
tasks  involving  previously  separate 
operations  such  as  production,  deliv¬ 
ery,  billing  and  market  research. 

Three  years  from  planning  to  in¬ 
stallation,  the  Courant’s  circulation 
management  information  system  is 
one  of  the  most  thorough  and  sophisti¬ 
cated  at  a  major  U.S.  daily,  according 
to  Michael  Fisch,  Courant  circulation 
director.  It  became  fully  operable  in 
January. 

“Distribution,  market  research, 
sales,  production,  billing  and  custom¬ 
er  service  are  all  tied  into  the  inte¬ 
grated  system.  It  is  incredibly  ad¬ 
vanced,”  Fisch  said. 

The  system  tracks  everything  from 
the  newspaper’s  garage  door  to  the 
resident’s  front  door,  and  more,  he 
said.  One  entry,  for  a  new  subscrip¬ 
tion,  for  example,  automatically  ad¬ 
justs  orders  for  production,  distribu¬ 
tion  and  billing  and  changes  market 
information. 

The  system  consists  of  92  terminals 
and  a  central  processing  unit,  both  by 
Hewlett  Packard,  and  specially  de¬ 
signed  software  by  Collier  Jackson. 
Printers  and  terminals  are  on  line  in  27 
circulation  branch  offices. 

The  system  gives  the  Courant 
greater  marketing  capability,  more 
accuracy  in  transactions  and  flexibil¬ 
ity  in  reaching  both  subscibers  and 
non-subscribers. 


Printing  specialists 
to  visit  China 

A  team  of  U.S.  printing  specialists 
is  scheduled  to  visit  China  this  May  at 
the  invitation  of  a  Chinese  trade 
group. 

Gordon  O.F.  Johnson,  chairman  of 
LogEtronics  Inc.,  has  been  named  to 
head  the  delegation  of  “citizen  am¬ 
bassadors.” 

The  trip  is  sponsored  by  People 
to  People  International,  a  nonprofit 
group  founded  in  1956  by  then- 
President  Dwight  D.  Eisenhower  to 
further  international  understanding. 

1  he  American  printing  experts  will 
represent  a  cross  section  of  profes¬ 
sional  interests  at  meetings,  plant 
visits  and  technical  discussions  with 
Chinese  colleagues  in  several  cities. 

The  Printing  Technology  Associa¬ 
tion  of  the  People’s  Republic  of  China 
is  hosting  the  delegation  as  part  of  a 
concerted  effort  to  modernize  Chi¬ 
na’s  industries,  especially  those  tied 
to  expanding  trade  with  the  West. 


The  Courant  is  Connecticut’s 
largest  newspaper,  with  circulation  of 
219,0(X)  daily  and  295,(X)0  Sunday. 
Besides  serving  subscribers  in  % 
advertising  zones,  the  Courant,  using 
its  circulation  management  system 
and  direct  mail,  can  reach  a  total  of 
540,(XX)  households. 


The  system  tracks 
everything  from  the 
newspaper’s  garage  door 
to  the  resident’s  front 
door,  and  more,  he  said. 


“It  tells  us  who  our  potential  cus¬ 
tomers  are,  where  they  live  and  their 
demographic  and  geographic  charac¬ 
teristics,”  Fisch  said. 

The  system  permits  the  newspaper 
to  reach  non-subscribers  through 
telephone  marketing,  carrier  crews  or 
introductory  mail  offers.  It  also  per¬ 
mits  the  Courant  to  offer  advertisers 
the  same  flexibility  as  direct  mail  sys¬ 
tems. 


“We  can  now  better  compete  for 
advertising  dollars  and  attract  new 
subscribers,”  Fisch  said.  Accounting 
errors  are  also  expected  to  decrease 
dramatically. 

The  classified  system  prints 
address  labels  for  “The  Sampler,”  a 
weekly  tabloid  of  news  summaries 
from  the  Courant  that  is  stuffed  with 
pre-printed  inserts,  labeled  and 
mailed  to  non-subscribers. 

The  system  replaces  a  semi- 
automated  routine  in  which  frequent¬ 
ly  nobody  but  the  carrier  knew  who 
subscribed.  It  greatly  tightens  man¬ 
agement  control  over  5,5(X)  carriers, 
2,(KX)  news  racks,  3,(X)0  news  dealers 
and  I5,(XX)  bills  a  week. 

In  addition,  the  Courant  has  de¬ 
veloped  its  own  selective  market 
coverage  software,  which  interfaces 
with  household  data,  in  order  to  be 
able  to  pick  specific  market  audi¬ 
ences. 

Fisch  said  staffing  is  “about  the 
same”  with  the  new  system.  Training 
for  operators  of  it  was  done  primarily 
in  house. 

Though  it  is  too  early  to  analyze  the 
results  of  the  new  system,  Fisch  said 
so  far  it  is  working  well. 


Houston  Chronicle  joins  data  bank 


The  Houston  Chronicle  has  joined 
the  DataTimes  national  newspaper 
library  network,  bringing  the  number 
of  newspaper  members  to  eight, 
according  to  the  DATATEK  Corp. 

The  Chronicle  will  use  the  BASIS 
library  software  from  Battelle  Soft¬ 
ware  Products  on  DATATEK  library 
computers  based  in  Oklahoma  City, 
Okla. 

“The  addition  of  the  Houston 
Chronicle  will  enhance  our  public  ac¬ 
cess  network  in  the  Southwest,” 
Allen  Paschal,  DATATEK  spokes¬ 


man,  said.  “Texas  subscribers  to  the 
Chronicle  have  the  advantage  of 
accessing  the  Dallas  Morning  News 
and  Daily  Texan  papers  as  well.”  The 
Texan  is  in  Austin. 

DATATEK  is  a  subsidiary  of  the 
Oklahoma  Publishing  Co.  Services  in¬ 
clude  electronic  publishing,  develop¬ 
ment  of  newspaper  libraries,  com¬ 
mercial  marketing  of  data  base  in¬ 
formation  to  businesses.  Also  offered 
are  data  bases  covering  legislative  bill 
tracking  and  sports  statistics.  Data 
bases  are  available  to  the  public  for  a 
fee. 
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TECHNICAL  BRIEFS 


HCM  will  change 
its  name  to  Hell 

HCM  Graphic  Systems,  marketers 
of  equipment  for  the  graphic  arts  and 
publishing  industries,  on  April  1  will 
change  its  name  to  Hell  Graphic  Sys¬ 
tems  Inc. 

The  new  name  will  better  reflect  the 
company’s  role  as  distributor  of  the 
West  German  line  of  Hell  products, 
which  HCM  has  been  selling  in  the 
U.S.  market  for  25  years. 

“In  this  silver  anniversary  year  we 
wholeheartedly  dedicate  ourselves  to 
continuing  the  tradition  of  technical 
excellence  that  has  become  synony¬ 
mous  with  the  Hell  name,’’  Charles 
Sack,  president  of  the  company, 
whose  U.S.  base  is  in  Hauppauge, 
N.Y.,  said. 

“With  this  in  mind  we  have  elected 
to  officially  change  our  corporate 
name  to  Hell  Graphic  Systems  Inc.  so 
that  we  may  more  accurately  reflect 
our  presence  in  North  America  and  be 
more  clearly  identified  with  the  global 
Hell  organization.’’ 

The  change  will  be  seen  in  the 
firm’s  graphics  representations  such 
as  on  signs,  literature  and  logotypes. 

A  celebration  on  April  15  at  the 
Print  85  exposition  in  Chicago  will 
officially  mark  the  name  change. 

Dr.-Ing.  Rudolf  Hell  GmbH  of 
West  Germany  produces  products 
and  systems  for  the  graphic  arts  in¬ 
dustries  in  more  than  140  nations. 

Plant  expansion  set 
for  Indiana  dailies 

The  publishers  of  the  Indianapolis 
News  and  Star  are  working  on  a  $2- 
million  plant  expansion  to  accommo¬ 
date  newsprint  storage,  mailroom 
space  and  offices. 

A  three-story  addition  of  51,000 
square  feet  is  to  be  added  to  its 
3()0,000-square-foot  downtown  plant. 
The  brick  facade  is  planned  to  match 
the  adjacent  press  plant. 

Groundbreaking  was  scheduled  for 
March  with  completion  six  months 
later. 

Thomas  Crowe,  vice  president  and 
general  manager  of  the  Indianapolis 
Newspapers  Inc.,  said,  “For  produc¬ 
tion  space,  this  will  do  it  for  us  for  a 
long  time.’’ 

Crowe  explained  that  the  addition 
is  needed  for  storage  of  advertising 
inserts  and  preprinted  sections,  espe¬ 
cially  for  the  Sunday  Star.  He  said 
that  the  newspaper  was  forced  to 
truck  some  preprints  to  other  sites  to 


be  stored,  and  later  to  truck  them 
back  for  insertion  and  distribution. 

The  News  and  Star  have  a  com¬ 
bined  daily  circulation  of  nearly 
370,000,  nearly  400,000  on  Sunday. 

No  new  jobs  will  be  created  as  a 
result  of  the  plant  expansion. 

The  architect  is  Bohlen,  Meyer, 
Gibson  and  Associates  Inc. 

Vu/Text  expands 
its  services 

Vu/Text,  Knight-Ridder’ s 
electronic  information  service,  has 
added  the  Associated  Press,  PR 
Newswire,  the  Chicago  Tribune,  the 
Houston  Post  and  the  Akron  (Ohio) 
Beacon  Journal  to  the  the  list  of  data 
bases  available  to  its  subscribers. 

Information  from  the  sources  be¬ 
comes  available  to  Vu/Text  subscrib¬ 
ers  within  24  to  72  hours  after  original 
release,  depending  on  arrangements. 

The  additions  bring  the  number  of 
full-text  daily  newspapers  in  Vu/Text 
to  13.  Three  news  wires  plus  business 
and  information  services  are  also  on 
line. 

With  Vu/Text,  searchers  can  locate 
all  mentions  of  a  given  subject,  public 
figure  or  company,  usually  within 
seconds  because  virtually  every  word 
of  every  article  is  indexed.  Searches 
may  also  be  narrowed  to  a  headline, 
byline,  date,  date  range  or  any  com¬ 
bination  of  the  above.  Librarians 
have  also  added  key  words  to  articles 
if  they  pertain  to  other  subjects  with¬ 
out  mentioning  them. 

Other  newspapers  available  on  Vu/ 
Text  are  the  Boston  Globe,  Chicago 
Tribune  and  Philadelphia  Inquirer. 

Vu/Text  is  headquartered  in  Phil¬ 
adelphia,  Pa.  Hourly  rates  to  use  the 
service  vary.  For  the  Akron  data 
base,  for  example,  rates  are  $60  an 
hour  for  contract  subscribers  and  $90 
an  hour  for  the  open  rate. 

Danville  daily 
gets  new  home 

Where  once  shiny  new  Buicks  glis¬ 
tened  in  a  showroom,  the  Advocate- 
Messenger  is  building  a  new  home  for 
itself  in  downtown  Danville,  Ky. 

The  new  headquarters  for  the  120- 
year-old,  13,000-circulation  daily  will 
combine  a  touch  of  the  old  and  the 
new  as  a  former  car  dealership  is 
metamorphosed  into  a  newspaper. 
The  red  brick  facade  is  intended  to 


blend  with  the  Civil  War-era 
architecture  of  the  city. 

The  project,  designed  by  the  Pelle- 
gren  Corp.  of  Englewood,  Colo.,  util¬ 
izes  about  15,000  square  feet  of  the 
existing  building,  and  adds  another 
8,000  square  feet  in  the  form  of  a  new 
facade,  lobby  and  press  room. 

Located  at  320  S.  Fourth  St.,  the 
new  building  will  be  about  a  block 
away  from  the  old  headquarters. 
Groundbreaking  ceremonies  were 
held  on  March  1  on  the  1.5-acre  site. 
The  building  is  scheduled  for  occu¬ 
pancy  in  October. 

Reworkings  of  traditional 
architectural  themes  highlight  the 
new  facade  of  the  one-  and  two-story 
building.  Rounded  corners  of  red 
brick  allude  to  the  past.  A  vaulted 
entrance  with  semicircular  window 
recalls  the  traditional  fan  window. 
And  in  a  novel  reinterpretation  of  the 
once  familiar  bell  tower,  a  com¬ 
munications  tower  at  one  corner  with 
a  satellite  dish  on  top  completes  the 
merger  of  architectural  styles. 

The  newspaper  is  slated  to  buy  a 
complete  new  press  and  mailroom.  A 
M. A. N. -Roland  press  of  four  units 
and  a  half  deck  connected  to  a  folder 
is  scheduled  for  installation,  and  three 
more  units  are  planned,  architect 
John  Pellegren  said. 

Mailroom  equipment  by  Hall  and 
Harris  Graphics  is  expected  to  be  in¬ 
stalled,  Pellegren  said. 

The  cost  of  the  project  was  not  dis¬ 
closed. 

Printing  trade 
group  taps  Nuzzaco 

The  National  Printing  Equipment 
and  Supply  Association  Inc.  has 
named  Mark  J.  Nuzzaco  director  of 
government  affairs. 

Nuzzaco,  formerly  a  staff  attorney 
and  administrative  director  for  the 
National  Machine  Tool  Builders’ 
Association  Inc.,  will  analyze  and 
moniter  legislation  and  regulations 
affecting  NPES  members. 

In  other  news  from  NPES,  V. 
James  Carone  has  been  appointed 
assistant  show  manager  for  the 
Graphic  Arts  Show  Co.  Inc.  He  will 
handle  duties  associated  with  PRINT 
and  GRAPH  EXPO  shows.  He 
formerly  managed  trade  shows  with 
the  North  American  Telecommunica¬ 
tions  Association. 

NPES  has  also  reorganized  its 
headquarters  in  McLean,  Va.,  to  bet¬ 
ter  support  committees  and  other 
programs. 
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President  Reagan’s  message  to  newspapers: 

Help  find  missing  chiidren 


By  Ferdinand  Teubner 

President  Reagan  wants  help  from 
newspapers  in  locating  the  well  over  a 
million  children  who  disappear  every 
year. 

When  Reagan  spoke  to  the  mem¬ 
bers  of  the  National  Newspaper 
Association  at  their  24th  Annual  Gov- 
ernment  Affairs  Conference  in 
Washington,  he  cited  the  success  of 
the  television  program  “Adam”  that 
led  to  the  recovery  of  at  least  36  miss¬ 
ing  children. 

Reagan  asked  the  publishers  to  con¬ 
sider  a  regular  feature  of  pictures  and 
descriptions  of  children  missing  in  or 
near  their  circulation  areas  which 
would  give  the  police  a  new  source  of 
leads  that  could  solve  some  of  these 
cases. 

“Even  if  it  only  finds  one  missing 
child,”  the  President  said,  “it  is  worth 
it.” 


“Even  if  it  only  finds 
one  missing  child,”  the 
President  said,  “it  is 
worth  it” 


Reagan  thanked  the  community 
newspaper  publishers  for  their  edito¬ 
rial  support  on  many  issues  in  the  past 
and  asked  for  it  again,  particularly  on 
the  MX  missile  vote.  He  reiterated  his 
position  on  the  transferring  of  power 
back  to  the  states  and  localities  where 
it  will  be  subject  to  more  control  by 
the  people  themselves  and  “to  more 
scrutiny  by  their  watchdogs  —  those 
of  you  of  the  local  press.” 

When  Larry  Speakes,  assistant  to 
the  President  and  principal  deputy 
press  secretary,  spoke  to  the  group, 
he  was  asked  if  the  President  planned 
to  have  more  press  conferences  dur¬ 
ing  his  second  term.  He  said  that  since 
January  the  President  had  met  with 
representatives  of  the  media  once  a 
week,  and  that  during  his  first  four 
years  in  the  office. the  President  held 
450  conferences  with  the  media,  more 
than  President  Carter  had  held. 

When  asked  about  the  allegation 
that  the  President  was  attempting  to 


manage  the  news  by  starting  a  White 
House  news  service,  he  said  that  the 
purpose  of  the  service  is  not  to  edito¬ 
rial,  but  to  distribute  press  releases  — 
which  are  now  put  in  the  mail. 
Speakes  said  that  such  a  service  is  not 
new  in  Washington — that  the  Depart¬ 
ment  of  Agriculture  has  had  a  press 
service  for  three  or  four  years,  and  by 
taking  advantage  of  the  new  technolo¬ 
gies,  the  White  House  will  be  better 
able  to  serve  the  media  that  do  not 
have  a  Washington  office. 

Postmaster  General  Paul  Carlin 
told  the  group  that  “listening  is  the 
cornerstone  of  what  we  are  trying  to 
do,”  and  listen  he  did  to  a  myriad  of 
complaints  from  the  assembled  pub¬ 
lishers,  like  the  one  from  Vernon  Spi- 
taleri  of  Laguna  Beach,  Calif.,  who 
said  they  found  delivery  so  bad  that 
they  finally  had  to  hire  their  own  orga¬ 
nization. 

Carlin  said  that  the  1970  rebirth  of 
the  Postal  Service  has  resulted  in  a 
“more  efficient  service-oriented  ser¬ 
vice  with  enhanced  professional¬ 
ism.”  He  seemed  surprised  at  the 
number  of  complaints  from  the  floor 
and  promised  action  for  those  who 
contact  his  office. 

The  message  for  newspapers  from  a 
panel  of  press  secretaries  —  Michael 
A.  Fernandez,  press  secretary  for 
Sen.  Ernest  Hollings  (D-S.C.);  Etta 
Fielek,  for  Sen.  Robert  Packwood  (R- 
Ore.);  and  Tim  Hackler,  for  Sen.  Dale 
Bumpers  (D-Ark.) —  was  that  they 
would  like  more  feedback  from  the 
media. 

Are  the  columns  they  send  regular¬ 
ly  useful?  Are  press  releases  wanted? 
Do  they  help? 

Hackler  warned  that  now  that  elec¬ 
tronic  communications  have  finally 
caughtup  and  they  can  now  hookup 
with  every  television  station,  he  is 
afraid  that  every  press  officer’s  time 
will  be  takenup  by  concern  with  tele¬ 
vision  and  that  they  will  depend  on  the 
newspapers  to  call  them  for  informa¬ 
tion. 

Fernandez  told  the  NNA  members 
that  “the  job  of  the  press  secretary  is 
to  help  you.  The  people  that  we  best 
serve  are  those  who  call  us.  Pub¬ 
lishers  should  think  of  press  secretar¬ 
ies  as  a  Washington  bureau.” 


Columnist  Jack  Anderson  added 
his  voice  to  those  concerned  about  the 
chilling  effect  the  high  cost  of  litiga¬ 
tion  is  having  on  the  media. 


Reagan  thanked  the 
community  newspaper 
publishers  for  their 
editorial  support  on  many 
issues  in  the  past  and 
asked  for  it  again, 
particularly  on  the  MX 
missile  vote. 


He  told  of  stories  he  heard  that  are 
being  ignored,  facts  suppressed,  and 
of  editors  telling  reporters  to  “let 
someone  else  stick  their  neck  out  this 
time,”  because  they  don’t  want  to 
risk  the  expense  of  a  court  case. 

Anderson  offered  to  share  a  story 
he  has  about  the  Hong  Kong  mafia 
that  is  moving  to  the  United  States 
now  that  China  will  be  taking-over 
Hong  Kong.  The  organization  is 
“much  more  ruthless,  vicious  and 
more  dangerous  even  than  our  home¬ 
grown  m^a”  and  should  be  a  matter 
or  urgent  concern,  he  said. 

Anderson  said  his  reporters  have 
been  asking  questions  for  several 
months,  and  the  leaders  who  have 
already  moved  here  to  establish  their 
roots  have  made  it  clear  that  if  any¬ 
thing  is  written  about  them  they  will 
sue.  If  they  sue,  it  will  cost  a  couple  of 
million  dollars  to  defend  it,  he  said. 

What  would  you  do?  Anderson  was 
asked. 

“Join  m  -  n  the  expense  of  a  law¬ 
suit,  and  1  >  t>e  glad  to  share  the  de¬ 
tails.” 

Others  who  briefed  the  475  NNA 
members  during  the  three-day  coi '  zr- 
ence  were  Senate  Majority  Le.  <er 
Robert  Dole  (R-Kans.);  Sen.  David 
Boren  (D-Okla.);  Sen.  Slade  Gorton 
(R-Wash.);  Secretary  of  Agriculture 
John  R.  Block,  and  J.  Peter  Grace, 
chairman  and  CEO  of  W.R.  Grace  & 
Co.,  and  chairman.  President’s  Pri¬ 
vate  Sector  Survey  on  Cost  Control. 
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Six  newspapers  win  iRE  reporting  awards 


Six  newspapers,  including  the  Uni¬ 
fication  Church-owned  New  York  Tri¬ 
bune,  are  among  the  winners  of  the 
I98S  investigative  reporting  awards 
given  by  Investigative  Reporters  & 
Editors. 

For  newspapers  over  75,000  cir¬ 
culation,  the  winners  are: 

Dolly  Katz,  Detroit  Free  Press,  for 
a  series  on  incompetent  doctors; 

Fred  Schulte,  Fort  Lauderdale 
News  and  Sun-Sentinel,  for  a  series 
on  heart  surgery  deaths  at  Veterans 
Administration  hospitals; 

Jon  Sawyer  and  Bill  Freivogel,  St, 
Louis  Post-Dispatch  Washington 
Bureau,  for  stories  about  numerous 
allegations  of  fraud  by  defense  con¬ 
tractor  General  Dynamics  Corp. 

For  newspapers  under  75,000  cir¬ 


culation,  the  winners  are: 

Peter  Klebnikov,  New  York  Tri¬ 
bune,  for  stories  about  the  business 
dealings  of  John  Zaccaro,  husband  of 
the  Democratic  vice  presidential  can¬ 
didate; 

Roger  Morris  and  team,  Santa  Fe 
New  Mexican,  for  a  series  about  sex¬ 
ual  and  medic^  abuse  of  patients  at 
New  Mexico  State  Hospital,  a  large 
mental  institution; 

Mark  Vogler,  Tallahassee  bureau 
chief  of  the  Winter  Haven  News 
Chief,  for  a  series  on  child  molesters 
teaching  in  public  schools. 

The  IRE  also  gave  investigative  re¬ 
porting  awards  to  broadcast  stations, 
magazines  and  books.  There  were  no 


winners  in  the  book  category  this 
year,  however. 

The  television  winners,  for  the  lop 
20  markets,  were:  KPRC-tv, 
Houston;  and  WBBM-tv,  Chicago. 

For  below  the  top  20  markets,  the  tv 
winners  were:  WSM-tv,  Nashville; 
and  WZZM-tv,  Grand  Rapids. 

The  magazine  winners  were:  Art 
News  and  Common  Cause. 

The  radio  winner  is  WGST, 
Atlanta. 

News  organizations  entered  363 
stories  or  series  in  one  of  seven  cate¬ 
gories  for  this  year’s  contest.  Journal¬ 
ism  faculty  members  at  the  Universi¬ 
ty  of  Missouri,  where  IRE  is  head¬ 
quartered,  screened  the  entries  and 
the  winners  were  selected  by  a  panel 
of  investigative  reporters. 


Murdoch’s  in  the  moviemaking  business 

Buys  50%  of  Twentieth  Century  Fox 


The  News  Corporation  Ltd., 
headed  by  Rupert  Murdoch,  has 
agreed  to  purchase  50%  of  TCF  Hold¬ 
ings,  Inc.,  parent  company  of  Twen¬ 
tieth  Century  Fox  Film  Corp.,  for 
$162  million. 

Twentieth  Centuiy  Fox  is  a  major 
producer  and  distributor  of  motion 
pictures  and  television  programming. 

The  agreement  also  calls  for  News 
Corp.  to  advance  TCF  $88  million. 

Of  the  total  $250  million  to  be  re¬ 
ceived,  $132  million  will  be  invested 
in  Twentieth  Century  Fox  and  the  re¬ 
mainder  will  be  used  to  fully  retire 
TCF’s  bank  debt  and  reduce  share¬ 
holder  debt. 


When  the  transactions  are  com¬ 
pleted,  News  Corp.  and  Marvin 
Davis,  chairman  of  TCF,  will  have 
equal  interests  in  the  company. 

News  Corp.’s  publishing  interests 
in  the  United  States  include  the  New 
York  Post,  Boston  Herald,  Chicago 
Sun-Times,  San  Antonio  Express- 
News,  the  national  weekly  tabloid 
Star  and  the  Village  Voice. 

The  company  also  owns  newspa¬ 
pers  in  Britain  and  Australia,  includ¬ 
ing  the  Times  of  London  and  Sunday 
Times. 

News  Corp.  also  has  television, 
cable  and  satellite  operations  in  the 


U.S.,  Britain  and  Australia.  A  couple 
of  years  ago  Murdoch  formed  a  New 
York-based  company  called  Skyband 
to  develop  satellite-distributed  sub¬ 
scription  television  in  the  U.S.,  but 
the  project  was  disbanded  after  only  a 
few  months. 

Last  year,  Murdoch  was  involved 
in  an  unsuccessful  bid  to  take  over 
Warner  Communications.  He  was 
known  to  have  an  interest  in  acquiring 
a  film  production  and  distribution 
company  for  some  time. 

Murdoch  was  also  a  producer  of  the 
film  Gallipoli,  an  Australian  produc¬ 
tion  about  the  abortive  World  War  I 


Earnings  lower  in  ’84  for  John  Blair 
Increase  in  coupon-marketing  competition  is  why, 
according  to  company  executives 


John  Blair  &  Company  reported  net 
earnings  for  1984  of  $10.4  million, 
compared  with  $18.3  million  for  1983. 

Earnings  for  the  fourth  quarter  of 
1984  were  $2.2  million,  or  280  per 
share.  The  previous  year,  fourth- 
quarter  earnings  were  $5.5  million,  or 
700  per  share. 

Revenues  for  the  fourth  quarter  of 
1984  were  $253  million,  up  from  $128 
million  in  the  fourth  quarter  of  1983. 
Revenues  for  the  year  ended  Dec.  3 1 , 
1984,  rose  to  a  record  high  of  $842 
million  from  a  previous  high  of  $414 
million  set  in  1983. 


Revenues  and  earnings  for  1984  re¬ 
flect  the  operations  of  ADVO- 
System,  Inc.,  after  March  15,  1984, 
when  it  became  a  wholly-owned  sub¬ 
sidiary  of  John  Blair  &  Company.  The 
decline  in  1984  net  earnings,  the  com¬ 
pany  said,  is  attributable  principally 
to  the  effects  of  increased  price  com¬ 
petition  in  coupon  marketing,  higher 
net  interest  expense  and  increased 
New  York  office  rent  expense. 

As  previously  announced,  the  com¬ 
pany  expects  to  report  a  loss  in  the 
first  quarter  of  1985,  which  usually 
has  been  the  company’s  worst  quarter 
from  an  earnings  standpoint,  the  com¬ 


pany  said. 

In  addition,  the  company  expects 
its  couponing  operations,  which  oper¬ 
ated  at  a  profit  in  the  first  quarter  of 
1984,  to  generate  a  loss  in  the  first 
quarter  of  1985. 

Management  emphasized  it  ex¬ 
pects  positive  results  for  the  year  as  a 
whole. 

The  board  of  directors  also  de¬ 
clared  a  regular  quarterly  cash  div¬ 
idend  of  140  per  share  on  the  com¬ 
pany’s  common  stock.  The  dividend 
was  paid  on  March  22, 1985,  to  stock¬ 
holders  of  record  on  March  11,  1985. 
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OBITUARIES 


Joseph  J.  Fahey,  76,  a  former  edi¬ 
tor  of  the  City  Record  published  at 
Boston  City  Hall,  and  earlier  in 
marketing  and  research  at  the  old  Bos¬ 
ton  Record-American  newspapers  for 
27  years,  died  January  18. 

*  *  * 

Martin  Gershen,  60,  an  editor  in 
the  public  relations  department  of  the 
Navy  Sealift  operation  who  had 
worked  for  Stars  and  Stripes  in 
Europe  before  becoming  New  York 
bureau  chief  for  the  Newark  Star- 
Ledger  in  1962,  died  of  cancer  Janu¬ 
ary  17  in  Washington,  D.C. 

He  went  to  Vietnam  for  the  Star- 
Ledger  and  won  the  Ernie  Pyle  Award 
in  I%7  and  the  New  York  Newspaper 
Guild  Front  Page  Award  in  1%8  for 
his  coverage  of  the  massacre  at  My 
Lai. 

After  winning  a  fellowship  at  Col¬ 
umbia  University,  Gershen  taught  at 
the  University  of  Illinois  School  of 
Journalism  and  worked  as  Tel  Aviv 
correspondent  for  the  McGraw-Hill 
News  Service  before  moving  to 
Washington  to  work  for  the  Navy  five 
years  ago. 

*  *  sN 

Thomas  R.  Guthrie,  73,  who  was 
with  the  Cleveland  Plain  Dealer  29 
years  and  had  been  executive  editor 
for  five  years  when  he  retired  January 
1,  1977,  died  in  St.  Monance,  Scot¬ 
land,  on  January  26. 

He  was  diagnosed  as  having 
Alzheimer's  disease  in  late  1983.  Last 
May,  he  and  his  wife,  Alice,  returned 
to  their  native  Scotland  to  live.  He 
entered  a  nursing  home  in  St.  Mo¬ 
nance  in  Fifeshire  County,  the  area 
where  he  was  born. 

Guthrie  started  at  the  Plain  Dealer 
in  1948  on  the  copy  desk,  later  was 
makeup  editor,  and  in  1962  was 
named  news  editor.  He  was  Washing¬ 
ton  bureau  chief  in  1%5  and  returned 
to  Cleveland  as  assistant  to  the  pub¬ 
lisher  and  in  1972  became  executive 
editor. 

Guthrie,  early  in  his  career  worked 
for  the  Edinburgh  Evening  Dispatch 
and  the  Glasgow  Herald,  and  his 
association  with  the  Cleveland  paper 
began  by  chance  in  1943  in  North  Afri¬ 
ca  where  he  was  a  press  relations 
officer  in  the  Royal  Air  Force.  He 
worked  with  Philips  W.  Porter,  who 
was  news  editor  on  leave  from  the 
Plain  Dealer. 

After  World  War  II,  Guthrie  wrote 
to  Porter  in  1947,  expressing  interest 
in  coming  to  the  United  States  to 
work.  He  became  an  America  citizen 
in  1954. 


Donald  J.  Harrington,  59,  for  38 
years  a  sportswriter  for  the  New  Bed¬ 
ford  (Mass.)  Standard-Times,  died 
January  18.  He  served  as  sports  editor 
in  197 1-1980  and  for  many  years  wrote 
a  weekly  column. 

♦  ♦  ♦ 

Leonard  W.  Jentz,  47,  promotion 
and  public  affairs  director  for  the 
Cedar  Rapids  Gazette,  died  of  a  heart 
attack  at  his  home  January  16. 

He  joined  the  Gazette  in  1975  as  an 
advertising  salesman  and  was  named 
to  the  public  affairs  post  in  1977.  He 
initiated  the  Gazette’s  Newspaper  in 
Education  program  in  1980.  Earlier  in 
his  career,  Jentz  was  manager  of  the 
Independence  Chamber  of  Com¬ 
merce  and  worked  for  the  Dubuque 
Telegraph-Herald  and  the  Des 
Moines  Register. 

*  *  * 

George  H.  Kelley,  80,  a  reporter 
and  editor  with  the  Youngstown 
(Ohio)  Vindicator,  for  63  years  died  of 
a  heart  ailment  on  January  28. 

He  was  acting  managing  editor  dur¬ 
ing  World  War  II  and  at  the  time  of  his 
death  was  an  editorial  writer. 

♦  *  ♦ 

Peter  Kihss,  72,  a  reporter  for  the 
New  York  Times  and  other  news  orga¬ 
nizations  for  nearly  50  years,  died  of  a 
heart  attack  December  28  at  his  home 
in  Jamaica  Estates,  Queens,  New 
York  City. 

After  graduating  from  Columbia 
University  in  1933  and  working  brief¬ 
ly  with  the  Associated  Press  in 
Washington,  Kihss  was  a  Pulitzer 
scholar  and  part-time  correspondent 
for  the  Times  in  Uruguay  and  Argenti¬ 
na  for  a  year. 

He  became  a  reporter  for  the 
Washington  Post  in  1934,  joined  the 
New  York  World-Telegram  in  1936 
and  switched  to  the  New  York  Herald 
Tribune  in  1943,  primarily  covering 
the  United  Nations. 

Kihss  joined  the  Times  in  January 
of  1952.  He  won  many  awards  over 
the  years  and  was  nominated  for  Pulit¬ 
zer  Prizes  four  times.  In  1984,  the 
Fund  for  the  City  of  New  York  estab¬ 
lished  the  Peter  Kihss  Award  for  out¬ 
standing  reporting  on  city  govern¬ 
ment  and  named  him  first  recipient  of 
the  $5,000  annual  prize. 

♦  *  * 

Robert  John  Marshall,  72,  for¬ 
mer  editor  of  the  Columbus  (Ind.)  Re¬ 
public,  died  January  21  in  Barth¬ 
olomew  County  Hospital.  He  had 
been  with  the  newspaper  36  years, 
retiring  in  1972  after  10  years  as 
editor. 


He  was  wire  services  editor  and 
worked  25  years  as  a  reporter,  city 
editor,  news  editor  and  associate  edi¬ 
tor  before  being  named  editor. 

He  also  was  a  partner  in  Home 
News  Enterprises,  which  publishes 
newspapers  in  Franklin,  Greenfield, 
Monticello  and  Angola,  as  well  as 
Columbus. 

♦  ♦  ♦ 

John  Henry  Martin,  76,  former 
foreign  news  director  and  columnist 
for  the  International  News  Service, 
died  December  29  at  his  Farmington, 
Conn.,  home  of  cancer. 

Martin  started  his  career  with  the 
Kansas  City  Star  and  prior  to  joining 
INS  was  with  the  Associated  l^ess  in 
New  York,  St.  Louis,  London  and 
Paris. 

He  left  INS  in  1958  and  joined  the 
public  relations  staff  of  Pratt  &  Whit¬ 
ney  Division,  United  Technologies 
Corp.,  Hartford,  Conn. 

*  ♦  ♦ 

W.H.  Metz  ,  69,  retired  vice  presi¬ 
dent  of  the  Birmingham  (Ala.)  Post- 
Herald  and  assistant  general  manager 
of  the  Birmingham  News,  died  Janu¬ 
ary  28.  He  retired  at  the  end  of  1982 
after  23  years  at  the  Post-Herald. 

His  association  with  Scripps- 
Howard,  parent  of  the  Post-Her^d, 
spanned  almost  47  years.  He  joined 
the  Indianapolis  Times  in  1936  as  an 
advertising  department  clerk  and  in 
his  Scripps-Howard  assignments 
through  the  years  roamed  from  Indi¬ 
anapolis  to  Detroit  and  from  New 
York  to  California. 

♦  *  * 

Frank  F.  Orr,  70,  editor  of  the 
Watsonville  (Calif.)  Register- 
Pajaronian  for  36  years,  died  of  can¬ 
cer  January  31.  Under  his  direction 
the  Register-Pajaronian  won  the 
Pulitzer  Prize  for  Public  Service  in 
1956.  He  personally  directed  the 
staffs  investigation  of  suspicious 
conduct  in  the  district  attorney’s 
office  and  wrote  most  of  the  stories. 
The  paper  also  won  the  award  for  pub¬ 
lic  service  from  Sigma  Delta  Chi  in  the 
same  year. 

♦  ♦  * 

Jane  Sherrod  Singer,  68,  author, 
columnist  and  educator,  died  January 
26  at  the  Gordon  Lane  Convalescent 
Hospital  in  Fullerton,  Calif.,  after  a 
16-month  illness. 

As  a  columnist,  her  quizzes  and 
tests  were  syndicated  throughout  the 
world.  She  and  her  husband,  Kurt 
Singer,  established  the  firm  of  B.P. 
Singers  Features,  Inc.,  and  she  acted 
as  president  until  her  death. 
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Edward  S.  Cornish  looks  at  the  future 

The  writer  of  the  weekly  your  Changing  World’  column  studies 
current  trends  to  assess  what  may  happen  in  coming  years 


By  David  Astor 

Edward  S.  Cornish  is  an  expert  at 
making  forecasts,  but  one  thing  he 
never  predicted  was  becoming  a 
syndicated  columnist. 

The  noted  futurist  met  with  Joyce 
Lain  Kennedy — a  longtime  acquaint¬ 
ance — in  early  1984  for  the  specific 
purpose  of  giving  the  Sun  Features 
Inc.  “Careers”  columnist  some  in¬ 
formation  on  what  the  job  situation 
might  be  like  in  coming  years.  But 
then  an  idea  occurred  to  Cornish  and 
SFI  president  William  Kennedy,  who 
was  also  attending  the  meeting.  Why 
not  write  a  column  specifically  about 
the  future? 

Cornish  soon  began  planning 
“Your  Changing  World,”  thinking 
the  feature  would  offer  readers  some¬ 
thing  they  weren't  getting  much  of  in 
their  daily  papers. 

“Newspapers  focus  on  current 
events  and  generally  don't  look  at  the 
long-term  implications  of  what's  hap¬ 
pening  in  society,”  said  Cornish,  who 
is  president  of  the  World  Future  Soci¬ 
ety,  editor  of  The  Futurist  magazine, 
and  author  of  the  1977  Study  of  the 
Future  book. 

A  number  of  newspaper  editors 
apparently  agree  that  “Your  Chang¬ 
ing  World”  fills  a  need,  because  the 
weekly  column — which  started  last 
fall — has  been  picked  up  by  the  Los 
Angeles  Times,  Chicago  Sun-Times, 
Dallas  Morning  News,  St.  Louis 
Globe-Democrat,  Sacramento  Bee, 
Columbus  Dispatch,  and  others. 

What  the  column's  newspaper 
clients  and  readers  get  are  not  wild 
guesses  about  “the  shape  of  things  to 
come''  but  informed  predictions 
made  by  Cornish  only  after  he  studies 
currently  available  data  and  currently 
unfolding  trends. 

Cornish  noted,  for  instance,  that 
home  computer  sales  are  now  boom¬ 
ing.  It  seems  likely,  he  continued,  that 
this  trend  will  accelerate — and  that 
computers  will  be  increasingly  used 
for,  say,  individual  tutoring  in  math  or 
foreign  languages.  Then,  said  Cor¬ 
nish,  one  could  predict  that  a  lot  of  the 


Edward  S.  Cornish 


things  currently  learned  in  a  class¬ 
room  environment  might  eventually 
be  learned  at  home.  And  that  may 
mean  big  changes  in  the  school  sys¬ 
tem  as  we  know  it  today. 

Discussing  technological  advances 
and  their  social  consequences  is  the 
main  focus  of  Cornish's  feature, 
although  a  wide  variety  of  other  fu¬ 
ture-oriented  topics  are  discussed  as 
well.  Recent  installments  of  the  500- 
600-word  column — which  answers 
one  reader  question  a  week  (the  per¬ 
son  submitting  the  query  receives  an 
Atari  computer) — have  discussed  ev¬ 
erything  from  where  future  food  sup¬ 
plies  will  come  from  to  the  feasibility 
of  colonies  on  the  moon. 

“NASA  estimates  suggest  that  the 
first  permanent  base  on  the  moon  may 
be  completed  by  about  2007,”  wrote 
Cornish.  “Economic  and  political  de¬ 
velopments  on  Earth  could  slow  that 
timetable,  but  I  believe  the  moon  will 
be  settled  more  rapidly  than  the  plan¬ 
ners  now  think.  In  the  early  years  of 
the  21st  century,  lunar  residents  will 
record  the  sound  of  the  first  baby  born 
outside  the  Earth,  the  first  native 
Lunarian.” 

As  in  the  above  column,  many  of 


the  predictions  Cornish  is  now  mak¬ 
ing  are  for  the  period  between  1990 
and  2015.  Forecasting  how  things 
might  be  over  30  years  from  now  can 
get  extremely  speculative,  observed 
Cornish.  And  forecasting  how  things 
might  be  before  1990,  of  course, 
places  the  columnist  a  little  too  close 
to  the  present. 

Also,  said  Cornish,  he  doesn't  want 
to  be  put  in  the  position  of  taking  sides 
on  issues  in  today's  headlines.  Rather 
than  doing  a  column  specifically  on 
President  Reagan's  “Star  Wars” 
plan,  for  instance,  Cornish  said  he 
might  do  a  more  general  piece  on  the 
future  of  weapons  and  wars.  The  job 
of  a  futurist,  he  continued,  is  to  objec¬ 
tively  provide  information  that  might 
help  government  leaders  and  others 
make  the  kind  of  informed  choices 
that  could  lead  to  a  better  world. 

Cornish — who  was  one  of  the  futur¬ 
ists  invited  to  the  White  House  this 
February  to  offer  ideas  for  possible 
inclusion  in  the  President's  State  of 
the  Union  address — noted  that  he  is 
not  necessarily  optimistic  about  what 
the  world  will  be  like  in  coming  years. 
He  said  many  technological  advances 
have  negative  ramifications,  and 
pointed  to  the  problems  that  the 
burgeoning  world  population — which 
will  rise  from  4.7  billion  to  an  esti¬ 
mated  6  billion  by  the  year  2000 — 
could  continue  to  create.  But  he 
stated  that  “Your  Changing  World” 
frequently  spotlights  the  positive 
things  that  may  be  coming  in  the  fu¬ 
ture. 

Writing  seemed  to  be  in  Cornish's 
future  when  he  was  born  in  1927,  be¬ 
cause  both  his  grandfathers  were 
journalists  and  his  father  was  a  top 
editor  on  the  New  York  Herald  Tri¬ 
bune. 

Cornish  received  an  A.B.  degree  in 
social  psychology  from  Harvard, 
where  he  did  his  thesis  on  fads.  He 
soon  joined  the  Washington  Star  and 
then,  in  1951,  moved  to  what  is  now 
called  UPI — where  he  reported  from 
Richmond,  Va.,  Raleigh,  N.C.,  Lon¬ 
don,  Geneva,  Paris,  London  again. 


30 


EDITOR  &  PUBLISHER  for  March  30,  1985 


and  Rome.  Among  the  stories  Cor¬ 
nish  remembers  most  was  covering 
anti-American  rioting  in  England  af¬ 
ter  the  Rosenbergs  were  executed  in 
1953,  attending  the  international  con- 


A  daily  comic  panel  starring  chan¬ 
delier-swinging  canines,  dart¬ 
shooting  birds,  burglar-catching  spid¬ 
ers,  and  other  unconventional  ani¬ 
mals  is  being  introduced  by  United 
Feature  Syndicate  April  15. 

“Off  the  Leash”  is  by  W.B.  (Bill) 
Park,  whose  work  appears  in  the  New 
Yorker,  New  York  Times,  Harper’s, 
Saturday  Review,  Smithsonian, 
Fortune,  Sports  Illustrated,  and  other 
publications. 

The  Florida-based  Park  has  also 
done  advertising  and  created  chil¬ 
dren’s  books.  He  has  written  and 
illustrated  The  Pig  in  the  Floppy  Black 
Hat  (Putnam),  Jonathan’s  Friends 
(Putnam),  Charlie-Bob’s  Fan  (Har- 
court  Brace  Jovanovich),  The  Cos¬ 
tume  Party  (Little,  Brown),  and 
Who’s  Sick!  (Houghton  Mifflin), 
among  others. 

United  reports  that  “Off  the 
Leash”  is  a  tribute  to  Park’s  “long¬ 
time  friend  and  confidant”  Larry — a 
bulldog.  When  the  canine  died,  the 
cartoonist  marked  his  grave  with, 
“Larry:  Off  the  Leash  at  Last.” 
Park’s  current  pet  is  Charlotte  Web, 
“a  cat  of  many  colors.” 


A  column  called  “Monsters  and 
Mysteries”  has  been  introduced  by 
the  Syndicated  Writers  Group  (SWG). 

Michael  Bradley’s  feature  discuss¬ 
es  Stonehenge,  “the  African  discov¬ 
ery  of  the  Americas  which  may  pre¬ 
date  Columbus,”  “ancient  maps  that 
indicate  a  technologically  sophisti¬ 
cated  pre-flood  civilization,”  mod¬ 
ern-day  dinosaur  hunts  in  the  Congo, 
etc. 

“Monsters  and  Mysteries”  has 
appeared  in  various  Canadian  news¬ 
papers  over  the  past  decade.  It  has  led 
to  a  number  of  television  appearances 
for  Bradley,  and  an  HBO 
documentary  based  on  the  column  is 
presently  in  production. 

Bradley  is  also  a  television  and 
movie  writer,  and  the  author  of  two 
fiction  and  three  nonfiction  books. 
One  of  them.  The  Iceman  Inheri¬ 
tance,  “presented  evidence  that  the 
‘white  race’  (is)  more  aggressive  than 


ferences  on  Korea  and  Vietnam  in 
Geneva  in  1954,  interviewing  novel¬ 
ist/playwright  Somerset  Maugham  on 
the  occasion  of  his  80th  birthday  that 
year,  and  accompanying  former  Pres- 


"Ralph  swears  this  dog  eats  better 
than  he  does.” 


Park  and  one  of  his  comics. 


other  races  due  to  glacial  adaptations 
acquired  during  the  last  ice  age.” 

His  700-1,000-word  column  is 
available  weekly,  twice-monthly,  or 
monthly  from  SWG,  which  is  based  at 
Box  23,  Boyertown,  Pa.  19512. 


ident  Harry  Truman  on  a  tour  through 
Italy  and  Austria  in  1956.  And  Cor¬ 
nish  in  ’56  covered  the  International 
Federation  of  Astronautics  meeting  in 
Rome,  which  made  him  aware  that 
space  travel  was  closer  than  he 
thought  (the  Soviet  Union  launched 
Sputnik  in  1957). 

After  leaving  UPI  in  ’57,  Cornish 
worked  12  years  at  the  National  Geo¬ 
graphic  Society — mostly  as  a  science 
writer  for  the  the  organization’s  news 
service.  His  articles  on  astronomy, 
oceanology,  microbiology,  and 
numerous  other  topics  were  pub¬ 
lished  by  publications  such  as  the 
New  York  Times  and  Chicago  Tri¬ 
bune. 

While  at  NGS,  Cornish  came  to  the 
realization  that  “no  one  seemed  to  be 
reporting  on  the  big  picture  of  where 
the  world  was  going.”  So  he  decided 
to  do  something  about  it  by  starting 
The  Futurist  magazine  and,  with 
some  help  from  others,  the  World  Fu¬ 
ture  Society  in  1966. 

The  Bethesda,  Md. -based  WFS — a 
nonprofit  association  that  “takes  no 
position  regarding  what  the  future  will 
offer  or  should  be  like,  but  acts  simply 
as  a  clearinghouse  or  forum  for  fore¬ 
casts  and  other  ideas  about  the  fu¬ 
ture” — now  has  about  30,000  mem¬ 
bers  from  the  U.S.  and  some  80  other 
countries.  WFS  members  and  Futur¬ 
ist  readers  include  government  offi¬ 
cials,  college  professors,  scientists, 
city  planners,  sociologists,  and  mar¬ 
ket  researchers. 

This  is  a  more  highly  educated  and 
professional  audience  (percentage¬ 
wise)  than  the  audience  reading  news¬ 
papers.  So  Cornish  writes  his  SFI 
(based  at  7720  El  Camino  Real,  Suite 
2C,  Rancho  La  Costa,  Calif.  92008) 
feature  in  a  less  technical  fashion  than 
his  Futurist  pieces. 

“I’m  reaching  a  much  broader  seg¬ 
ment  of  the  population  with  the  col¬ 
umn,”  declared  Cornish.  “That’s  one 
of  the  things  1  like  about  it.” 


A  Column  for  Life  by  Leo  R  Buscaglia,  Ph.D. 

“There’s  been  a  great  response  from  the  community.  We  get  letters  to  the 
editor  and  phone  calls  urging  us  to  keep  running  the  column.  We  tell  them 
not  to  worry.”  Sheri  Canevare,  People  Editor,  Woodland  (Calif.)  Democrat 

Transmitted  via  UPI  DataNews  or  AP  DataFeatures  or  by  mail. 

SPEOALfflfmRES-SlfrfHG^ 

To  order  call  Chuck  Weiss, Dan  Barber  212-972-1070/Paul  Finch  213-852-1579. 
200  Park  Avenue,  New  York,  N.V  10166 


Strange  animals  star  in  new  panel 


[)  1965  United  Feature  Syndicate.inc 


Column  covering  mysteries  starts 
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SYNDICATES -  — 


NEA  is  now  distributing  coiumnist  Ben  Wattenberg 


Columnist  Ben  Wattenberg  has 
moved  from  United  Feature  Syndicate 
to  Newspaper  Enterprise  Association. 
Both  are  divisions  of  Scripps- 
Howard’s  United  Media  Enterprises. 

Wattenberg,  who  writes  from  a 
moderate-conservative  Democratic 
, viewpoint,  frequently  stresses  posi¬ 
tive  developments  in  America  and  the 
world. 

The  senior  fellow  at  the  American 
Enterprise  Institute  in  Washington, 
D.C.,  is  the  author  of  several  broks, 
including  the  recent  best-selling  The 
Good  News  Is  the  Bad  News  Is 


Wrong.  He  has  also  hosted  and  par¬ 
ticipated  in  a  number  of  television  and 
radio  programs. 

Wattenberg  is  chairman  of  the 
Coalition  for  a  Democratic  Majority 
and  vice  chairman  of  Radio  Free 
Europe  and  Radio  Liberty.  He  is  also 
coeditor  of  the  bimonthly  Public 
Opinion  magazine.  The  columnist  has 
been  a  professor-at-large  at  Mary 
Washington  College  and  guest  profes¬ 
sor  at  United  States  International 
University.  He  was  an  aide  and 
speechwriter  for  President  Lyndon 
Johnson  and  campaign  advisor  for 
Hubert  Humphrey. 


Ben  Wattenberg 


Cowles  introduces  graphic  feature  that  cites  trends 


A  camera-ready  graphic  feature 
that  spotlights  one  demographic  trend 
a  day,  five  times  a  week,  has  been 
introduced  by  Cowles  Syndicate. 

“Demo  Memo”  is  hy  American  De¬ 
mographics  magazine  editor  Cheryl 
Russell,  who  culls  her  material  from 
the  Bureau  of  Labor  Statistics, 
National  Center  for  Health  Statistics, 
Gallup  Reports,  U.S.  Bureau  of  the 
Census,  and  other  sources.  The 
boxed  feature  says  things  like  “152.5 
million  Americans  read  newspapers 
each  day”  and  “59%  of  Americans 
exercised  daily  in  1984,  up  from  24% 
in  1%1.” 


Russell  is  the  author  of  The  Busi¬ 
ness  of  Demographics,  and  a  member 
of  the  Population  Reference  Bureau 
and  Southern  Demographic  Group. 
She  has  a  master’s  in  demography 

First  place  for  Hoest 

“The  Lockhoms”  by  Bill  Hoest 
was  the  most  popular  comic  in  a  re¬ 
cent  Fort  Myers  (Fla.)  News-Press 
reader  survey. 

Of  the  2,090  respondents,  1,768 
said  they  always  read  the  King  Fea¬ 
tures  Syndicate-distributed  panel,  and 


THE  LEASH 


"I  wanted  a  little  kitty,  but  that  Jerry! 
You’ll  never  guess  what  he  got  us.” 


Comic  panels  of 
uncurbed 
imagination 
from  UFS. 


For  rates  and  availability, 
call  Brad  Bushell 

V.P.  attd  SalM  Manager 

at  1-800-221-4816 

(in  Now  York  Stato,  212-092-3700). 

United  Feature  Syndicate 

A  division  Of  United  Media 
A  Scripps  Howard  company 

200  Park  Avenue  New  York,  NY  10166 


from  Cornell  University. 

Cowles  is  already  syndicating  the 
weekly  “People  Patterns”  column  by 
American  Demographics  publisher 
Peter  K.  Francese. 

348  said  “The  Lockhoms”  is  their 
favorite  comic. 

The  next  four  finishers  in  the  fre¬ 
quency  of  readership  category  were 
“Beetle  Bailey”  by  Mort  Walker 
(King),  1,631;  “Blondie”  by  Dean 
Young  and  Stan  Drake  (King),  1 ,601 ; 
“Dennis  the  Menace’’  by  Hank 
Ketcham  (News  America  Syndicate), 
1,592,  and  “Hi  &  Lois”  by  Walker 
and  Dik  Browne  (King),  1,549. 

The  next  four  finishers  in  the  favor¬ 
ite  comic  category  were  “Doones- 
bury”  by  Garry  Trudeau  (Universal 
Press  Syndicate),  184;  “Dennis,”  169; 
“The  Family  Circus”  by  Bil  Keane 
(Cowles  Syndicate),  168;  and  “Cathy” 
by  Cathy  Guisewite  (Universal),  156. 

Bombeck  milestone 

April  7  will  mark  the  20th 
anniversary  of  the  column  by  Erma 
Bombeck,  who  is  moving  from  News 
America  Syndicate  to  the  Los  Angeles 
Times  Syndicate  effective  next  week. 

In  the  anniversary  “At  Wit’s  End” 
column,  Bombeck  notes  that  things 
have  changed  a  lot  since  1%5.  She 
writes:  “(M)arriage  has  gone  out  and 
come  back  in  again.  Technology  has 
invaded  our  homes,  cars,  and  lives. 
Women  have  staged  a  major  revolu¬ 
tion.  The  Wizard  of  Oz  has  been 
shown  27  times.  I  still  have  the  same 
cookie  sheet.” 
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Rocky  Mountain  News  wins  Stokes  Award 


Two  reporters  and  a  photographer 
for  the  Rocky  Mountain  News,  a 
Scripps-Howard  newspaper,  won  the 
1984  Thomas  L.  Stokes  Award  for 
their  eight-part  series  on  the  Colorado 
River,  the  Washington  Journalism 
Center  announced. 

The  Stokes  Award,  established 
1958  to  honor  the  memory  of  Thomas 
L.  Stokes,  a  nationally  syndicated 
columnist  who  wrote  about  natural 

Ink  executives 
are  honored 

Gerald  K.  Braznell,  board  chair¬ 
man  of  Midland  Color,  and  Daniel  J. 
Carlick,  Sun  Chemical  Corp.’s  vice 
president  for  corporate  research  and 
development,  have  received  the  top 
awards  of  the  National  Association  of 
Printing  Ink  Manufacturers. 

Braznell  was  awarded  the  1985  Ault 
Award  for  “dedication  and  unselfish 
service”  to  the  ink  industry  since 
1954.  He  has  been  with  NAPIM  for  23 
years,  three  as  president. 

Called  a  champion  in  the  printing 
ink  technology  for  his  work  in  radia¬ 
tion  curing  and  in  polymers  for  print¬ 
ing,  Carlick  was  given  the  1985  Award 
for  Technical  Achievement.  He  holds 
more  than  40  U.S.  patents  and  in¬ 
vented  an  alcohol-soluble  polyamide 
resin  that  is  widely  used  in  printing 
inks. 

Jackson  Sun 
awards  grant 

The  Jackson  (Miss.)  Sun  has  contri¬ 
buted  $10,000  to  assist  in  establishing 
a  journalism  lectureship  at  the  Uni¬ 
versity  of  Mississippi. 

The  Sam  Talbert  Lectureship  was 
created  to  honor  the  man  who  was 
chairman  of  the  journalism  depart¬ 
ment  from  1956  to  1972. 

Newspapers  and  media  companies 
throughout  the  United  States  are 
making  a  commitment  to  reach  the 
$100,000  goal  for  the  lectureship. 

N.H.  weekly  gets 
changes  hands 

The  New  Hampshire  Times,  a 
weekly  published  in  the  capital  city. 
Concord,  is  now  controlled  by  John 
Davis,  Harlow  Ide  and  William 
Lamed,  who  had  acquired  an  interest 
last  year. 

Selling  price  for  founder  Daniel 
Burnham’s  share  of  the  13,000  cir¬ 
culation  weekly  was  not  disclosed. 


resources,  is  given  for  the  best  report¬ 
ing,  analysis  or  comment  in  a  daily 
newspaper  in  the  United  States  or 
Canada  on  protection  of  the  environ¬ 
ment,  energy,  conservation  or  other 
natural  resources  issues.  The  award 
carries  a  $1,000  prize. 

The  award  winners  are  reporter 
Steve  Chawkins,  36,  a  member  of  the 
News  special  projects  team;  reporter 
Deborah  Frazier,  36,  a  member  of  the 
state  and  regional  staff;  and  chief 
photographer  David  L.  Cornwell,  33. 

“The  series,”  the  judges  said, 
“carried  out  the  mission  of  educating 
the  public  about  the  Colorado  River’s 
questionable  future  as  the  source  of 
water  for  millions  of  people  in  the 
West.  The  stories  ranged  from  the  sci¬ 
entific  to  the  historical  with  emphasis 
throughout  on  the  people  affected  by 
the  problem.  The  graphics,  photos 
and  maps  were  excellent  and  helped 
the  reader  quickly  grasp  the  enormity 
of  the  problem  and  the  impact  on  the 
region  of  this  threatened  resource.” 

The  judges  for  1984  Stokes  Award 
were  James  Deakin,  former  White 
House  correspondent  of  the  St.  Louis 
Post-Dispatch;  Ron  Martin,  execu¬ 
tive  editor  of  USA  Today,  and  Charles 


Lewis,  Washington  bureau  chief  of 
the  Associated  Press. 

The  judges  also  awarded  a  certifi¬ 
cate  of  special  honorable  mention  to 
Myron  Levin,  environmental  report¬ 
er  for  the  Kansas  City  Star,  for  a 
series  of  articles  on  pentachlorophe- 
nol,  a  chemical  that  is  the  principal 
ingredient  in  a  common  wood  pre¬ 
servative.  The  articles  resulted  in  the 
Environmental  Protection  Agency 
deciding  to  restrict  the  sale  and  han¬ 
dling  of  the  chemical. 

Certificates  of  honorable  mention 
were  also  given  to  reporters  at  three 
newspapers: 

Paul  G.  Hayes,  science  reporter  for 
the  Milwaukee  Journal,  for  a  series  on 
acid  rain  which  followed  the  path  of  a 
sulfur  atom  from  the  mine  to  the  en¬ 
vironment; 

Leslie  Kemp,  Donna  Blaton,  Pom 
Scherberger  and  James  C.  Ciaix  of 
the  Orlando  Sentinel  for  a  series  on 
the  effect  of  Florida’s  rapid  growth  on 
the  state’s  environment,  and, 

Tom  Harris  and  Jim  Morris  of  the 
Sacramento  Bee  for  a  six-article 
series  tracking  down  a  trail  of  haz¬ 
ardous  waste  dumped  at  military 
bases  throughout  the  United  States. 


IDIETiry  iDCOPANrf  lEiLI^ 

Appearing  in  print...  daiiy! 


By  The  Walker  Brothers.  Book  BETTY  BOOP  and  FELIX  for 
daily  appearances  in  your  newspaper.  Call  Larry  Olsen  toll 
free  at  1-800-223>7383  or  collect  at  1-212-682-5600. 

A  Division  of  The  Hearst  Cofpofatkxi 

F«a't'wr*s 

235  East  45th  Street,  New  Yofk.N.Y.  10017 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


BNTERTMNIHIENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 
views,  "Around  Entertainment”  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


CARTOONS 


AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels,  and  editorials. 
Member  NCS.  Bruce  Higdon,  Route  1 1, 
315B.  Murfreesboro,  TN  37130. 


EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puz¬ 
zles,  humorous  cartoons,  other  quality 
features  for  the  weekly  editor  (offset). 
Mark  Morgan,  Inc,  PO  Box  995,  Newnan 
GA  30264-  (404)  253-5355. 


CMROENING 


Weekly  SURVIVAL  GARDENING  column 

new  intensive  environmental  approach. 

By  ecologist/biologist/writer  John  Free- 

rnan.  50  years  experience.  ECO  Fea¬ 

tures,  Box  69193,  W.  Hollywood,  CA 
90069,  (213)  274-0954. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S13th.  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain- 
noent  pages.  Camera  ready.  Star  photos. 
Our  lltn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


BUSINESS  OPPORTUNITIES 


FOR  SALE  OR  MERGER 

Launched  lucrative  camping  club 
advertising  In  own  small- 
drculation  publications.  National 
dub  has  over  5000  dues-paying 
members,  large  assets — 5200 
deeded  acres,  13,700  leased 
acres  in  5  sun  belt  states.  Sales 
of  $904,000  last  fiscal  year 
almost  entirely  by  mail.  Expect 
more  than  $1,300,000  current 
year.  Publication  with  larger  dr- 
culation,  some  investment  capit¬ 
al,  could  quickly  double  and  triple 
income.  Box  1319,  Willis,  Texas 
77378. 


REAL  ESTATE 


GOVERNMENT  HOMES  from  $1  (U  re¬ 
pair).  Also  delinquent  tax  property.  Call 
(805)  687-6000  Ext.  GH-4261  for  in¬ 
formation. 


HOUSE  CALLS-Sun-Times,  Houston 
Post,  The  Register,  Miami  Iterald,  90 
others.  Lively,  lucid,  800-word  Q&A 
weekly  on  real  estate.  10th  year,  8 
national  awards.  Box  18447,  Rochester, 
NY  14618;  (716)  473-4973. 


PROPERTY  LINES-Consumer  oriented 
news,  advice  by  editor  of  top  California 
real  estate  journal  FREE  to  California 
newspapers  (with  attribution).  For  sam¬ 
ples  write  first  tuesday.  Box  20068, 
Riverside,  CA  92516.  (714)686-8005. 


SPORTS 


SPORTS  COLUMNS  for  your  weekly  or 
small  daily  are  now  offered  by  former 
Inside  Spoils  writer.  For  details  and  free 
sample,  write:  SportStyle,  101  Hurd 
Ave.,  Stratford,  CT  06497. 


HEALTH 


METRO  EDITOR,  Marathoner  explores 

all  aspects  of  fitness  in  weekly  column. 

Box  8645,  Editor  &  Publisher. 


"SENIOR  CLINIC”.  A  specialist  writes 
America's  only  health  column  on  medic¬ 
al  problems  of  older  people.  Lively  (1  &  A 
format.  Rochester  (NY)  Democrat  & 
Chronicle-"Timely  -Incisive-  Excellent 
Reader  Response".  Now  in  4th  year. 
Weekly,  600  words.  Samples.  Dr. 
Macinnis,  HFM  Literary  Enterprises, 
Box  307,  Edmonton,  Alberta  (^nada, 
T5J  2J7  (403)  973-2361. _ 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS! 


BUSINESS  OPPORTUNITIES 


TYPESETTING  CO.  for  sale  St.  Louis, 
MO  location,  well  established  accounts. 
Latest  equipment.  Staff  in  place. 
$228,000  gross.  Very  profitable. 
Reasonably  priced.  Outstanding  growth 
potential.  Call  (314)  664-7444. 


WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for  expan¬ 
sion.  Includes  printing  plant.  Reply  Box 
8460,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4^7,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BrokersKlonsultants-Appraisers 
Daily  and  Weekly  Newspapers 
James  A.  Martin  Associates 
Columbus  Ciffice:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
Serving  the  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 


EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Rd.,  Richmond,  VA 
23228 

Ed  0.  Meyer  (804)  266-1522 
Robin  R.  Lind  (804)  784-3713 
Frank  L.  Thomas  (919)  563-3365 


Fournier  Media  Service  Inc. 
Appraisal*Brokerage<onsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales-Consulting-Appraising 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 

ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 

66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


SOUTHWESTERN  U.S.  NEWSPAPERS, 
$35Kto$1.7  million.  Free  information. 
Bill  or  Ed  Berger,  ATN  Inc.,  1801  Ex¬ 
position  Blvd.,  Austin,  TX  78703,  (512) 
476-3950. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 

ROY  HOLdInGA  ASSOCIATES 
•Brokers  'Appraisers 

PO  Box  212,  Galva,  IL  61434 
Office  Phone  309-932-2270 
Dave  Kramer  217-784-4736 
Roy  Holding  305-335-9082 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
W.  B.  GRIMES  &  CO. 
1511  K  Street,  N.W. 
Washington,  D.  C.  20005 
(2(32)  628-1133 


NEWSPAPERS  FOR  SALE 


ARIZONA  WEEKLY  community  tabloid, 
two  years  old,  circulation  25K,  sunny, 
booming  Phoenix  area.  Total  price 
$25,000.  (602)  843-1999  or  P.O.  Box 
6034,  Glendale,  AZ  85312. 


AWARD-WINNING  WEEKLY  in  beautiful 
Northern  California.  Excellent  news¬ 
paper;  great  life  style  for  the  owner,  unli¬ 
mited  potential.  1984  gross  about 
$150,000;  sales  price  $95,000.  Write 
Box  8609,  Editor  &  Publisher. 


COMMUNITY  NEWSPAPER  OPERA¬ 
TION  in  western  resort  area.  Growth  in¬ 
come  $800,000  in  last  12  months.  In¬ 
cludes  great  growth  potential.  Write  Box 
8665.  Editor  &  Publisher. 


ATTENTION  ADVERTISERS: 

Due  to  the  Easter  Holidays  our  office  will  be 
closed  Friday,  April  5.  Thank  you,  the  Classi¬ 
fied  Department. 


ANNOUNCEMENTS 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 

EDUCATIONAL 


INDUSTRY  SERVICES 
CIRCULATION  SERVICES 


EQUIPMENT  &  SUPPLIES 
COMPUTERS 


TIRED  OF  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING  beck¬ 
ons!  Move  to  prosperous-sunny  South¬ 
east.  I 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growing! 
TELL  US  YOUR  NEEDS  and  financial 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants  | 

7200  Hermitage  Road,  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522  I 

Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.(919)  563-3365  ' 


LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advanced  copy  edit¬ 
ing  and  headline  writing  by  correspond¬ 
ence.  Write  NCES,  DEFT.  Ill,  TO  Box 
1196,  Thousand  Oaks,  CA  91360. 


MAGAZINE  OPPORTUNITY 


THREE  YEAR  OLD  sea  coast  New  Eng¬ 
land  entertainment  weekly.  $60,000 

tross,  doubling  yearly.  Box  8683,  Editor 
1  Pulisher. 


TEXAS  HILL  COUNTRY  WEEKLY, 
$225K  sales  price.  Growth  area.  ATN, 
Inc.,  Bill  or  Ed  Berger,  1801  Exposition 
Blvd.,  Austin,  TX  78703,  (512)  476- 
3950. 


OPPORTUNITY  EXISTS  for  financier/ 
partner  for  a  soon-to-publish  monthly  re- 

§ional  business  magazine  serving  a 
ynamic  and  growing  industrial/ 
agricultural/financial,  350,000  plus 
population  area,  single  ADI.  No  other 
regional  business  publication  serves 
area.  Excellent  staff  ready  to  go.  Reply  to 
Box  8672,  Editor  &  Publisher. 


PUBLICATIONS  AVAILABLE 


ANNUAL  BOOK  with  full  page  ads  from 
hotels.  Current  issue  netted  $8,000  pro¬ 
fit.  Much  larger  potential.  $10,0(X)  sale 
price.  McKenzie  Communications  Inc., 
(413)  253-9441. 


WELL  ESTABLISHED  weekly  shopper 
grossing  $140,000  and  profitable.  Ex¬ 
cellent  potential  for  substantial  growth. 
Only  shopper  serving  Aspen,  Glenwood  j 
Springs  and  Vail,  Colorado  area.  Price  ' 
includes  all  equipment  and  office  lease. 
Owner  will  carry  on  favorable  terms  with  | 
substantial  amount  down,  (303)  945- 
2445. 

WELL  ESTABLISHED  Zone  8  mountain 
weekly  in  great  market  area.  Near  excel¬ 
lent  hunting  and  fishing.  Priced  under 
gross  of  $50,000.  15%  down  with  good 
terms.  Box  8699,  Editor  &  Publisher. 

DON'T  BUY  A  NEWSPAPER— START 
ONE!  In  the  only  population  boom  area 
in  the  entire  Northeastern  states.  23 
towns  with  population  of  125,000;  grew 
48%  in  last  decade.  Incredibly  no  local  | 
dailynewspaper; 5differentdailiescom-  . 
ing  in  from  outside  the  area  but  none  I 
with  in  it.  Circulation  penetration  by  ! 
these  outside  dailies  is  poor,  leaving  a 
huge  void  to  be  filled.  Continuing  mas¬ 
sive  growth  projected  for  this  region.  You  j 
can  start  a  daily,  a  large  weekly,  even  a 
shopper.  My  exclusive,  very  comprehen¬ 
sive  report  covers  every  aspect.  Write 
Box  8689,  Editor  &  Publisher. 

SO.  CALIFORNIA  20,000  twice  weekly,  i 
bea  Jtiful  college,  coastal  town.  Adjudi¬ 
cated,  major  accounts.  $380,000  gross 
1984.  One  x  gross,  terms.  Box  8660,  | 
Editor  &  Publisher.  i 

SMALL  WEEKLY  NEWSPAPER  located  ! 
in  lower  Zone  2  area.  Grossing  over 
100,000,  perfect  operation  for  hus¬ 
band-wife  team  or  any  hard  worker  able 
to  run  low  overhead  operation.  Corporate 
owner  needs  to  change  priorities,  will 
sell  at  low  price  and  possibly  offer 
financing.  Mail  replies  to  Box  8685,  Edi¬ 
tor  &  Publisher. 

MONTANA  SHOPPER 


"HOW  TO  SELL  MAGAZINE  ARTI¬ 
CLES."  Sample  issue,  $3.00.  The 
FREELANCE  FORUM,  TO  Box  35,  De- 
Imar,  NY  12054. 


THE 

INDUSTRY’S 

MEETING 

PLACE 


When  you  need  to  reach 
newspaper  people,  you  can 
meet  all  the  people  you  want 
to  meet— Buyers,  sellers, 
employers,  job-seekers,  and 
more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


INDUSTRY 

SERVICES 


CONSULTANTS 


$65,000 1 

SOUTH  DAKOTA  SHOPPER  $460,000  j 

WYOM I NG  SHOPPER  $600,000  j 

NORTH  CAROLINA  SHOPPER  ! 

$600,0001 

NORTH  DAKOTA  SHOPPER  $950,000 1 
CALIFORNIA  SHOPPER  $2,000,000 

CRIBB  MEDIA  SERVICE  ' 

Box  1220,  Townsend,  MT  59644  1 

John  T.  Cribb  (406)  266-4223 

E&P 

CLASSIFIEDS 
212-675-4380 


M&S  Canadian  Web  Consultants. 
Professionals  in  Web  pressroom  equip¬ 
ment  and  personnel  evaluatior^.  Mainte¬ 
nance  and  training  program,  installa¬ 
tions  and  repairs.  Phone  (705)  673- 
6607. 


CIRCULATION  SERVICES 


ATTENTION  CIRCULATION  EXECU¬ 
TIVES  FACT;  Every  newspaper  our  com¬ 
pany  worked  for  in  1983  AND  1984 
showed  an  increase  in  paid  circulation! 
Not  a  bad  record.  Join  the  list  of  winners 
and  get  in  on  the  increase.  Use:  Dan 
Campbell  and  Associates,  the  telephone 
sales  specialists.  Write  or  call,  you'll  be 
glad  you  did.  3864  Center  Road,  Bruns¬ 
wick,  Ohio  44212  (216)  225-7440. 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


VERIFY  100%  of  your  starts  to  assure 
quality  of  order,  proper  delivery  and 
complete  customer  satisfaction.  Stop 
Saver,  Carrier  Recruitment  and  Renten- 
tion  Programs  also  receiving  national 
attention.  Let  us  show  you  why  we  cur¬ 
rently  have  83  successful  projects 
underway.  For  information  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp.,  11315 
Edgewater  Drive,  Cleveland,  OH  44102, 
(216)  651-2000. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


7%  CK  OPTICAL  sqeeze  lense  #849, 
perfect  condition.  Almost  no  use. 
$3000.  J.  Clark  (703)  862-4139. 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses  Herb 
Carlbom  at  CK  Optical,  TO  Box  1067, 
Redondo  Beach,  CA  90278.  (213)  372- 
0372 


CIRCULATION  SOFTWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  TO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


COMPUTER  SOFTWARE 


ADmanager 

New  -  for  the  small  weekly: 

Apple  Me,  300  accounts,  $1500 
Abmanager  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcomputers.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/software  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA  95436;  (707)  887- 
7141. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PC  or  TANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This  in¬ 
cludes  the  computer,  printer  and  billing 
software  for  up  to  400  customers.  Call  or 
write  to  Jim  Sutton  or  Steve  Kuckuk, 
Publisher  Control  Systems,  223  W  5th, 
Shawano  Wl  54166;  (715)  526-6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other  micro¬ 
computers.  Demo  disks  available.  Free 
brochures  and  sample  reports.  Pacific 
Sun  Computer  Systems,  Box  5553,  Mill 
Valley,  CA  94942;  (4)5)  383-4500. 


COMPUTERS 


BURROUGHS  B800  Computer  Sys¬ 
tems-  IMhz  Processor-  96KB  Memqry- 
DDE  Console-  18.8  Fixed  disk  drlve- 
1M6  BSMO-Newspaper  advertising 
accounts  receivable  Software.  Total 
$11,50(J  Software  support  available. 
Call  or  write  Dave  Offerman,  Press  Pub¬ 
lications,  112  S.  York  St.,  Elmhurst,  IL 
60126.  (312)  834-0900. 
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EDITORIAL  FRONT-END  (Sll  system 
44)  equipment. 

2-128K  CPU  main  frames,  mass  mem¬ 
ory,  large  disk  adapter. 

6-GA  440  /  460  IPU's. 

4-multiplexors  for  extended  I/O. 
Miscellaneous  internal  adapters  and  I/O 
cards.  All  in  excellent  condition.  For  de¬ 
tails  call  Dale  Berry  at  (602)  271-8114, 
The  Arizona  Republic/Phoenix  Gazette. 


FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106's 
Truck  Loaders 
Sheridan  48P 
45°  and  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


KANSA  320  inserting  machine;  model 
401-1;  4  pockets  with  quarter-fold  kit; 
inserts  up  to  10,000  per  hour.  Was  re¬ 
built  at  factory  last  year.  Contact:  Jay 
Treadway,  Faribault  Daily  News,  514 
Central  Avenue,  Faribault,  MN.  Phone 
(507)  344-4383.  Asking  price: 
$27,500. 


•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOR  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESEUING 


AM,  CG  TYPESETTERS:  Buy,  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


PAQU  PDR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COMPUGRAPHIC IV  TG  B  complete  with 
Compuqwik  II  processor  and  6  fonts. 
(904)  324-2810. 


COMPUGRAPHIC  TABLE  TOP  TYPE¬ 
SETTER,  with  4  fonts,  $1000.; 

CG  TABLE  TOP  HEADLINER,  12-42 
Pts.,  10  strips,  Kwik  I  Processor, 
$1300. 

Bob  Weber  (216)  831-0480. 
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COMP  IV  B  HR.  $5250.; 

COMP  IV  B  UR.  Parts  Kit,  6  Strips.  S- 
Proc..  $6000.: 

EDIT  7500  LR.  Rev  C.  $6800. 

EDIT  7500  HR,  Excellent,  $7750. 

Bob  Weber  (216)  831-0480 


COMPEDIT  5900,  150  LPM,  3  years, 
$10,500.; 

COMPEDIT  5900  WITH  PREVIEW, 
$13  250  • 

COMPED'iT  5810,  Reconditioned, 
$10,500. 

Bob  Weber  (216)  831-0480 

CG  MCS  10  8400,  2  Terminals,  3  Flop¬ 
pies,  512k,  Preview,  ACI,  Ruling,  Back¬ 
up  Controller,  42  Fonts,  3  years,  printer, 
low  use.  PMA,  $49,500. 

Bob  Weber  (216)  831-0480. 

CRTronics  150,  3^rs,  $11,000; 
CRterminal  for  100/  150  CRTronic, 
$4000 

Bob  Weber  (216)  831-0480. 

CG  SELECTLINE  (Compukwik  I),  NEW 
in  Factory  Carton  $950.; 

Log  E  17  RC  PROCESSOR,  Mint. 
$2500.; 

CG  MOO  Z-Processor,  Reconditioned, 
$1000.; 

AM  7133  RC  PROCESSOR.  $1500. 
Bob  Weber  (216)  831-0480. 


EDIT  7900  HR,  $5500.;  I 

EDIT  2750,  Rev  D.  Mint.  $3000.; 
UNISETTER  LR,  $4250.;  ' 

MDT  350  With  T.C..  PMA,  $2650. 

Bob  Weber  (216)  831-0480.  j 

FOR  SALE 

1- Compuscan  Alpha  Scanner 

2- Mark  II  Photon  Typesetters 
2-2%l  Compugraphic  Typesetters 

1- 4961  Twin  Lens  CG  Typesetter 

2- CG  Autotape  Direct  Entry  perf.  | 

6-IBM  Selectric  Typewriters  { 

Call  (215)  536^20,  Mr.  Harryn. 

FOR  SALE  FOR  RIGHT  OFFER  ! 

Scanner  ECRM  5300L.  $4,500.00  or 
best  offer.  Four  years  old  but  never  used 
in  production.  (212)  219-3100. 

FOR  SALE;  Advantage  I,  II  or  III. 
Complete  with  proper  cables  and  drivers 
for  your  typesetting  unit.  Like  new.  In¬ 
land  Pinting  Equipment,  Inc.  (800) 
255-6746. 

FOR  SALE:  Editwriter  770011  Low 
Range. 

Excellent.  Warranted.  Immediate  deliv¬ 
ery.  Inland  Printing  Equipment,  Inc., 
(800)  255-6746. 

HASTECH42, 10  Meg  HD,  4  Terminals. 
Preview,  Micro  5  Interface,  $22,500; 
LINOTRON  202, 32k  RAM,  10  Meg  HO, 
$22,500. 

Bob  Weber  (216)  831-0480 
LIQUIDATION 

CG  7500  Editwriter  HR,  rev  D  1  disc 
drive  2  strips,  serial  no.  847 1 .  Excel  lent 
condition.  $7,500.00  or  best  offer.  Also 
first  Main  AX  series  interface  with  per¬ 
sonal  computer.  $1,200.00  or  best 
offer.  (214)  526-5860. 

NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 

Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
_ (216)  562-3750 _ 

EDITOR  ft  PUBLISHER 
11  West  19th  St. 

New  York,  N.Y.  10011 


RECONDITIONED  CG  7200  with  pica 
and  character  display,  6  strips.  $3550. 
Grajihic  Systems  Exchange  (716)  385- 

I  RECONDITIONED  CompIV-B.  HR  or  LR. 

I  30  day  parts  warranty.  Type  library  in- 
I  eluded.  Price  $6850.  Graphic  Systems 
I  Exchange  (716)  385-3027. 

RECONDITIONED  MDT 350'swithcom- 
I  munications  or  format  option.  Wan-anty. 

!  $3450.  Graphic  Systems  Exchange 
;  (716)  385-3027. 

I _ 

Two  pdp8E  systems  14  vt  71  terminals 
i  with  newspaper  software  under  DEC 
j  maintenance  contract.  Also  four  LA  36 
consoles  three  star  parts,  auto  perfs  with 
I  parts.  Available  early  summer.  Make 
I  offer.  Contact  the  Southern  Illinoisan 
I  newspaper.  Phone  (618)  529-5454, 

I  Rayburn  Fox. 

I  USED  TYPESETTING  EQUIPMENT 

j  Cameras . Platemakers 

'  Nationwide  Brokers-10%  Sales  Com- 
I  mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


I  UPGRADING  EQUIPMENT- Needtosell 
I  one  Compugraphic  7200,  excellent  con- 
I  dition,  with  28  varied  strips,  spare  parts 
'■  kits,  plus  older  7200  for  parts,  $2975. 
Also  have  one  Compuwriter,  fair  to  good 
i  condition,  with  10  strips,  gears,  plugs, 

I  plus  older  Compuwriter  for  parts, 

I  $1445.  Can  arrange  delivery.  (919) 
j  368-2222. 

^ USEDTYPESETTING  EQUIPMENT:  Itek 
parts  for  Mark  I  and  III.  Used  phototype¬ 
setting  processor.  Used  only  8  months. 
Generator  pump  assembly.  Mohr  Dryer. 
Best  offer  (913)  381-1010  x82, 
I  Marilyn. 


GOSS  BfETRO  UNITS 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  2:1  folder.  22^*” 
cutoff,  either  55”  of  56”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking  system,  sub¬ 
structure,  RTF  and  unit 
drive... arranged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Knieeley,  Production 
Director,  Charleston  WV 
Newspapers:  (304)  348- 
5118. 


BRAND  NEW  PRINTING  UNITS 
FOR 

UrbaniM— Community— Suburban 
Pram  Linaa 

Floor  Mounted  &  Stacked  Units 
Roll  Stands 

Priced  Well  Below  the  OEM  and 
competitive  with  used  equipment 
These  Horizon  units  are  compat- 
able  with  your  existing  Goss 
equipment. 

Call  Toll  Fraa  for  Mora  Info.  .  . 
1-800-323-7683 
DEV  INDUSTRIES,  INC. 


PRESSES 


1980  Color  King  with  only  7  million  im¬ 
pressions.  Will  sell  press,  heatset  system 
or  2-web  sheeter  separately.  Newman  & 
Associates  (816)  756-3350. 

5  unit  Econo  Web  offset  rotary  press 
(1974).  Health  forces  sale.  $45M  (209) 
966-3888. 

GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 

Goss  Metro,  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units,  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units,  1977 
V15A,  5  units,  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 


Goss  Community  4  units  1978  running 
circumferential  all  units,  S/C  folder. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


1970-71  Goss  Community  6  units  upper  | 
former  and  quarter  folder  50  horse-  i 
power  drive  motor. 

1979  Harris  V-15  6  units  upper  former  1 
and  quarter  folder  50  horse-power  drive 
motor. 

Both  in  excellent  condition.  Call  the 

Star-Beacon 

(216)  998-2323 

Ask  for  Nick  Lebra 

HOE  PRESS  UNITS 

—  Seven  Color  Convertible 
Units,  Serial  Mo.  Web  3195,  one 
single  3:2  folder,  three  left  hand 
color  cylinders,  compiete  with 
RTP,  Drive  and  Putnp/Raii  sys¬ 
tem. 

—  Eight  Coiormatic  Units,  Serial 
No.  Web  3252,  one  single  3:2 
folder,  four  left  hand  color 
cylinders,  compiete  with  RTP, 
Drive  and  Pump/Raii  systems. 

—  Three  Color  Convertible 
Units,  Web  Mo.  3180,  one  double 
3:2  folder. 

—  Four  Color  Convertible  Units, 
Web  3080,  Misc.  equipment. 

Ail  units  are  23  9/16”  cutoff,  15 
inch  diameter  cyiinders.  Prefer  to 
seil  each  web  number  as  a  pack¬ 
age.  Professionai  survey  avaiia- 
bie.  Now  in  storage.  Avaiiabie 
immediateiy. 

Contact:  Fred  Fuiier,  Production 
Director,  Tampa  Tribune,  P.O. 
Box  191,  Tampa,  FL.  33601. 
Telephone  813-272-7875. 


Goss  metro,  4  units,  half  deck 
Urbanite  1000,  9  units 
Urbanite  1000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  units,  3  colors,  folders 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units,  UOP 
SC/Community  units  and  folders 
Harris  1650,  6  units 
845,  5  units,  1979 
845,  4  units  half  and  quarter 
VI 5D.  8  units  JFL5,  1983 
News  King,  6  units,  upper  former 


ONE  CORP/Atlanta,  GA 
(404)  458-9351  Telex  700563 

2  unit  News  King,  KJ  4  folder  -  1964 

3  unit  Harris  V-ISA,  JF7  folder  -  1971 

4  unit  V-15A,  JF7  folder,  exceptional 
press  -  1975 

4  unit  Cottrell  Vanguard 

5  unit/2  folder  SC  - 1972 

Full  line  of  folders.  King  KJ4  and  KJ6's 
Harris  JF7,  Goss;  Community,  Suburban 
and  Urbanite  &  ‘4  page 
4  Wood  2-arm  auto  splicers 
2  Gregg  Imprinters,  Martin  infeeds 
Counter  stackers,  Count-O-Veyors 

Offered  exclusively  by: 

INLAND  NEWSPAPER  MACHINERY 
CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 


Used  34  gallon  Baldwin  circulators,  dual 
motors  $450.00  each. 

Urbanite  double  film-plate  punch  with 
vacuum  frame  and  double  plate  bender 
with  pans  $6,000. 

Mid-America  Graphics,  (816)  763- 
1001. 

GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


e  Units,  845,'4?8  units,  1973,  1979. 

V-22,  4  units,  1970. 
itoff,  15  V-15A,  6-4  units,  1970. 

*refer  to  GOSS 

a  Hack-  (Community  SC,  2  units  (add-on). 

,  Community  SSC,  3  units  with  folder, 

available  KmC 

Colorking,  1  unit  (add-on). 

Kluction  Newsking,  3  units,  5  units. 

,  p  O  BELL-CAMP  INCORPORATED 

465  Blvd.  -  PO  Box  97 
jJODi.  Park  NJ  07407 

201-796-8442  Telex:  130326 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Company. 


Assign  a  box  number  and  mail  responses  daily. 


Please  Indicate  exact  classification  In  which  ad  Is  to  appear. 

Mall  to:  Editor  &  Publisher,  11  West  19th  Street.  New  York  NY  10011. 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads:  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run.  See  our  1 985  rate  chart  on  page  for  rates 
and  deadline. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


ITS  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1, 1985 
line  ads  positions  wanted 

1  week  — $4  95  pef  Ime  1  week  — $3  30  per  line 

2  weeks— $4  45  per  line  per  issue  2  weeks— $2  75  per  line  per  issue 

3  weeks— $3  75  per  line,  per  issue  3  weeks— $2  40  per  Ime  per  issue 

4  weeks— $3  00  per  line,  per  issue  4  weeks— $2  20  per  Ime  per  issue 

Add  $5  00  per  insertion  for  box  sennce  Add  $3  50  per  insertioo  tor  box  servic 

count  as  an  additional  hne  in  copy  count  as  an  additional  kne  m  copy 

Count  approximately  37  characters  and'or  spaces  per  line 
3  lines  minimum  (no  abbreviations). 


Add  $3  50  per  insertion  for  box  service, 
count  as  an  additional  kne  in  copy 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 
for  Saturday's  issue. 

Payment  must  accompany  all  Positions  Wanted  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are;  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19lh  Street.  NY,  NY  10011.  (212)  675-4380 
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HELP  WANTED.  .  . 


MANAGEMENT 

OPENINGS 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  Kins  with  KJ6  folder 
CoEbplete  7  unit  Goss  Mark  II  press, 
74z5ihch  R.P.T.,  4  half  decks 
Dout>li’3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  W. 

Complete  6  units  Goss  Mark  I  press 

Goss  litork  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  V*  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  ypu  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTH^ST  INDUSTRIES,  INC. 
(213)  256-4791 


HARRIS  V-115A,  3  units,  JF7  Folder 
with  Cross  Perf  modified  to  Vt  fold  down 
to  24  W  web 

Goss  Suburban  -  4  units  Folder  &  Roll- 
stands 

Color  King  -2  units  with  KJ6  folder  & 
double  parrallel 

2  Wood  Single  Width  Reels  and  Pasters. 
Can  hook  up  tp  any  press 
2  Sisnode  Strappers 
Ink  Pumps  -  Grayco  &  Lincoln 
2  Electric  4,000  lb.  lifts  with  air  clamps 
designed  to  load  or  unload  rail  cars,  or 
stack  rolls  against  each  other  with  no 
damage 

NuArc  30x40  Ultra  Plus  Non-Stop  Plate 
Burner 

40  h.p.  Fincore  Controller  &  Motor 
All  equipment  ready  for  immediate  ship¬ 
ment  &  can  be  seen  in  our  warehouse  at: 
WESCO  GRAPHICS,  INC. 

845  Commercial  St. 

San  Jose,  CA  95112 
(408)  289-1400 _ 


COMPIJTER  TERMINALS 


USED  COMPUTER  TERMINALS:  Harris 
#10(X)  and  1020  -  3  each.  Also  spare 
parts.  Best  offer  (913)  381-1010  x82. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


IDAB  440  or  Hall  Monitor  counter  stack¬ 
er.  Must  be  in  good  operating  condition. 
Reply  to  Box  8514,  Editor  &  Publisher. 


MS  or  HH  hopper  for  Sheridan  inserter. 
Reply  to  Box  8490,  Editor  &  Publisher. 


WANTED  Electrons  hot  metal  typeset¬ 
ting  machines-straight  matter.  George 
K.T609)  482-2300,  (609)  346-3228. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Pubiisher. 


ADMINISTRATIVE 

PubI,  Zone2,50K  Dly  To  $75,000 
QenMgr,  Zone5,40K  (7ly  To  $60,000 
GenMgr,  ZoneS,Wkly  To  $50,000 
GenMgr,  Zone9,Wkly  To  $40,000 
BusMgr,  Zone5,40K  Dly  To  $40,000 
GenMgr,  Zone2,20K  Dly  To  $40,000 
GenMgr,  Zone5,Wkly  To  $40,000 

ADVERTISING 

MktgDir,  Zone5, Metro  To  $60,000 
Mkt^r,  Zone2,60K  Dly  To  $55,000 
Ad(5ir,  Zone2,50K  Dly  To  $50,000 
AdDir,  Zones, Metro  To  $50,000 
AdDir,  Zone5,70K  Dly  To  $45,000 
AdMgr,  Zone5,25K  Dly  To  $40,000 
SIsMgr,  Zone9,Wkly  To  $29,000 
AdDir,  Zone2,Wkly  To  $28,000 
SIsMgr,  Zone6,Wkry  To  $25,000 
SIsMgr,  Zone2,Wkly  To  $25,000 
RAM,  Zone5, Metro  To  $60,000 
Major AcctsMgrZone5,MetroTo$55,000 
RAM,  Zone3,80K  Dly  To  $55,000 
RAM,  Zone5,Wkly  To  $30,000 
RetailSlsMgrZone6,86KDIyTo$24,000 
CAM,  Zone5,25KDIy  To  $25,000 
ClassSIsMgr,  Zone2,VVkly  To  $25,000 
MktgSvck/^rZone2MetroTo$45,000 
Mkta  Dir,  zone  3,  Metro  To  $40,000 
DirRsch&Promo,Zone2MetroTo$35,000 

PRODUCTION 

ProdMgr,  Zone9,  Metro  To  $60,000 
Prodktar,  Zone2,60K  Dly  To  $45,000 
ProdMgr,  Zone4,Metro  To  $40,000 
ProdMgr,  Zone1,40K  Dly  To  $40,000 
AsstProdMgrZone260KDIyTo$40,000 
AsstProdMgr,  Zone8,Metro  To  36,000 
OpsMor,  Zone8,Wkly  To  $35,000 
Prod  Mgmt  Tmees 

Zone5  MetroTo$30,000 


AsstPRMgr,  Zone5,Metro  To  $60,000 
PressFrmn,  Zone3,20K  Dly  To  $25,000 
MaiIrmSupt,  Zone2,Metro  To  $45,000 
AsstCompRmFrmn 

Zone2,70K  DlyTo$29,000 

MaiIrmMgr,  Zone2,70K  To  $29,000 

CIRCULATION 

AsstCircDir,  Zone2,Metro  To  $55,000 
CircDir,  Zone2, Metro  To  $50,000 
CircMgr,  Zone9, Metro  To  $46,000 
CircOi^Mgr,  Zonel  ,Metro  To  $35,000 
DistributionDir,  Zone6,VVkly  To  $33,000 
AsstCircktar,  Zone2,VVkly  To  $30,000 
CircMgr,  2S)ne2,25K  Wkly  To  $30,000 
CircMgr,  Zone5,20K  Dly  To  $28,000 
CircMgr,  Zone9,20K  Dly  To  $25,000 
CircMgr,  Zone5,Wkly  To  $22,000 
CircMgr,  Zone8,Wkly  To  $22,000 

SingleCopySIsMgr 

Zone8Metro  To  $45,000 

HomeDel/SingleCopy 
Zone2  Metro  To  $35,000 
ZoneMgr,  Zone5,Metro  To  $32,000 
CircMktgMgr,  Zone3,MetroTo  $40,000 
CircPromMgr,Zone4,MetroTo$32,000 

All  positions  fee  paid 
Send  resume  in  confidence  or  call 
Patrick  J  Quinn,  Jr 

GORDON  WAHLS 
COMPANY 

Executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  19063 
(215)  5^-0800 


ACADEMIC 


ASSOCIATE  DIRECTOR:  Journalism, 
School  of  Communication,  College  of 
Creative  and  Communication  Arts, 
Northern  Arizona  University.  Applicants 
should  have  an  earned  doctorate,  a  dis¬ 
tinguished  record  of  scholarship  and 
teaching,  significant  professional  ex¬ 
perience  and  familiari^  with  the  disci¬ 
plines  of  news-editorial,  public  rela¬ 
tions,  advertising,  photojournalism  and 
mass  communication.  Applicants  will  be 
expected  to  teach  in  at  least  one  of  these 
areas  of  specialization.  Closing  date: 
April  15, 1985.  Send  application  letter, 
resume  and  three  letters  of  recom¬ 
mendation  to  Dr.  Charles  H.  Aurand, 
Dean,  College  of  Creative  and  Com¬ 
munication  Arts,  Box  5755,  Northern 
Arizona  University,  Flagstaff,  AZ 
8601 1.  An  Affirmative  Action  Employer. 


CURRICULUM  DIRECTOR.  Public  Rela¬ 
tions  required.  Broadcast  or  Photo¬ 
journalism  desirable.  PhD  and  profes¬ 
sional  experience  preferred.  Rank  and 
salary  competitive,  depending  upon 
qualifications.  Tenure  track.  Starts  Au- 

f[ust  26;  deadline  June  30  or  when  fil¬ 
ed.  Send  resume,  university  transcripts, 
examples  of  work  and  three  references 
to: 

Dr.  William  Rambin,  Head 
Department  of  Communication  Arts 
Northeast  Louisiana  University 
Monroe,  Louisiana  71209 
NLU  is  an  equal  oppcrtunity/affirmative 
action  employer. 

EftP 

CLASSIFIEDS 
(212)  675-4380 

JOURNALISM:  Assistant/Associate  pro¬ 
fessor  in  the  communication  arts  depar- 
ment  at  Spring  Hill  College,  a  Jesuit 
liberal  arts  institution  in  Mobile,  Alaba¬ 
ma.  Tenure  track  position  open  August 
15,  1985;  Ph.D.  required.  Primary  re¬ 
sponsibilities  consist  of  teaching  basic 
and  advanced  print  journalism  courses 
and  moderating  student  newspaper; 
secondarily,  teaching  basic  broadcast 
and/or  mass  communication  courses. 
Spring  Hill  emphasizes  quality  pre¬ 
professional  program  in  the  context  of  a 
strong  liberal  arts  curriculum;  teaching 
abili^  is  a  prime  consideration  in  faculty 
appointment. 

Send  curriculum  vitae,  three  letters  of 
recommendation,  copies  of  transcript 
and  other  supporting  material  to: 

Tom  Loehr,  Chairman 
Communications  Arts  Dept. 

Spring  Hill  College 
Mobile,  AL  36608 
Application  deadline  April  25.  EOE 


NEWS-EDITORIAL:  Professor  to  teach 
undergraduate  and  graduate  courses  in 
reporting,  copyediting  and  another  area, 
such  as  law.  Ph.D.  preferred,  master's 
and  extensive  professional  experience 
required.  Must  expect  to  be  involved  in 
service  and  research  activities.  Begin 
fall,  1985.  Salary  and  rank  open.  Send 
resume,  references,  exhibits  by  April  15, 
1985  to  Search  Committee,  College  of 
Journalism,  University  of  South  Caroli¬ 
na,  Columbia,  SC  29208.  An  Equal 
Opportunity/Affirmative  Action  Em¬ 
ployer. 


TENURE-TRACK  assistant  profes¬ 
sorship  in  news-editorial  sequence,  be¬ 
ginning  August  27.  Ph.D.  and  profes¬ 
sional  news  experience  preferred.  Ability 
to  teach  press  law  desirable.  Salary  com¬ 
petitive.  Call  or  write:  Prof.  William  Fran¬ 
cois,  163  Manoogian,  Wayne  State  Uni¬ 
versity,  Detroit,  Ml  48202,  (313)  577- 
2627. 


HELP  WANTED 


ACADEMIC 


COMMUNICATIONS:  Assistant  Profes¬ 
sor  level.  Tenure  track  position.  M.A.  in 
journalism  and  Ph.D.  preferred.  Suc¬ 
cessful  teaching  and/or  comparable  pro¬ 
fessional  experience.  Teach  courses  in: 
newspaper  reporting,  magazine  article 
writing,  technical  writing,  experience  in 
graphics  and  photography  preferred.  Ap¬ 
plication  deadline:  April  15,  1985. 
Send  resume,  transcripts,  and  three  let¬ 
ters  of  reference  to:  D.W.  Farmer,  Ph. 
D.,  Academic  Dean,  King’s  College, 
Wilkes-Barre,  PA  18711. 


JOURNALISM/MASS  COMMUNICA¬ 
TIONS  -  Virginia  Commonwealth  Uni¬ 
versity  is  seeking  a  tenure-track  teacher 
in  the  School  of  Mass  Communications 
news-editorial  sequence  starting  in  the 
1985  fall  semester.  Minimum  of  five 
years  of  full-time  related  professional  ex¬ 
perience  r^uired;  Ph.D.  preferred;  col¬ 
lege  teaching  experience  desired.  As  a 
condition  of  tenure  and  promotion,  the 
faculty  member  will  be  expected  to  pos¬ 
sess  the  doctoral  degree  or  have  signifi¬ 
cant,  high-level  professional  qualifi- 
caions,  and  to  engage  in  appropriate 
creative  activity  such  as  research  and 
publication  and  to  contribute  to  the 
teaching  and  mass  communications  pro¬ 
fessions.  Salaiy  and  rank  are  open  and 
competitive.  VCU  is  an  equal  opportun¬ 
ity  employer.  Applicants  should  send  ap¬ 
plications  and  supporting  materials  by 
April  25,  1985,  to  Robert  L.  Hughes, 
Chairman,  Search  Committee,  School  of 
Mass  Communications,  VCU,  808  West 
Franklin  Street,  Richmond,  Virginia, 
23284. 


JOURNALISM:  tenure-track  position  to 
teach  courses  in  reporting,  editing,  writ¬ 
ing,  layout  and  design,  and  to  work  with 
the  University's  award-winning  news¬ 
paper.  M.A.  Journalism  required,  Ph.D. 
or  A.B.D.  proffered.  Previous  college 
teaching  and  a  knowledge  of  public  rela¬ 
tions  writing  skills  desirable.  Application 
deadline:  April  15, 1985,  or  until  filled. 
Position  available:  August  20,  1985. 
Send  letter  of  application,  vita,  and 
names  and  telephone  numbers  of  at 
least  three  references  to:  Director  of  Per¬ 
sonnel,  Northwest  Missouri  State  Uni¬ 
versity,  Maryville,  MO  64468.  Affirma¬ 
tive  Action,  Equal  Opportunity  Em¬ 
ployer. 


University  of  Tennesse  seeks  instructor 
or  assistant  professor  to  teach  Journal¬ 
ism  courses  and  direct  Tennesse  High 
School  Press  Association.  Doctorate  or 
Masters  in  Journalism  and  professional 
news  work  or  publisher  of  college  or  high 
school  publications  required.  Prefer  ex¬ 
perience  in  university  or  secondary 
school  Journalism  teaching.  Ability  and 
interest  in  teaching  news  writing,  edit¬ 
ing,  graphic  arts,  mass  media  ethics, 
scholastic  journalism.  Women  an  minor¬ 
ities  are  encouraged  to  apply.  Send  let¬ 
ter, resume, supporting  materials  to: 
Search  Committee,  School  of  Journal¬ 
ism,  University  of  Tennesse,  Knoxsville, 
TN  37996-0330. 


ADMINISTRATIVE 


CONTROLLER 
Immediate  opening  for  chief  financial 
manager  with  strong  newspaper  finan¬ 
cial  experience.  S(»id  business  skills 
and  cash  management  abilities.  Reports 
to  chief  executive  and  will  be  key  mem¬ 
ber  of  a  developing  management  team. 
Don't  delay  on  responding  to  this  oppor¬ 
tunity.  Competitive  salary  and  benefits, 
growth  situation.  Zone  9.  Write  in  confi¬ 
dence  to  Box  8649,  Editor  4  Publisher. 

NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 
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EDITOR  &  PUBLISHER  for  March  30,  1985 


HELP  WANTED 


ADtmiSTRATIVE 


DEMANDING  OPPORTUNITY 
As  publisher  in  competitive  California 
market.  Challenges  include;  developing 
management  team... improved  reports 
and  presentation... build  an  established 
commercial  printing  base.  People  skills 
high  priority.  Resume  and  letter  about 
acnie^  results  to  Box  8673,  Editor  & 
Publisher. 

OPERATIONS  MANAGER 
Central  Mass  Media,  one  of  the  fastest 
growing  magazine  and  newspaper  pub¬ 
lishing  companies  in  the  USA  is  looking 
for  an  ace  operations  manager  who  can 
manage  production,  personnel,  circula¬ 
tion,  data  processing  and  -most  impor¬ 
tant-  knows  how  to  work  with  people.  If 
you're  ready  to  work  for  a  company  that 
recognizesyourtalent...if  you're  ready  to 
work  for  a  company  where  you  can  make 
a  difference...  if  you're  one  of  the  best... 
call  Dan  Kaplan,  President,  at  (617) 
799-0511. 

PUBLISHING 

DISTRIBUTION  MANAGER 
Rapidly  growing  tech  publisher  seeks 
highly  motivated  individual  to  manage 
the  national  distribution  and  mailing  of 
its  ten  publications.  Experience  with 
domestic  airfreight  and  trucking 
needed.  Must  be  familiar  with  USPS  reg¬ 
ulations,  and  relate  to  all  levels  of  postal 
management.  Responsible  for  pool  ship¬ 
ping  of  mail  from  five  printer/mailers  to 
muTtiple  entries,  monitoring  delivery, 
budgets,  and  department  personnel. 
Send  resume  and  salary  requirements  to 
Executive  Recruiter-D,  CMP  Publica¬ 
tions,  600  Community  Drive,  Manhas- 
sat,  NY  11030. 

PUBLICATIONS  COORDINATOR 
Supervise  twice — weekly  student  news¬ 
paper,  advise  yearbook  and  student 
magazine,  teach  one  basic  journalism 
course  each  semester.  Non — tenure 
track  maximum  three— year  appoint¬ 
ment,  effective  August  1,  1985.  MA  or 
MS  in  journalism  or  mass  communica¬ 
tions  or  professional  print  media  experi¬ 
ence  preferred,  teaching  and  budgetary 
experience  desirable.  Send  resume, 
three  letters  of  recommendation  to  Dr. 
Glenn  Himebaugh,  Search  Chairman, 
Department  of  Mass  Communications, 
P.O.  Box  299,  Middle  Tennessee  State 
University,  Murfreesboro,TN  37132. 
Deadline  for  applications;  April  22, 
1985.  MTSU/An  Equal  Opportunity  Em¬ 
ployer,  Minorities  and  Women  are  en- 

couraged  to  apply. _ 

SALES  ORIENTED  general  manager  for 
5  day  daily  in  northern  Zone  9.  Our  best 
candidate  may  be  an  ad  director  now 
ready  to  handle  greater  responsibilities 
while  retaining  a  leadership  role  in 
marketing  the  newspaper.  Successful 
applicant  will  have  respect  for  quality 
newspapers  and  be  willing  to  work  hard 
in  support  of  excellent  news  coverage  of 
this  fine  community.  Desirable  family 
lifestyle  available  plus  outstanding 
fringe  benefit  package  and  a  profit  in¬ 
centive.  Reply  with  resume  and  salary 
needs  to  Box  8627,  Editor  &  Publisher. 

SECRETARY/ADMINISTRATIVE  ASSIS- 
TANT,  for  Direcctor  of  Marketing  on 
leading  Spanish  language  daily  news¬ 
paper.  Must  have  excellent  skills  in  En¬ 
glish  and  also  be  fluent  in  Spanish.  Ex¬ 
perienced  in  publishing  or  advertising 
business.  Send  resume  to  Helen  Sztaj- 
man,  401  5th  Ave.,  4th  floor.  New  York, 
NY  10016. _ 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR  for  six-day 
daily  with  full  TMC  product.  Four  outside 
sales  people,  complete  art  department, 
modern  plant.  Progressive  college  town, 
excellent  environment.  Great  sports 
area.  Upper  midwest  location.  Send  re¬ 
sume,  references  to  Box  8666,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  for  March 


HELP  WANTED 


ADVERTISING 


MID-SIZED  New  England  daily  in  stable 
market  seeks  a  progressive,  results- 
oriented  retail  advertising  manager  to 
develop  sales  programs  and  direct  and 
motivate  a  staff  of  13.  The  ideal  candi¬ 
date  will  have  the  following  demons¬ 
trated  strengths;  successful  personal 
sales  history;  key  account  and  general 
advertiser  relations  experience;  training 
and  coaching  skills;  abili^  to  create  sell¬ 
ing  programs  and  promotions;  and  admi¬ 
nistrative  and  leadership  skills.  This  is  a 
growth-oriented,  opportunity  position. 
Must  be  ready  to  assume  overall  adver¬ 
tising  department  responsibilities  within 
one  year.  Our  employees  know  of  this 
advertisement.  If  you  possess  the  de¬ 
sired  qualifications,  send  resume  in 
complete  confidence,  detailing  experi¬ 
ence  and  salary  history  to  Box  8615, 
Editor  &  Publisher. 


ADVERTISING  DIRECTOR  wanted  for 
weekly  papers  in  Maryland,  Pennsylva¬ 
nia  area.  Must  be  experienced,  able  to 
manage  and  motivate  sales  staff  and  in¬ 
crease  sales  of  already  fine  products. 
Flexible  bonus  system  should  put  com- 


i  HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
Skilled  people  person  needed  to  manage 
veteran  staff  of  10,0(X)  daily  in  Zone  8. 
Excellent  opportunity  for  manager  at 
smaller  paper  or  "second  in  command" 
seeking  entry  management  level  chal¬ 
lenge.  Salary  mid-$20's.  Resume,  sal¬ 
ary  rMuirements  to  Box  8642,  Editor  & 

Publisher. _ 

SHOPPER  CAREERS 

General  Manager- 

Zone  6  $60K  + 

Director  of  Sales- 

Zones  4,  6,  9  $50K  + 

Sales  Managers- 

Zones  2-9  to  $40K  + 

Sales  Reps- 

Zones  1-9  open 

Production  Positions- 

Zones  2,  4,  9  open 


strictest  confidence.  No  negative  think¬ 
ers  need  apply.  Box  8686,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  MANAGER  for  15,000 
circulation  daily  in  suburban  metro  mar¬ 
ket.  Sales,  marketing  experience  and  re¬ 
tail-classified  required.  Applicants 
should  be  creative,  aggressive,  enthu¬ 
siastic  and  a  strong  "team"  leader.  Send 
resume  to  Scott  Alexander,  Publisher, 
Daily  Journal,  2575  North  Morton,  PO 
Box  699,  Franklin,  IN  46131.  Phone 
(317)  736-7101  for  additional  informa¬ 
tion. 

ADVERTISING  DIRECTOR  for  major 
New  York  City  SPANISH-LANGUA6E 
daily  newspaper.  Excel  lent  career  oppor¬ 
tunity.  Abilito  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Editor  &  Pub¬ 
lisher. 

CUSSIFIED  ADVERTISING  MANAGER 
needed  for  growing  3 1 ,000  ABC  daily  in 
Delaware  Valley.  Ideal  candidate  will 
possess  strong  sales  and  leadership 
skills  and  general  advertising  prowess. 
To  apply  for  this  ten  person  department 
challenge  send  complete  resume  and 
salary  histoiy  to;  Doug  Cifers,  General 
Manager,  Times  Herald,  PO  Box  591, 
Norristown,  PA  19404. 

CLASSIFIED  MANAGER 
The  Star-Ledger,  New  jersey's  largest 
newspaper,  has  an  opening  for  a  classi¬ 
fied  manager.  Our  previous  classified 
manager  is  now  ad  director! 

The  person  we  seek  must  have  a  news¬ 
paper  advertising  management  back¬ 
ground.  Classified  experience  a  must, 
retail  experience  a  plus. 

If  you  are  people  oriented,  not  afraid  of 
hard  work,  and  thrive  on  a  challenge, 
send  your  resume,  to  the  Star-Ledger, 
Star-Ledger  Plaza,  Newark,  NJ  07101, 
Attention;  Warren  Colville,  Advertising 
Director. 

FASTEST  GROWING  DAILY  in  Florida, 
in  one  of  the  fastest  growing  communi¬ 
ties  in  Florida  is  seeking  an  experienced 
salesperson  with  ad  layout  ability  who  is 
motivated  and  willing  to  service  estab¬ 
lished  accounts  and  develop  new 
accounts.  Excellent  company  benefits. 
Salary  commensurate  with  ability.  Send 
resume,  references  and  salary  require¬ 
ments  to  Sheila  Tuttle,  PO  Box  1268, 
Vero  Beach,  Florida  32961-1268. 

30,  1985 


Please  call  Multi-Media  Enterprises  at 
(818)  881-0271  or  send  resume  to 
10255  Tunney  Avenue,  Northridge,  CA 
91324. 

TELEMARKETING  SALES  MANAGER 
An  experienced  professional  is  sought  to 
manage  a  staff  of  20  telemarketing  sales 
people  and  8  support  personnel  in  the 
classified  department  of  a  major  Califor¬ 
nia  daily.  Responsibilities  include  hir¬ 
ing,  training,  and  motivating  our  tele¬ 
marketing  sales  division.  Previous  clas¬ 
sified  sales  management  experience 
necessary.  An  attractive  salary  com¬ 
mensurate  with  experience  and  a  good 
benefits  package  are  offered.  If  you're 
interested  send  you  resume  and  salary 
history  to  Stephanie  Guevara,  Personnel 
Manager,  The  Fresno  Bee,  1626  E 
Street,  Fresno,  CA  93786.  An  Equal 
Opportunity  Employer. 

FAST  GROWING  free  bi-weekly  in  sunny 
South  Texas  needs  experienced  ad  man¬ 
ager.  Shopper  sales  experience  neces¬ 
sary.  Supervise  staff  of  5,  report  to 
general  manager.  Salary/incentive  plan. 
Contact  F.M.  McKinney,  Valley  Media 
Inc.,  PO  Box  4195,  Brownsville,  TX 

78520.  (512)  546-5113. _ 

NEED  seasoned  retail  sales  rep  with 
management  potential.  Must  have  ex¬ 
perience  on  local  and  chain  accounts. 
Progressive  daily  in  desert  region  of  So. 
Calif.  Base  salary,  commission  plus  nice 
benefit  package.  Submit  cover  letter  and 
resume  to;  Robert  Bostick,  do  Associ¬ 
ated  Desert  Newspapers,  PO  Box  25 1 ,  El 

Centro,  CA  92244. _ 

QUALITY.  We  offer  a  quality  position  on 
a  quality  weekly  in  an  area  with  a  great 
quality  of  life.  Our  8-year-old  newsweek¬ 
ly  is  ready  made  for  salespeople  with 
some  experience  and  lots  of  ambition. 
Good  pay,  great  future,  immediate  open¬ 
ing.  Write  today  to;  Seacoast  Publica¬ 
tions,  PO  Box  4406,  Portsmouth,  NH 
03801. _ 

ART/GRAPHICS 

GRAPHIC  ARTIST 

The  Greensboro  News  &  Record  is  seek¬ 
ing  a  graphic  artist  for  the  news  depart¬ 
ment.  Chief  qualifications  are  an  ability 
to  visualize  and  produce  innovative  fea¬ 
ture  illustrations  and  informational 
graphs,  charts  and  maps  for  use  with 
news  content  under  da  i  ly  dead  I  i  ne  press¬ 
ure.  Full  knowledge  of  black  and  white 
and  color  reproduction  plus  typography 
are  essential.  The  successful  candidate 
should  have  a  college  degree  in  graphic 
arts  and  2  to  4  years  daily  newspaper 
experience.  Ctompetitive  benefit  pack¬ 
age  accompanies  position.  Send  resume 
and  portfolio  to  Ned  Cline,  Managii^ 
Editor,  Greensboro  News  &  Record,  PO 
Box  20848,  Greensboro,  NC  27420, 
EOE. 


i  HELP  WANTED 


aRCULATION 


1  C.RCULATION  SALES  REPS  wanted  for 
I  several  lucrative,  established  territories. 

I  We  are  a  leader  in  the  industry  and  want 
I  to  talk  to  you  if  you;  1)  enjoy  selling;  2) 
enjoy  people;  3)  enjoy  travel.  We  are  a 
full-line  supplier.  (Jraw,  commissions, 
expenses.  Join  us  and  you  will  have  a  job 
which  allows  you  to  set  your  own  sche¬ 
dule,  meet  goals  which  you  select,  and 
pursue  the  income  you  wish  to  make.  We 
are  an  equal  opportunity  employer.  Rep- 
I  ly  Box  8620.  Editor  &  Publisher _ 

I  CiRCULATidN/SALES  DIRECTOR  -  for 
I  9,000  daily  in  Northwest  North  Caroli¬ 
na.  Must  be  highly  motivated  and  goal 
'  oriented.  Should  have  good  track  record 
i  in  sales  and  management.  Salary 
;  $21,500  plusattractive  bonus  plan.  Re- 
j  ply  to  Box  8661,  Editor  &  Publisher. 

!  CIRCULATION  DIRECTOR 
I  Experienced  circulation  professional  for 
i  a  65,000  circulation  Zone  3  daily.  Mini- 
!  mum  5  years  experience  required. 

I  Aggressive  sales  and  service  oriented 
!  person  to  lead  a  growth  department. 

I  Must  be  able  to  manage  a  mail  TMC 
'  program,  adult  carrier  force,  separate 
i  sales  force  in  a  delivery  area  covering 
I  more  than  1 5  counties.  Complete  know- 
!  ledge  and  experience  in  circulation  EDP 
and  accounting  systems  required,  in¬ 
cluding  subscriber/nonsubscriber  com- 
1  puter  systems.  Must  demonstrate  excel- 
i  lent  communication  skills  and  the  ability 
I  to  accomplish  superior  results  through 
{  people.  (Competitive  salary  and  MBO 
i  bonus  program  available.  Send  com¬ 
plete  resume  and  salary  history/ 
requirements  with  references  by  April 
26th  to; 

Box  8667,  Editor  &  Publisher 
EOE 

DISTRICT  SALES  MANAGER 
46,000  Southeast  daily  seeks  an  experi¬ 
enced  career  minded  team  worker.  Re¬ 
sponsibilities  include  the  building  of  cir- 
'  culation  and  the  district  through  carrier 
I  sales  and  single  copy  sales,  maintaining 
customer  relations,  monitoring  collec¬ 
tions.  Experience  with  adult  carrier  force 
and  rural  delivery  a  must.  Competitive 
salary,  bonus  plan  (MBO)  and  auto  allo¬ 
wance,  plus  mileage.  Send  resume  and 
salary  history  to  Independent  Publishing 
Company,  Attn;  James  L.  Nelson,  Cir¬ 
culation  Manager,  PO  Box  2507,  Ander¬ 
son,  SC  29622. 

LEXINGTON,  KY,  a  130,000 circulation 
Knight-Ridder  newspaper,  needs  a  high¬ 
ly  motivated  individual  with  circulation 
management  experience  to  supervise 
sales,  service  and  collections  as  metro 
circulation  manager.  Write  or  call  Doug 
Sumrell,  Lexington  Herald-Leader,  Main 
&  Midland,  Lexington,  KY 40507,  (606) 
231-3368. 


RAPIDLY  GROWING  newspaper  group  is 
seeking  an  aggressive  sales  oriented  cir¬ 
culation  manger  for  daily  and  bi-weekly 
publication.  Responsibilities  include 
managing,  training  and  motivating  dis¬ 
trict  manager's  staff,  planning,  and  su¬ 
pervising  promotion  and  directing  home 
delivery/carrier  system  and  single  copy 
sales.  Must  have  strong  communication 
skills  and  proven  leadership  ability  both 
in  the  field  as  well  as  in  the  office.  Career 
opportunity  in  excellent  area.  Send  re¬ 
sume  and  salary  history  to  Shaw  Free 
Press  Newspaper  Group,  250  Williams 
!  Road,  Carpentersville,  IL  60110. 


NEWSPAPER  PEOPLE 
TRUST 

E&P  CLASSIFIED 
ADVERTISING 


HELP  WANTED 
DATA  PROCESSING 


HELP  WANTED 
eOlTORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


DATA  PROCESSING  MANAGER 
Zone  4  newspaper  in  close  proximify  to 
Atlanta  needs  an  experienced  Data  Ac¬ 
cessing  Manager  to  design,  program,  im¬ 
plement  and  maintain  software  applica¬ 
tions.  Must  be  experienced  on  the  IBM 
34  or  38  system  and  know  RPG  II  or  III 
prommming.  Will  supen/ise  data  entry 
andcomputer  operations  as  well  as  coor¬ 
dinate  scheduling  and  provide  training 
for  local  user  departments  and  remote 
installations.  Complete  benefit  package 
offered.  Reply  to  Box  8655,  Editor  & 
Publisher. 


PROGRAMMER/ANALYST 


years  COBOL  experience.  Circulation  or 
advertising  system  experience  helpful. 
IBM,  VAX  or  HP  a  plus.  Send  resume  to 
M.  Rubino,  Collier-Jackson,  Inc.,  PO 
Box  25546,  Tampa,  FL  33622. 


EDITORIAL 


ALASKAN  WEEKLY  seeks  editor  to  lead 
young,  talented  staff.  Modern  plant  in 
beautiful  coastal  community  of  3000. 
Send  resume  and  non-returnable  clips  to 
Ron  Loesch,  Publisher,  The  Pilot,  PO 
Box  930,  Petersburg,  Alaska  99833 
(907)  772-3547. 


ALASKAN  WEEKLY  needs  reporter  to 
cover  news  and  features  in  small  coastal 
community  of  3000.  Experience  prefer¬ 
red.  Send  resume  and  non-returnable 
clips  to  Ron  Loesch  -  Publisher.  The 
A  lot,  ro  Box  930,  Petersburg,  Alaska 
99833  (907)  772-3547. 


ASSISTANT  NEWS  EDITOR 
Here's  the  chance  to  join  one  of  the  best 

nevirspapers  of  its  size  in  the  country.  Our 

48,000,  award-winning.  Zone  3  daily 

needs  a  night  news  editor  strong  on  copy 

editing  skills.  Send  work  samples  and 

salary  expectations  to:  Jerry  Chambers, 

Senior  Nevrs  Editor,  Kingsport  Times- 

New;-.,  PO  Box  479,  Kingsport,  TN 

37662. 


ASSISTANT  FEATURES  EDITOR 
Need  creative  professional  to  assist  in 
managing  an  a^essive  features  depart¬ 
ment!  Must  be  idea  person  to  edit  and 
layout  sections  for  our  readers  7-days  a 
week.  Journalism  degree  preferred. 
Send  resume,  writing  and  layout  sam¬ 
ples  to  Barbara  Henry,  Executive  Editor, 
Reno  (jazette-Journal,  A  Gannett  News¬ 
paper,  PO  Box  22000,  Reno,  Nevada 


AMERICA'S  FASTEST  GROWING 
NEWSPAPER  is  looking  to  expand  its 
COPY  EDITOR  staff  in  the  news,  features 
and  Sunday  departments.  If  you  thrive 
on  deadline  pressure,  can  make  a  tabloid 
page  sing  with  bright  layouts  and  power¬ 
ful  headlines,  and  want  to  live  in  the 
greatest  city  in  the  world,  send  your  re¬ 
sume  and  samples  to: 

George  Kindel 
Assistant  Managing  Editor 
The  Boston  Herald 
1  Herald  Square 
Boston,  MA  02106 

(No  phone  calls  please.) 

ASSISTANT  MANAGING  EDITOR— 
need  expert  in  putting  out  an  AM  paper 
on  deadline.  Will  be  part  of  the  editing 
team  for  combined  dailies  with  circula¬ 
tion  of  100,000.  Must  have  5-7  years 
supervisory  experience  with  demons¬ 
trated  skill  in  motivatingand  managinga 
news  staff.  Should  have  sound  know¬ 
ledge  of  wire  and  local  news  selection, 
be  a  good  word  editor,  and  show  flair  in 
page  design.  Send  resume  to  Box  8692, 
Editor  &  Publisher. 


BUSINESS  REPORTER 
The  Commercial  Appeal,  in  Memphis, 
Tenn.,  with  a  circulation  of  244, OOO 

daily,  has  an  opening  for  business  repor¬ 

ter.  Prefer  about  3  years  experience  on  a 
daily  business  staff.  Background  in 

transportation  or  securities  beats  a  plus. 

Send  clips,  resume,  references  to 

Ronald  Butler,  Business  Editor,  The 

Commercial  Appeal,  PO  Box  334,  Mem¬ 
phis,  TN  38101. 


A  skilled  journalist  wanted  to  edit  The 
Quill,  published  monthly  by  the  Society 
of  Professional  Journalists,  Sigma  Delta 
Chi.  Magazine  examines  journalistic 
issues,  provides  information  to  practi¬ 
tioners,  covers  news  of  the  Socie^.  Posi¬ 
tion  requires  strong  background  in  work¬ 
ing  journalism  and  full  knowledge  of 
maguine  production.  Manage  editorial 
budget,  personnel.  Salary  negotiable. 
Send  resume,  clips,  cover  letter  by  April 
19  to  Frank  Gibson,  The  Tennessean, 
1100  Broadway,  Nashville,  TN  37202. 


ASSISTANT  CITY  EDITOR  opportunity 
at  growth  oriented  200,000  Sunbelt 
nevrspaper.  We're  looking  for  an  aggres¬ 
sive,  smart  news  person  with  superior 
leadership  and  communications  skills 
and  at  least  three  years  supervisory  ex¬ 
perience.  Tell  us  what  you've  done  and 
what  you  want  to  do  in  a  letter  and  your 
resume.  Box  8647,  Editor  &  Publisher. 


ASSISTANT  EDITOR 
The  National  Rifle  Association  has  an 
opening  for  an  assistant  editor  to  work  on 
The  American  Hunter  Staff.  Bachelor's 
decree  in  English  or  Journalism  with  up 
to  one  years  experience  as  assistant  edi¬ 
tor  or  editorial  assistant.  Will  consider 
exceptional  college  graduate  with  no  ex¬ 
perience.  Background  to  include  know¬ 
ledge  of  hunting,  wild  life  and  the  shoot¬ 
ing  sports.  Competitive  salary  plus  ba¬ 
ndits.  Located  near  two  metro  stops, 
^nd  resume  with  salary  requirements  to 
Personnel  Office: 

National  Rifle  Association 
1600  Rhode  Island  Ave,  NW 
Washington,  DC  20036 
EOE  Principals  only 


BUSINESS  EDITOR 
Hard-working,  prize-winning  48,000 
Zone  3  daily  has  immediate  opening  for 
an  experienced  business  writer  to  lead 
our  two  person  desk  in  producing  solid 
daily  business  page  and  a  new  Sunday 
business  section.  Resume,  clips  and  sal¬ 
ary  expectations  to  Ted  Como,  Managing 
Editor,  Kingsport  Times-News,  PO  Box 
479,  Kingsport,  TN  37662.  But  hurry. 


BUSINESS  REPORTERS,  COPY  EDI¬ 
TORS 

I  National  business  daily  wants  experi¬ 
enced  business  reporters  and  copy  edi¬ 
tors  for  expansion  of  Los  Angeles  news¬ 
room.  Require  journalists  with  at  least  3 
years  daily  or  wire  sen/ice  experience 
covering  business  or  financial  topics. 
Must  be  able  to  write  hard  news  and 
features.  Send  resume  and  work  sam¬ 
ples  to  Box  8608,  Editor  &  Publisher. 

BUSINESS  WRITER/EDITOR 
Six  day  daily  newspaper  with  circulation 
of  8,000  in  southeastern  Arizona  seeks 
business  writer/editor.  The  successful 
candidate  will  have  the  ability  to  analyze 
and  forecast  local,  regional,  county  and 
statewide  business  and  economic  trends 
and  will  require  production  of  breaking 
{  economic  news  and  in-depth  reporting. 

:  Our  economy  is  diverse:  military,  de¬ 
fense  contractors,  related  sen/ices,  high 
I  tech  industry,  agriculture,  correctional 
!  facilitiesand  the  impact  of  being  located 
'  on  an  international  border.  Prefer  experi¬ 
enced  writer,  but  will  consider  recent 
J-School  grad  who  has  had  business/ 
economic  reporting  courses.  Send  re¬ 
sume,  clips  and  references  to:  Stephen 
Woody,  Sierra  Vista  Herald,  102  Fab 
Ave.,  Sierra  Vista,  AZ  85635.  An  equal 
opportunity  employer. 


AWARD-WINNING  twice-weekly  paper 
seeks  news  editor  strong  in  rejxirting, 
photography  and  editing  skills.  Send  re¬ 
sume,  clips  to  B.  McCormack,  Cody  En¬ 
terprise,  Box  911,  Cody,  Wyoming 
82414. 

BUSINESS  EDITOR 
Talented,  experienced  editor-writer 
needed  to  lead  our  four-person  business 
desk.  In  your  letter,  tell  us  how  to  pro¬ 
duce  a  solid,  lively  section  that  will  be 
read  by  more  than  bankers.  Ours  is  a 
mid-sized  newspaper  in  an  excellent 
Northwest  city  where  you  can  have 
both  a  good  job  and  a  good  life.  Send 
resume  and  clips  to  Box  8657,  Editors 
Publisher. 


BUSINESS  WRITER 
We  are  seeking  an  energetic,  experi¬ 
enced  reporter  to  cover  one  of  our  major 
beats:  business  and  the  economy.  Mini¬ 
mum  2  years  experience,  either  at  a  daily 
newspaper  or  financial  publication.  We 
can  offer  excellent  salary  and  benefits  to 
the  right  candidate.  Send  resume  and 
writing  samples  by  April  15  to  Sandra 
Petykiewicz,  Metro  Editor,  Jackson 
Citizen  Patriot,  214  South  Jackson  St., 
Jackson,  Michigan  49204. 


BUSINESS/FINANCIAL 
WRITER  FOR  PR  AGENCY 
Major  PR  firm  seeks  strong  business/ 
financial  writer  with  good  newspaper 
background  to  produce  clear,  terse 
client/industry  stories.  Fast-paced, 
pressure,  but  great  growth  opportunity. 

Box  8687,  Editor  &  Publisher. _ 

COPY  EDITOR-employee-owned  morn¬ 
ing,  evening,  Sunday  new^per  in  Zone 
7  metro  area  of  500,00(5  needs  copy 

editor  for  business  news  department. 

Salary  based  on  experience.  Box  8557, 
Editor  &  Publisher. 


CAN  YOU  BEAT  IT? 

We're  looking  for  a  few  good  reporters 
with  the  know-how  to  cover  a  beat  thor¬ 
oughly  and  aggressively.  The  ones  we 
want  already  should  have  speed  to  cover 
daily  happenings,  the  good  sense  to 
know  what's  important  to  readers,  the 
stamina  to  produce  weekend  pieces  and 
the  ability  to  look  beyond  agendas, 
budgets  and  boardroom  doors.  Five  years 
experience  a  must,  backed  by  clips  that 
demonstrate  proven  peformance  not  just 
promise.  Send  letter,  clips,  resume  and 
references  to  Jim  Raper,  Managing  Edi¬ 
tor,  The  Virginian  Pilot  and  the  Ledger- 
Star,  150  W.  Brambleton  Ave.,  Norfolk, 
VA  23510. 


COPY  EDITOR 

Small  but  fast  growing  PM  daily  in  south¬ 
eastern  NH  seeks  copy  editor  with  one  or 
two  years  reporting  or  editing  experi¬ 
ence.  Must  have  good  writing,  language 
skills  and  ability  to  help  train  entry  level 
reporters.  Also  must  be  able  to  work 
under  constant  deadline  pressure.  Send 
resume  and  salary  requirements .  Zone  1 
applicants  preferred.  Box  8694,  Editor 
&  Publisher. 


COPY  EDITORS  WANTED  for  7  day  Ari¬ 
zona  AM  that  prides  itself  on  design.  We 
need  people  for  a  universal  desk  who  can 
do  it  all;  rim,  slot,  layout.  Knowledge  of 
modular  design  and  use  of  color  helpful. 
A  chance  to  work  and  play  in  the  Valley  of 
the  Sun.  Send  resumes,  clips,  refer¬ 
ences  tO:  Art  Moore,  News  Editor,  Mesa 
Tribune,  PO  Box  1547,  Mesa,  AZ 
85201.  (602)  898-6519. 


COPY  WRITER 

The  Fayetteville  Times  needs  a  creative, 
productive  feature  writer  who  can  bring 
stories  to  life.  The  beat  is  the  people  or 
Fayetteville  and  Southeastern  North 
Carolina.  Send  clips,  resume,  refer¬ 
ences,  and  salary  requirements  to: 
Michael  Arnholt,  Features  Editor,  The 
Fayetteville  Times,  PO  Box  849,  Fayet¬ 
teville,  NC  2C302. 


COPY  EDITOR;  we  are  the  dominant 
(204,000)  daily  (360.000  Sunday) 
newspaper  in  a  growing,  high-tech.  Mid¬ 
west  city.  We  are  getting  better,  and  we 
need  copy  editors  with  proven  skills, 
experience  and  solid  references.  Intel¬ 
ligence,  good  humor,  common  sense 
and  the  ability  to  edit  tightly  are  among 
the  attributes  we  want  in  a  person  to  fill 
a  chair  on  our  news  copy  desk  rim. 
Want  to  move  up  or  just  want  to  move? 
Send  resume  to:  Pam  Krivda,  Employee 
and  Labor  Relations,  The  Columbus 
Dispatch,  34  S.  Third  St.,  Columbus, 
OH  43216. 


COPY  EDITOR  with  wire  experience.  Job 
includes  story  selection  and  layout, 
rotating  into  wire  editor  slot.  Send  re¬ 
sume,  clips  and  philosophy  of  wire  used 
to  L.  Mead,  News  Editor,  The  Ogden 
Standard  Examiner,  Box  951,  Ogden, 
Utah  84405. 


COPY  EDITOR 

Experienced  with  strong  editing,  head¬ 
line  writing  and  layout  ^ills.  Must  have 
excellent  command  of  the  English  lan¬ 
guage  and  knowledge  of  electronic  edit¬ 
ing  systems. 

Send  resume  to: 

Personnel  Department 
Morning  Union/Sunday  Republic 
1860  Main  Street 
Springfield,  MA  01101 


COPY  EDITORS 

The  Times  Herald  Record,  has  75,000 
plus  AM  tabloid  65  miles  north  of  New 
York  City,  seeks  experienced,  quick  copy 
editors.  Layout  ability  a  must.  Plenty  of 
copy,  plenty  of  opportunity  to  show  what 
you  can  do.  Resumes  and  samples  to 
Judith  A.  Stark,  Executive  Editor,  The 
Times  Herald  Record,  40  Mulberry  St., 
Middletown,  NY  10940. 


COPY  EDITOR 

Small  daily  seeks  grammarian  who 
doesn't  settle  for  second  best.  Must 
write  sharp  heads,  layout  pages  with 
style,  edit  wire  copy  and  sit  in  tor  editor 
on  occasion.  Write  or  call  Southwest 
Builder,  PO  Box  99,  Sulphur,  LA 
70663.  Phone  (318)  527-7075. 


COPY  EDITORS 

The  Detroit  Free  Press,  one  of  the  coun¬ 
tries  largest  and  most  respected  news¬ 
papers,  IS  looking  for  copy  editors  with 
two  to  five  years’  experience  for  its  news 
and  sports  copy  desks.  Please  send  re¬ 
sume,  cover  letter  and  work  samples  to 
Benjamin  Johnson  Jr.,  Detroit  Free 
Press,  321  West  Lafayette  Blvd.,  De¬ 
troit,  Ml  48231. 

Equal  Opportunity  Employer 

COPY  EDITOR  FOR 

MAJOR  PR  AGENCY 
Strong  editor/rewrite  person  wanted  by 
NY-based  PR  firm.  Should  be  able  to 
handle  large  volumes  of  copy,  work 
under  pressure.  Unique  opportunity  for 
experienced  professional.  Box  8688, 
Editor  &  Publisher. 

CITY  EDITOR 

The  Twin  Falls  Times-News,  a  22,000 
7-day  daily  in  southern  Idaho,  is  looking 
for  a  cito  editor  to  direct  its  local  report¬ 
ing  staff.  This  is  the  number  two  position 
in  the  news  operation.  Applicants  should 
have  at  least  5  years  of  daily  newspaper 
experience;  sound  management  skills,  a 
firm  command  of  the  language  and  the 
ability  to  assign  and  direct  a  talented, 
energetic  reporting  staff.  The  Twin  Falls 
area  offers  exceptional  outdoor  recrea¬ 
tion  opportunities.  The  community  is 
agricultural  and  offers  an  exceptional 
quality  of  life  in  a  smaller  western  city. 
Apply  directly  to  Stephen  Hartgen,  Man¬ 
aging  Editor,  The  Times-News,  Box  548, 
Twin  Falls,  ID  83303. 


EDITOR  &  PUBLISHER  for  March  30,  1985 
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HELP  WANTED 

_ EDITORIAL _ 

CITY  EDITOR — must  have  proven  ability 
in  story-planning,  content-editing,  and 
managing  and  motivating  a  staff.  Should 
be  able  to  work  smoothly  with  other  edi¬ 
tors  and  department  heads  on  1 00,000- 
circulation  daily.  At  least  3  years  super- 
vispry  experience  required.  Box  8690, 
Editor  &  Publisher. 

EXPERIENCED  REPORTER  needed  for 
growing  PM  daily  in  southwest  Florida. 
Must  be  talented,  hard-working,  fast. 
Minimum  2  years  experience,  ^nd  re¬ 
sume,  clips  to  George  Cecil,  Naples  Dai¬ 
ly  News,  PO  Box  7009,  Naples,  FL 

EXPERIENCED  REPORTERS  wanted  by 
growing  quality  conscious  South  Florida 
AM  and  PM.  Five  years  daily  experience, 
record  of  success  required.  Letter,  re¬ 
sume,  non-returnable  clips  to  Joe  Jen¬ 
nings,  Assistant  Managinj  Editor/Metro, 
News/Sun-Sentinel,  PO  Box  14430,  Ft. 

Lauderdale,  FL  33302. _ 

EDITOR  with  journalism  experience, 
creative  with  administrative  ability  for 
8,000  daily  and  Sunday  plus  3  weeklies. 
Challenging,  rewarding  position.  Send 
resume  to  Publisher,  Citizen  Publica¬ 
tions,  PO  Box  589,  Milford,  CT  06460. 

EXPERIENCED  COPY  EDITOR  with 
strong  design  ability  wanted  for  expand¬ 
ing  29,000  circulation  daily  to  help 
package  new  Sunday  edition.  Speed, 
accuracy,  ability  to  work  with  reporters 
essential.  Salary  high  $20's.  Send  re¬ 
sume,  clips  to  the  Mercury,  Box  599, 
Pottstown,  PA  19464. 

EDITORIAL  WRITER  70,000  circulation 
daily  covering  two  states  needs  editorial 
writer.  Our  fine  guy  moving  on  to  bigger 
and  better  things.  Send  resume  in  confi¬ 
dence  to  W.J.  McCarthy,  Publisher,  The 
Times,  417  Fayette  St.,  Hammond,  IN 

46320. _ 

ENERGETIC,  EXPERIENCED  EDITOR 
needed  immediately  for  upscale  sub¬ 
urban  Virginia  weekly.  Self-starter,  com¬ 
munity  oriented  person  to  manage  staff 
of  seasoned  editors  and  reporters.  Salary 
commensurate  with  experience.  Perfect 
for  editor  or  seasoned  reporter  looking  for 
new  challenge.  Qualified  applicants 
should  send  resume,  clippings,  and  sal¬ 
ary  rMuirements  to  Box  8646,  Editor  6 
Publisher. 

EDITOR 

Our  monthly  business  magazine  for  Cen¬ 
tral  Mass.  IS  looking  for  an  organized, 
creative,  writer/editor.  If  you  can  create 
award-winning  copy  and  beheve  busi¬ 
ness  writing  can  be  exicting  as  well  as 
informative  we'd  like  you  to  become  part 
of  one  of  the  country’s  fastest  growing 
companies.  Send  clips,  resume,  and  sal¬ 
ary  history  to  Deborah  Norton,  Business 
Worcester,  PO  Box  1000,  Worcester,  MA 
01614. 

EDITOR 

(WOMEN’S  HEALTH  PUBLICATION) 
13-30  Corporation  publishes  Esquire 
magazine  and  20  other  consumer  pub¬ 
lication  in  health,  business,  entertain¬ 
ment  and  education.  It  is  seeking  an 
assistant  editor  for  a  new  women’s 
health  publications.  The  person  hired  for 
the  position  will  assign  and  edit  articles, 
help  supervise  an  editorial  and  art  staff, 
and  assist  with  the  coordination  of  a  net¬ 
work  of  stringers.  One  to  three  years  of 
related  work  experience  is  required. 
Strong  copy-editing  skills  ,  a  sense  for 
graphics,  experience  on  large- 
circulation  consumer  magazine,  and  an 
interest  in  the  subject  of  women’s  health 
are  also  important.  Relocation  to  the 
southeast  required  and  13-30  will  pay 
moving  expenses.  Send  resume  and  writ¬ 
ing  samples  to: 

K.B.  Woodsen 
13-30  Corporation 
505  Market  Street 
Knoxsville,  TN  37902 

EDITOR  &  PUBLISHER  for  March 


HELP  WANTED 
_ EDITORIAL 

EDUCATION  REPORTER 
We  are  looking  for  a  seasoned  education 
reporter  who  thrives  on  hard  work,  lots  of 
digging  and  the  thrill  of  enterprise.  We’ll 
offer  you  a  challenge  ~  backed  by  com¬ 
mitment  ~  to  produce  the  best  education 
reports  in  the  Southeast.  This  isn’t  idle 
talk.  The  Clarion-Ledger,  a  Gannett 
newspaper,  won  the  1982  Pulitzer  Prize 
for  repohing  that  led  to  sweeping  educa¬ 
tion  reforms  statewide.  This  year,  we 
took  a  first-place  award  from  the  national 
Education  Writers  Association  -  our 
fourth  in  four  years.  To  match  our  stan¬ 
dards,  you  must  have  several  years  of 
quality,  daily  newspaper  experience 
covering  education.  Drive,  enthusiasm 
and  a  flair  for  writing  are  musts.  If  you 
think  you  fit  the  biH,  send  a  resume, 
clips  and  your  philosophy  of  covering 
education  to;  Lee  Ann  Taylor,  Managing 
Editor,  The  Clarion-Ledger,  P.O.  Box  40, 
Jackson,  Mississippi  39205. 

EDITORIAL  WRITER-  medium  sized 
East  coast  daily  needs  aggressive  edito¬ 
rial  writer  to  deal  mainly  with  local 
issues.  Editorial  writing  experience 
absolutely  necessary.  Send  resume  and 
three  samples  to  Edward  D.  Casey,  Ex¬ 
ecutive  Editor,  The  Capital,  Box  911, 
Annapolis,  MD  21404. 

EDITOR  for  fast  growing,  award-winning 
Zone  8  weekly,  very  strong  news,  edit¬ 
ing,  staff  management  and  people  skills. 
Will  serve  an  attractive  resort  flash  re¬ 
creation  based  community  near  major 
metropolitan  area.  Upscale  population, 
solid  advertising  base.  OpportuniW  to 
implement  forward-thinking  ideas.  New 
facilities.  Send  resume,  clips,  refer¬ 
ences  and  salary  history  to:  Box  8698, 
Editor  &  Publisher.  Position  available 
June  1. 

EXPERIENCED,  CONSCIENTIOUS 
JOURNALIST  to  run  the  amressive  local 
news  operation  of  a  13,0(jO-circulation, 
family-owned  daily  in  the  Pacific  North¬ 
west.  Title  is  news  editor.  Job  entails 
coordinating  and  guiding  efforts  of  10 
full-time  reporters  and  photographers 
plus  part-timers,  and  coordination  with  a 
3-person  copy  desk.  Main  focus  of  the 
operation  is  on  local  news.  Job  open  in 
late  April.  Inquire  or  apply:  Editor,  Mike 
Forrester,  East  Oregonian,  PO  Box 
1089,  Pendleton,  OR  97801.  (503) 
276-2211. 

FAMILY  LIFE  REPORTER  -  man  or 
woman  interested  in  contributing  to 
“family  life"  section  of  a  good  newspap¬ 
er  that  is  getting  better.  Some  experiece 
in  writing,  laying  out  pages  preferred. 
Midwest  applicants  only.  Contact  John 
Skipper,  Managing  Editor,  The  Daily 
Non-Pareil,  117  Pearl  St.,  Council 
Bluffs.  lA  51501. 

GENERAL  ASSIGNMENT  REPORTER 
We  are  looking  for  a  General  Assignment 
Reporter  with  at  least  3-5  years  daily 
newspaper  experience  who  has  a  track 
record  of  excellent  writing.  If  you  are  a 
first-rate  reporter  with  exceptional  writ¬ 
ing  ability,  we’re  interested  in  learning 
about  you.  Send  a  resume,  your  best 
clips  and  salary  history  to: 

Jeannie  Falknor 
Deputy  Metro  Editor 
The  Charlotte  Observer 
PO  Box  32188,  Charlotte,  NC  28232 
Equal  Opportunity  Employer 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

EDITOR  WANTED  by  South  Central  Flor¬ 
ida  weekly.  Skills  in  news  gathering, 
writing,  photo,  darkroom  and  layout. 
Minimum  two  years  experience  desired. 
Apply  to  Managing  Editor,  INI/Florida, 
3 1 09  Old  SR  8,  Lake  Placid ,  FL  33852 . 
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HELP  WANTED 

_ EDITORIAL _ 

HIGHLY  SKILLED  hard  working  reporter 
to  cover  loca  I  government  and  pol  itics  for 
38,0(X)  circulation  southern  PM  daily. 
ExMrience  covering  city  hall  preferred, 
although  any  solid  general  reporting  ex¬ 
perience  will  be  helpful,  if  clips  show  the 
skills  required.  Send  resume,  clips  and 
references  to  Brad  Warthen,  The  Jack- 
son  Sun,  PO  Box  1059,  Jackson,  TN 
38301. 

INVESTOR’S  DAILY,  national  business 
newspaper  approaching  its  first 
anniversary,  seeks  experienced  busi¬ 
ness/financial  reporters.  We  are  looking 
for  aggressive  writers  who  have  either 
daily  newspaper  or  wire  service  experi¬ 
ence  and  desire  to  grow  as  business  jour- 
nalists.  We  want  idea  generators  who  can 
make  a  deadline  with  a  breaking  news 
story  one  day  and  produce  an  analytical 
feature  on  business  trends  the  next. 
Familiarity  with  financial  markets  or  eco¬ 
nomics  is  a  plus.  Openings  are  in  Los 
Angeles  headquarters.  Please  send  re¬ 
sume,  references  and  at  least  three  clips 
to  Max  Kvidera,  Managing  Editor,  Inves¬ 
tor’s  Daily,  Box  24559,  Los  Angeles,  CA 
90024. 

IDEAS  AND  ENERGY-we  want  a  creative 
assistant  city  editor  to  coordinate  prepa¬ 
ration  of  issues-oriented  weekend  local 
news  packages.  Organizational  skills  a 
must  ror  this  key  position  that  includes 
working  closely  with  city,  county  and 
photo^itors  in  developing  what  we  want 
to  be  our  strongest  news  packages.  We 
are  looking  for  a  proven  editor.  Send  re¬ 
sume  andletter  to  Marcia  McQuern,  De¬ 
puty  Managing  Editor/News,  The  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 

LIFESTYLES  EDITOR 
Looking  for  a  creative,  well-organized 
professional  to  run  the  lifestyles  depart¬ 
ment  at  one  of  New  England’s  most  ex¬ 
citing  dailies.  You  must  be  an  idea  per¬ 
son  who  can  capture  the  imagination  of 
our  readers  seven  days  a  week  through 
top-notch  stories  and  graphics.  Send  re¬ 
sume,  writing  and  layout  samples  to  Asa 
Cole,  Executive  Editor,  Middlesex  News, 
33  New  York  Avenue,  Framingham,  MA 
01701. 

LAYOUT  EDITOR 

Large  metro  daily  looking  for  a  layout 
editor  to  design  feature  fronts;  Lifestyle, 
Travel,  Arts,  FAshion,  and  Food.  Appli¬ 
cants  should  submit  12  layouts  (black 
and  white,  and  color)  along  with  resume 
and  brief  description  of  newspaper  de¬ 
sign  philosophy.  Box  8648,  Editor  & 
Publisher. 

LAYOUT  AND  COPY  EDITOR.  13,000 
PM  daily  in  Northern  Illinois  university 
community  needs  degree  journalist  with 
daily  experience  and  proven  skills. 
Accuracy  and  good  eye  for  graphics 
necessary.  Person  will  work  closely  with 
staff  members  and  public.  Good  oppor¬ 
tunity  for  advancement.  Send  resume, 
work  samples  and  references  to  Lloyd 
Pletsch,  Managing  Editor,  The  Daily 
Chronicle,  Box  587,  DeKalb,  IL  601 15. 


MANAGING  EDITOR 
Explosively  growing  national  entertain¬ 
ment  weekly  seeks  experienced  manag¬ 
ing  editor.  With  a  paid  circulation  of  over 
onequartermillionanda  month  ly  growth 
rate  of  over  1 5,000  we’re  on  a  vast  track 
to  success.  We  are  looking  for  an  edito¬ 
rial  professional  with  solid  newspaper, 
entertainment  or  TV  guide  type  weekly 
magazine  experience.  A  minimum  of  five 
years  senior  editorial  experience  is  re¬ 
quired.  We  offer  a  competitive  salary,  a 
wonderful,  safe,  small  town  atmosphere, 
and  some  of  the  best  outdoors  in  Califor¬ 
nia  at  your  back  door.  Forward  resume, 
including  salary  history,  writing  credits, 
and  professional  references  to  PO  Box 
690,  Fortune,  CA  95540. 


HELP  WANTED 

_ EDITORIAL _ 

HEALTH  WRITER 

120,000  circulation  daily  in  Southern 
California  is  looking  for  a  dedicated 
health-med  ici  ne  writer  for  a  new  section . 
Send  clips,  resume  to  Mel  Opotowsky, 
Managing  Editor,  Features;  Press- 
Enterprise,  Box  792,  Riverside,  CA 

MANAGING  EDITOR:  Montana’s  innova¬ 
tive  capital  city  newspaper  is  seeking  a 
newsroom  leader  with  broad  experience 
in  reporting,  editing,  page  design,  pro¬ 
duction  and  personnel  management 
The  M.E.  reports  directly  to  the  pub¬ 
lisher  and  is  in  overall  charge  of  all  edito¬ 
rial  department  functions  except  the 
editorial  page. 

He  or  she  should  have  a  history  of 
energetic,  creative  leadership  demons¬ 
trated  by  high  achievement  in  producing 
a  modem  news  productand  in  increasing 
circulation. 

Send  a  resume,  a  few  copies  of  ypur 
present  paper  and  a  letter  explaining 
how  your  ideas  have  improved  your  news¬ 
paper  and  attracted  readers.  Write  to: 
Charles  Walk,  publisher.  The  Indepen¬ 
dent  Record,  P.O.  Box  4249,  Helena, 

MT  59601. _ 

N  EWS  EDITOR  for  six-day  afternoon  dai¬ 
ly  in  Zone  7.  Need  experienced  pro  who 
can  direct  and  dig.  M^ro-Tek  front  end, 
AP  fast  wire.  Send  full  resume  and  salary 
expectations  to  Box  8621,  Editor&Pub- 
lisher. 

NEWS  EDITOR:  hands-on  editor.  Must 
possess  excellent  judgment  and  news 
desk  skills:  copy  editing,  page  design, 
photo  selection,  headline  writing,  staff 
assignment.  Position  is  key  spot  in  edito¬ 
rial  department  of  news  and  entertain¬ 
ment  magazine  dedicated  to  the  pursuit 
of  excellence.  Good  Times,  Box 
1139,  Santa  Cruz,  CA  95061.  No  phone 
calls  please.  Resumes  attention  Jay 
Shore. 

NEED  NOW; 

ANOTHER  TALENTED 
STAFF  WRITER 

Regional  business  news  weekly  in  New 
Orleans  needs  writer  with  proven  ability 
to  handle  complex  feature  stories.  Re¬ 
quired;  B.  A.  or  better,  1  to  2  years  maga¬ 
zine  or  newspaper  writing  experience; 
business  writing  experience  preferred. 
You’ll  work  with  friendly,  professional 
people  putting  out  quality  paper.  Send 
resume  and  three  best  clips  to  Editor, 
New  Orleans  Business,  PO  Box  354, 
Gretna,  LA  70054.  No  phone  calls, 
please. 

NEWS  EDITOR  to  direct  seven  member 
desk  on  growing  Knight-Ridder  daily. 
Send  resume  and  work  samples  to  Man¬ 
aging  Editor,  The  News,  PO  Box  580, 
Boca  Raton,  FL  33432. 

NEWS  EDITOR  4M  Sun  Belt  Daily.  Clips 
to  Box  8682,  Editor  &  Publisher. 

Only  national  Jewish  weekly  has  opening 
in  newsroom  for  graduating  journalists. 
Some  rewrite  and  make  up.^nd  resume 
to  The  Jewish  Post  and  Opinion,  PO  Box 
449097,  Indianapolis,  Iridiana,  46202. 

PUBLISHER/EDITOR-IN-CHIEF 
National  publication  located  in  midwest 
seeks  professional  Publisher/Editor-in- 
Chief  of  nranthly  magazine.  Must  be  ex¬ 
perienced  in  editorial,  production  and 
advertising  functions.  College  graduate 
with  a  minimum  of  twelve  years  experi¬ 
ence,  including  management,  is  re¬ 
quired.  Send  resume  and  salary  require¬ 
ments  to:  Personnel  Director,  PO  Box 
538,  lndianapolis,IN  46206. 

PROMOTIONAL  WRITER  -  to  layout, 
write  and  photograph  promotional  sec¬ 
tions.  Salary  to  $15,600  with  full  be¬ 
nefits.  Send  resume  to  Bob  Smith,  Na¬ 
ples  Daily  News,  1075  Central  Ave.,  Na¬ 
ples.  FL  33940. 
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HELP  WANTED 


PICTURE/MAKEUP  EDITOR 
The  Providence  Journal  is  looking  for  an 
editor  to  deal  with  picture  assignments, 
concepts  and  some  page  desiring  for 
the  features  departnrent.  Vtork  with  a 
team  of  editors  on  Food,  Weekend,  Style 
as  well  as  full  size  gravure  travel  and 
fashion  sections.  Knowledge  of  color 
essential  as  we  move  from  black  and 
white  daily  to  flexo  color. 

TV  WRITER 

The  Providence  Journal  is  seekinga  full¬ 
time  beat  reporter  to  cover  14  TV  sta¬ 
tions,  radio  and  cable  in  Providence- 
Boston  market.  Strong  reporting  skills  a 
must.  Experience  covering  TV-radio  beat 
preferred,  but  not  essential. 

Mnd  resume,  cover  letter  and  samples 
of  work  to: 

Donald  W.  Zimmerman 

Personnel  Administrator 
Providence  Journal 
75  Fountain  St. 

Providence,  Rl  02902 
Equal  Opportunity  Employer 

REPORTER  WANTED  by  South  Central 
Florida  weekly.  Skills  in  news  gathering, 
writing,  photo,  darkroom  and  layout. 
Minimmu  one  year  experience  desired. 
Apply  to  Managing  Editor,  INI/Florida, 
3109  Old  SR  8,  Lake  Placid,  FL  33852. 

REPORTERS 

Established  growing  South  Texas  AM 
daily  in  competitive  market  has  openings 
for  three  aggressive  general  assignment 
reporters.  Rustle  is  the  byword  in  this 
highly-charged  border  environment. 
This  IS  where  the  action  will  be  in  the 
decade  to  come.  Knowledge  of  Spanish 
helpful  but  not  required;  abiding  interest 
in  Hispanic  issues  a  must.  Excdlent  sal¬ 
ary  and  benefit  package,  plus  congenial 
work  atmosphere  add  up  to  an  attractive 
career  oppoiluni^.  Apply  in  person  or  by 
mail  to  Rebecca  Sepulveda,  City  Editor, 
Laredo  Morning  Times,  PO  Box  2129, 
Laredo,  TX  78041. 

SPORTS  EDITOR;  Mid-size  Zone  5  PM 
seeks  experienced  community  minded 
sports  editor/writer  with  strong  manage¬ 
ment  skills.  Must  appreciate  importance 
of  local  news  and  be  able  to  make  most  of 
small  staff  covering  wide  area  and  range 
of  events,  including  recreational  pur¬ 
suits.  Ideal  candidate  will  be  top  man  on 
small  paper  or  No.  2  man  on  mid-sized 
paper.  Box  8697,  Editor  &  Publisher. 

STATEHOUSE  REPORTER— for  paper 
with  100,000  circulation.  Should  have 
5  years  reporting  experience,  including 
coverage  of  politics  and  state  govern¬ 
ment  for  daily  newspaper.  Must  be  an 
aggressive,  hard-news  person  who  is 
able  to  write  stories  that  are  clear,  con¬ 
cise  and  people  oriented.  Should  be  able 
to  work  with  a  minimum  of  supervision. 
Send  resume  and  writing  samples  to  Box 
8691,  Editor  &  Publisher. 


EDfTORIAL 


EDITORIAL 


EDITORIAL 


RE.’ORTER  city/business  reporter 
needed  by  IIM  award  winning  north¬ 
west  Ohio  daily.  Must  enjoy  hard  news. 
Excellent  benefits  package.  Send  cover 
letter,  resume  and  clips  to  John  Kauff¬ 
man,  Editor,  Advertiser-Tribune,  PO  Box 
778,  Tiffin,  OH  44883. 

SPORTS  EDITOR  progressive  IIM  daily 
in  northwest  Ohio  is  looking  for  a  sports 
editor.  We  pride  ourselves  on  our  com¬ 
plete  sports  coverage,  emphasizing  local 
events.  Generous  news  hole.  Good  be¬ 
nefits  package.  If  you  are  self-starter 
looking  for  a  challenge  and  are  in¬ 
terested  in  working  for  an  award  winning 
newspaper,  send  a  cover  letter  and  re¬ 
sume  to  John  Kauffman,  Editor,  Adver¬ 
tiser-Tribune,  PO  Box  778,  Tiffin,  OH 
44883. 

SPORTS  COPY  EDITORS-  Tired  of  f  ight- 
ing  the  battle  over  lack  of  space  and  color 
in  your  sports  column  section?  The 
Anchorage  Daily  News,  Alaska's  largest 
newspaper,  isseekingaSportsCopy  Edi¬ 
tor  to  help  produce  a  lively,  ambitious 
section.  The  successful  candidate  will 
join  a  universal  desk  (sports  and  news) 
that  stresses  modular  layout,  graphics 
and  the  tasteful  use  of  color.  Applicants 
should  have  three  years  of  experience 
and  provide  clips  that  show  superior 
editing  and  layout  skills  as  well  as  talent 
in  pacuging  related  material.  Resume, 
clips  and  a  list  of  references  should  be 
sent  to  Jim  Macknicki  Copy  Editor  Chief, 
Anchorage  Daily  News,  TO  Box  6616, 
Anchorage,  Alaska  99502. 

SOCIETY  EDITOR  WANTED 
We  are  looking  for  someone  to  handle  the 
society  pages  of  our  mid-sized  Zone  5 
daily.  This  job  is  for  the  person  that 
,  wants  to  join  a  young  aggressive  staff  on 
‘  a  well  established  well  run  newspaper. 
Experienced  with  photgraphy  and  layout 
as  well  as  the  ability  to  get  along  with 
people  are  a  must.  Send  resume  to  Box 
8659,  Editor  &  Publisher. 

SPORTS  and  general  news  reporter.  En¬ 
try  level.  CALL  Larry  Atkinson,  Mobridge 
(SD)  Tribune.  (605)  845-3646. 

SPORTS  EDITOR  for  30,000  circulation 
daily,  Sunday,  mid^onnecticut.  College 
degree,  at  least  three  years  sports  desk 
experience,  administrative  skills  to 
handle  five  person  staff.  Box  8674,  Edi- 

tor  &  Publisher. _ 

SPORTS  REPORTER 
The  Syracuse  Herald  Journal/Herald 
American  is  seeking  a  general  assign¬ 
ment  sports  reporter  with  at  least  three 
years  experience.  We  offer  a  major  col¬ 
lege/fringe  professional  market  that 
streches  across  central  and  upstate  New 
York  and  into  the  northeast.  Show  us 
your  best  stuff.  R»ly  to  Budd  Poliquin, 
Executive  Sports  Editor,  PO  Box  4915, 
Syracuse,  NY  13221.  No  phone  calls. 


SPORTS  COPY  EDITORS 


Large  Northeastern  daily  needs  editors  who  agree  that 
sportswriting  can  be  literate,  stylish  and  still  exciting. 
The  people  who  join  us  will  combine  a  love  of  precision 
with  a  grasp  of  the  big  picture  and  the  rounded  potential 
to  supervise  a  desk  or  a  section  eventually.  They’ll  cou¬ 
ple  the  range  to  edit  hard  when  necessary  with  the 
restraint  to  let  writers’  styles  flourish.  We’re  looking  for 
people  with  varied  interests  and  at  least  three  years’ 
experience  on  a  first-rate  daily  desk  (inside  or  outside 
the  sports  department).  Send  resume,  including  refer¬ 
ences  to  Box  8654,  Editor  &  Publisher. 


THE  MONMOUTH  ILLINOIS  REVIEW 
ATLAS  has  two  openinK  in  its  news¬ 
room.  The  first  is  editor.  This  key  person 
runs  the  newsroom,  writes  editorials  and 
serves  on  the  newspapers'  management 
team.  Our  company  has  the  needs  of  the 
customer  as  the  key  to  its  marketing 
strategy  so  we  want  an  editor  who  can 
find  out  what  those  needs  are  and  pro¬ 
duce  a  sparkling,  modern  news  package. 
The  second  is  general  assignment  repor¬ 
ter.  We're  looking  for  an  aggressive  per¬ 
son  with  lots  of  story  ideas  of  why  the 
common  man  is  uncommon.  A  recent 
graduate  could  fill  the  position  but  some 
experience  would  be  nice.  Photography 
skills  a  big  plus. 

As  part  of  a  small  chain  we  offer  great 
benefits  and  the  chance  for  advance¬ 
ment.  Applicants  should  send  resume, 
cover  letter  and  three  clips  which  do  not  | 
have  to  be  returned  to  Don  Cooper, 
General  Manager,  Review  Atlas,  40() 
South  Main,  Monmouth,  IL  61462.  I 

_  I 

THE  QUAD-CITY  TIMES  has  an  immedi-  I 
ate  opening  for  a  copy  editor  who  demon¬ 
strates  flair  for  bold,  exciting  page  layout 
and  headline  writing  and  who  is  capable 
of  filling  in  for  news  editor  in  his  abs¬ 
ence.  Speed  and  accuracy  essential  for 
fast-paced  universal  desk.  Prefer  at  least 
two  i^ars  experience.  Send  resume,  in¬ 
cluding  salary  history  and  references  to: 
Daniel  J.  Foley,  Managing  Editor,  Quad- 
City  Times,  PO  Box  3828,  Davenport,  lA 
52808. 

THE  SYRACUSE  NEWSPAPERS  are 
looking  for  experienced  reporters  for  fu¬ 
ture  openings  in  our  regional  news 
bureaus  in  upstate  New  York.  Send  let¬ 
ter,  resume  and  writiiig  samples  to  Mark 
Libbon,  Regional  Editor,  Syracuse 
Newspapers,  Box  4915,  Syracuse,  NY 
13221. 

THE  DAILY  JOURNAL,  a  seven-day-a- 
week  publication  has  an  opening  for  a 
qualified  news  person.  Duties  would  in-  I 
elude  coverage  of  governmental  affairs  I 
and  feature  writing.  Will  consider  a  re-  I 
cent  J-School  graduate.  Send  resume,  I 
clips  and  statements  of  qualifications  to: 
Charles  Carlton,  Managing  Editor, 
Macomb  Daily  Journal,  128  N.  Lafayette 
St.,  Macomb,  IL  61455. 

TALENT,  CHARACTER  AND  HIGH- 
ENERGY  LEVEL.  Those  are  the  qualities 
we  are  seeking  in  a  feature  writer.  We 
have  three  positions  open;  one  is  entry 
level  and  two  require  at  least  two  years  of 
experience  on  daily  newspapers.  You  can 
go  to  the  head  of  the  line  by  demonstrat¬ 
ing  that  you  can  handle  a  hard  news 
assignment  or  a  complex  health  story, 
too.  Send  resume,  clips  and  10  out¬ 
standing  story  ideas  to  Mike  Clark,  AME/ 
Features,  PO  Box  1949F,  Jacksonville, 
FL  32231. 

WRITER  EDITOR  for  young  international 
newspaper  on  communications  technol¬ 
ogy.  Candidate  should  be  capable  of 
growing  into  Managing  Editor  position  at 
our  headquarters  near  Boston.  Needs 
knowledge  and/or  demonstrated  interest 
in  technology.  Periodical  production  ex¬ 
perience  helpful.  Please  send  full  detail 
including  non  returnable  samples  of 
work  to  Etox  8681,  Editor  &  Publisher. 

WRITERS 

New  projects  at  one  of  America's  lead  ing 
publishers  create  a  need  for  a  top  notch 
writer.  An  exceptional  opportunity  for  in¬ 
dividual  with  high  talent  and  ambition. 
Full  benefits,  company  fitness  center, 
excellent  environment.  Located  two 
hours  from  NYC.  Send  resume,  best  writ¬ 
ing  samples,  salary  needs  in  strict  confi¬ 
dence  to:  William  Gottlieb,  Managing 
Editor,  Prevention  Health  Books,  33 
East  Minor  St.,  Emmaus,  PA  18049. 

E.O.E.  -  M/F 


WANTED  NOW 
Graphic  Designer 
Graphic  Artist 
Librarian 

Assistant  Metro  Editor 
We  are  currently  seeking  candidates  for 
these  openings  at  Metropolitan  news¬ 
papers.  If  you  are  interested  write  to  J08 
BANK,  1909,CinnaminsonAve.,Cinna- 
minson,  NJ  08077  or  call  Debra  Bissin- 
ger,  (609)  786-1910. 


_ FREELANCE _ 

ARTICLES,  ART,  stringers  wanted  for 
trucking,  general  aviation  and  construc¬ 
tion  trade  papers.  Inquiries,  with  phone 
number.  Attention:  Mr.  Duncan,  P.O. 
Box  2029,  Tuscaloosa,  AL  35403. 


FREE-LANCE  writers, to  do  plant  and  in¬ 
stitution  profiles  and  management  arti¬ 
cles  (1,500  to  3,000  words)  for  Brush- 
ware  and  Nursing  Homes  Magazines. 
Good  rates,  pay  on  acceptance.  Send 
resume  and  clips  to:  William  D.  Magnes, 
Editor-In-Chief,  Centaur  &  Company,  5 
Willowbrook  Court,  Potomac,  Maryland 
20854. 

WRITER/INTERVIEWER  to  write  biog- 
raphical  career  articles  for  educational 
guidance  periodical.  Please  send  re¬ 
sume  and  samples  of  published  writing 
to:  Jone  Meyer,  Editor-  Vocational  Biog¬ 
raphies  lnc.,-PO  Box  31,  Sauk  Centre, 
MN  56378. 


ASSISTANT  LIBRARIAN:  The  leading 
news  source  in  the  Upper  Midwest  has 
an  excellent  career  opportunity  for  a  pro- 
'fessional  librarian.  Individual  will  super¬ 
vise  the  manual  and  on-line  subject 
heading  application  in  the  library,  over¬ 
see  the  processing  of  the  editorial  con¬ 
tent  of  the  newspaper  and  perform  on¬ 
line  and  general  reference  duties.  The 
position  requires  a  Master's  degree  in 
Library  Science  and  a  minimum  of  3 
years  professional  library  experience  in¬ 
cluding  supervisory  responsibilities. 
Must  also  have  a  minimum  of  1  year  on¬ 
line  searching.  Newspaper  library  expe¬ 
rience  is  highly  preferred,  along  with 
knowledge  of  electronic  library  systems. 
Interest^  applicants  should  send  re¬ 
sume  to:  Julie  Leslie,  Human  Resources, 
Minneapolis  Star  and  Tribune  Compa¬ 
ny,  425  Portland  Avenue,  Minneapo¬ 
lis,  MN  55488.  Affirmative  Action  Em¬ 
ployer. 


PHOTOJOURNAUSM 

STAFF  PHOTOGRAPHER;  The  Lexing¬ 
ton  Herald-Leader  is  expanding  its 
photographic  staff  in  order  to  increase  its 
coverage  of  eastern  Kentucky.  If  you  are 
a  self-starter  with  a  well  rounded  port¬ 
folio  and  the  ability  to  produce  and  print 
color  on  deadline  you  may  be  our  next 
staff  member.  The  Herald-Leader  offers 
excellent  picture  display  and  superb  col¬ 
or  reproduction.  Mail  resume,  refer¬ 
ences  and  portfolio  by  April  15  to:  Jim 
Jennings,  Graphic  Editor,  The  Lexington 
Herald-Leader,  Main  &  Midland,  Lexing¬ 
ton,  KY  40507.  All  portfolios  wil  be  re¬ 
turned.  NO  PHONE  CALLS  PLEASE. 

TALENTED  PHOTOJOURNALIST  who 
can  teach,  lead  and  challengean  aggres¬ 
sive  photo  and  art  staff  sought  as  photo¬ 
graphies  editor  on  a  visually-committed 
medium  size  Zone  4  daily.  Interested  in 
becoming  part  of  a  team  that  is  setting 
bench  marks  in  photography,  graphics 
and  pge  layout?  Send  resume,  samples 
and  letter  outlining  your  approach  to  Box 
8679,  Editor  &  Publisher. 
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PRESSROOM 


HELP  WANTED 


PRODUCTION 


POSITIONS  WANTED 


EDITORIAL 


POSITIONS  WANTED 


EDITORIAL 


THE  MACDONALD  !  a 

CUSSIFIED  SERVICES  SEEKS  - - 

SALES  ASSOCIATE  ADVERl 

We  are  looking  for  an  experienced  class-  Extensive  e 
ified  executive  to  help  with  our  sales  and  jng  Accour 
marketing  activities.  You  will  have  a  Manager  of 
chance  to  put  your  communication  skills  piemented 
to  work  assisting  over  700  monthly  sub-  3^  Market! 
scribers  and  selling  our  services  to  (517)  353. 

prospective  newspapers.  _ 

Your  creative  talents  will  be  utilized  in  GENERAL 
the  monthly  planning  of  the  MacDonald 
Classified  ^rvice.  You  will  have  the  pri-  3g||(]  (.Qp,. 
vilege  of  travelling  to  at  least  8  newspap-  back! 

er  conferences  a  year,  and  on  occasion  Bottom-lm 
will  participate  on  the  conference  prog-  Papiily  Cur 
ram.  Your  ability  to  communicate  with  9  Availab 
classified  people— at  the  podium  and  in-  strict  conf  i 
dividually  at  conferences— will  be  one  of  Editor  &  Pt 

the  most  important  and  rewarding  _ 

aspects  of  the  job.  IS  yOUR  I 

This  is  a  top-level  position  with  MacDon-  facing  tout 
aid,  and  the  compensation  package  will  fjop  eatini 
be  commensurate  with  your  talent.  You  aggressive 
will  be  relocating  to  a  growing  mid-  jf  gp. 

Western  university  town  that  is  proud  of  jgig;  p^g^l, 
its  quality  of  life  in  every  respect.  fion,  empio 
If  you  have  a  love  for  newspaper  class!-  for  ^  PuPH 

fied  and  the  communication  skills  we  _ 

describethisjobisforyou.  Pleasesenda  puBLISHE 
cover  letter  and  resume  to:  dailies,  sho 

Patrick  MacDonald  hands-on  p 

MacDonald  Classified  Service  yugru  for  voi 
PO  Box  225  Ct  Mt.  Pli 

Lafayette,  Indiana  47902  _ 


ruBLibf 

^__^^_PRODUCTjON_^_^^  Solid,  expi 
COMPOSING  MANAGER  S'onal  new 

OPPORTUNITY  ernerwith 

Top  salary  plus  profit-sharing,  bonus,  exf^rience 
Strong  Chicago  suburb  growth  company.  and 

Produce  two  dailies  on  CCI/Harris  front- 
ends,  Linotron  202’s.  Two-way  telecom-  ^  weeks.  W 

munication  software  supports  nation-  nsher _ 

wide  magazine  composition.  Strong 
management,  computer  skills  must.  — — — 
Sam  McMichael,  Des  Plaines  Publish-  aTTENTK 
ing  Company,  1000  Executive  Way,  Des  aggressive 

Plaines,  IL  60018. _ manager wi 

PRODUCTION  DIRECTOR  Srouito  sec 

Dynamic  manager  needed  to  fill  top  posi-  PlOY®" 
tion  at  this  150,000  combined  AM/PM  Editor  &  Pi 
and  Sunday  operation.  Must  have  a  mini-  - 

mum  of  1 0  years  production  experience.  ^PER I EN 
Experience  must  include  all  aspects  of  'pa 

the  production  environment  with  a 
strong  mailroom  background  a  plus.  Job  1 J®''' 
includes  budget  forecasting,  scheduling  ®P°|| 
newsprint  control  and  quality  control. 

Must  have  a  proven  track  record  in  con-  Editor  &  P 
trolling  and  reducing  expense.  We  are  an  ccpci 
expanding  operation  in  Zone  8  looking  SALESPEI 
for  that  special  individual  to  join  an  backgroun 
aggressive  management  team.  We  offer  associatior 
an  excellent  salary  and  benefits  pack-  mentgrouf 
age.  Mail  resume  and  salary  histoiy  in 
confidence  to  Box  8626,  Editor  &  Pub- 
lisher.  b®'t-  Box  i 
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ADMINISTRATIVE 

ADVERTISING  OR  MARKETING. 
Extensive  experience  as  Retail  Advertis¬ 
ing  Account  Executive  and  Advertising 
Manager  of  38,000  daily.  Designed,  im¬ 
plemented  IBM/CDS  computer  system. 
BA  Marketing.  Available  June.  Call  Steve 
(517)  353-9588. 

GENERAL  MANAGER/MARKETING 
DIR. 

Solid  competitive  newspaper  manage¬ 
ment  background.  Desire  more  of  same. 
Bottom-line  oriented.  Multi-degreed. 
Family.  Currently  mid-West.  Prefer  Zone 
9.  Available  upon  reasonable  notice. 
Strict  confidence  observed.  Box  8629, 
Editor  &  Publisher. 

IS  YOUR  NEWSPAPER  OR  SHOPPER 
facing  tough  financial  times?  Competi¬ 
tion  eating  you  alive?  Need  young, 
aggressive  leadership?  Let  me  help.  I've 
done  it  all:  budgeting,  forecasting,  ad 
sales,  marketing  studies,  news,  produc¬ 
tion,  employee  relations.  Box  8696,  Edi¬ 
tor  &  Publisher. 

PUBLISHER-experienced  in  weeklies, 
dailies,  shoppers.  Bottom-line  oriented, 
hands-on  problem  solver  who  is  ready  to 
work  for  you.  R.J.  Bradshaw,  108  Heidi 
Ct.,  Mt.  Pleasant,  Ml  48858. 


PUBLISHER/GENERAL  MANAGER 
Solid,  experienced,  aggressive  profes¬ 
sional  newspaper  management  south¬ 
erner  with  total  daily,  weekly,  shopper 
experience  seeks  newspaper  with  our 
pride  and  dedication.  Well  rounded 
background.  Profit  oriented.  Available: 
3  weeks.  Write  Box  8668,  Editor  &  Pub- 
Jisher. 

_ ADVERTISING _ 

ATTENTION  CALIFORNIA  DAILIES 
aggressive,  hardworking,  creative  ad 
manager  with  Retail  and  (Classified  back¬ 
ground  seeks  new  challenge.  Now  em¬ 
ployed  sunbelt  metro  daily.  Box  8632, 
Editor  &  Publisher. 

EXPERIENCED,  AGGRESSIVE  assistant 
display  manager  with  6  years  on  a  mid¬ 
sized  daily  has  reached  a  career  dead¬ 
end.  I  have  a  bachelors  degree,  weekly 
and  TMC  knowledge  and  seek  a  new 
challenge  in  Zones  9,8,7.  Box  8664, 
Editor  &  Publisher. 

SALESPERSON  with  superior  skills, 
background  and  experience  seeks  an 
association  with  an  imaginative  manage¬ 
ment  group  operating  a  small  to  medium 
size  publication  serving  a  lively  com- 
muniW  of  comparable  size  in  the  sun¬ 
belt.  Box  8693,  Editor  &  Publisher. 


EDITOR,  MANAGING  EDITOR,  PUBUSHER 

WANTED:Challenging  opportunity  for  conscientious,  experienced, 
hard-working  editor/managing  editor.  I  have  managed  daily  newspapers, 
weekly  and  monthly  consumer  magazines,  business  publications,  and  am  a 
top-notch  layout,  rewrite  and  copy  editor. 

I  have  what  it  takes  to  make  any  publishing  venture  a  success  and  am 
willing  to  travel  anywhere  for  a  promising  opportunity. 

DAVE  KAISER 
4211  NW  10  Terrace 
Fort  Lauderdale,  FL  33309 
(305)  491-1684 


CIRCULATION 


CIRCULATION  DIRECTOR.  Are  you  in 
need  of  a  top  flight  management  profes¬ 
sional  to  head  up  your  Circulation  De¬ 
partment?  Goal  achiever  with  metro, 
small  daily,  weekly  experience  in  all 
phases.  Excellent  budget,  organization, 
promotion  skills.  Want  re-location  to 
western  U.S.A.  Reply  in  confidence  Box 
8628,  Editor  &  Publisher. 


CIRCULATION  PROFESSIONAL  with 
mailroom,  ABC,  payroll,  and  promotions 
experience  seeks  post  as  Circulation 
Manager  with  daily  to  15,000  circula¬ 
tion.  Call  Gary  Sadler  (203)  729-4342 
early  morning^. 


VETERAN  of  copyde^  and  news  desk 
of  major  newspapers  in  U.S.  and  abroad. 
Seeks  similar  position  on  east  or  west 
coasts.  Box  8611,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  new^per 
operations.  Strong  people-oriented 
skills.  Cost  conscious.  Highest  refer¬ 
ences.  Box  8687,  Editor  &  Publisher. 


AZ  BASED  WRITER,  photographer  cycl¬ 
ing  thru  Europe  late  summer  '85  for  free¬ 
lance  travel  assignments.  Itinerary  open. 
Christopher  Bates,  PO  Box  16671, 
Phoenix,  AZ  85011. 


HARD-WORKING,  award-winning  writer 
and  editor  with  8  years  daily  experience 
seeks  top  management  job  with  quality 
small  paper.  (iaTl  (703)  578-3832. 


REPORTER  with  twice  weekly  general 
assignment  experience  seeks  similar 
position  on  small  daily.  Prefer  Zones  2  or 
9.  Box  8617,  Editor  &  Publisher. 


REPUBLICAN  editorial  page  editor,  37, 
Midwest  background,  Washington 
credentials.  Box  8670,  Editor  &  Pub¬ 
lisher. 


TOPWASHINGTON  JOURNALIST  seeks 
editorship  medium  to  large  Sunbelt  dai¬ 
ly.  PO  Box  2068,  Reston,  VA  22090. 


AGGRESSIVE  PROLIFIC  REPORTER 
seeking  general  assignment  for  daily 
paper.  Two  years  reporting  experience, 
previous  political  work  and  graduate  de¬ 
gree.  Young,  lean  and  ready  to  move.  Box 
8684,  Editor  &  Publisher. 


COPY  EDITOR  seeks  advancement.  Now 
working  city  desk  slot  for  180, (XX)  AM 
daily.  Five  years  of  reporting  and  2  Vi 
years  editing  experience  in  competitive 
area.  Skilled  in  ATEX,  metro  layout, 
news  writing.  B.A.  in  political  science. 
Box  8695,  Editor  &  Publisher. 

EXPERIENCED  EDITOR  at  major  Sac- 
ramento  daily  seeks  new  position  in  Cali¬ 
fornia.  Award-winning  reporter.  Michael 
Norris,  (916)  446-6643. 


PUBLIC  RELATIONS 


CONGRESSIONAL  PRESS  SECRETARY 
seeks  reporting  or  PR  position.  J-degree 
with  15  years  experience.  Excellent  wri¬ 
ter,  exp^ise  in  political  campaigns  and 
media  relations.  (703)  525-0499 


PHOTOGRAPHER 


CHIEF  PHOTOGRAPHER  on  paper  with 
suicidal  tendencies  seeks  staff  position 
anywhere.  Will  consider  all  iiiquiries. 
Write  to  Box  8636,  Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTO  DIRECTOR  with  small  chain 
seeks  position  as  picture  editor  of  small 
daily  or  assistant  at  large  daily.  I  have  10 
years  shooting  experience.  Write  Box 
8637,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 


SHOP  TALK  AT  THIRTY- 


A  dislike  of  hype 


By  Richard  L4ienner 

Early  last  month  I  attended  epi¬ 
sodes  of  Phil  Donahue’s  syndicated 
program  for  a  New  York  Post  story  I 
was  to  write  on  his  show’s  move  to 
New  York  City. 

As  Donahue  had  only  recently  ar¬ 
rived  here,  I  contended  he  would  need 
time  to  warm  up  to  the  crowd. 

On  my  first  visit,  a  blistery  cold 
Monday  morning,  I  arrived  at  Dona¬ 
hue’s  Rockerfeller  Plaza  studios  and 
noted  that,  among  many  empty  seats, 
were  guests  complaining  about  the  set 
being  hot.  I  shrugged  and  suggested 
they  take  off  their  outer  garments. 
They  muttered,  “It’s  so  cold  out¬ 
side.  .  .  .’’ 

I  already  knew  the  day’s  agenda 
was  gay  senior  citizens  and  their 
dilemma  being  part  of  “regular”  soci¬ 
ety.  This  audience  was  a  mixture  of 
old  diehards  —  most  of  whom  were 
aghast  at  those  who  were  elderly  and 
gay  —  and  a  young,  supposedly  hip- 
per  crowd. 

Donahue,  I  surmised,  had  his  hands 
full  with  controversial  disagreement. 

Several  minutes  into  the  live  broad¬ 
cast,  it  was  obvious  something  was 
profoundly  amiss.  People  were 
sweating  and  some  seemed  weak. 
Donahue,  busy  discussing  facts  with 
the  panel,  could  not  see  his  audience’s 
.  worsening  condition. 

Eventually,  one  young  lady  rose  to 
query  something  and  swayed  a  little; 
Donahue  held  her  up  and  suggested, 
“I  get  that  way  sometimes.”  She  then 
dropped  to  the  ground,  directly  in 
front  of  the  cameras.  After  they  went 
off,  the  host  helped  her  exit,  calming  a 
burgeoning  mini-commotion  on  the 
set. 

He  explained,  embarrassed,  that 
the  evident  heat  combined  with  the 
former  cold  had  caused  her  to  faint. 
The  show  continued  until  (as  is  now 
privy  to  most  of  America)  six  addi¬ 
tion^  “heat  victims”  weakened. 

The  place  was  of  course  evacuated 
and  I  phoned  my  story’s  “twist”  to  an 
eager  city  editor  at  the  Post.  (An 
attending  photographer  got  an  exclu¬ 
sive  picture.)  My  dictated  report 
made  the  front  page  —  “Audience 
Flees  Donahue”  —  while  “late- 
breaking”  facts  appeared  on  page  13. 
It  made  no  mention  of  an  accusation 
referring  to  a  “threat  to  the  gay  com¬ 
munity”  (this  was  the  week  of  two 


(L4wrmer  is  a  freelance  writer  based  in 
New  York.) 


abortion  clinic  bombings);  nor  how 
several  in  the  audience  were  “upset” 
about  harsh  treatment  afforded  them. 

My  straightforward  article  con¬ 
cerned  heat  getting  to  a  large  crowd 
and  how  normally  cool  Phil  Donahue 
nearly  lost  it.  Good  quotes,  a  few 
slices  of  news  (“first  time  in  18  years 
the  show  was  stopped,  first  time  with¬ 
out  an  audience  on  hand”)  and  some 
background  graphs. 

Immediately  a  slow  news  day  began 
jumping!  Some  stations  broke  in  with 
news  bulletins,  while  zealous  home¬ 
viewing  reporters  called  in  as  “eye 
witnesses.”  It  became  some  of  the 
biggest  media  hoopla  to  occur  in 
weeks,  although  a  jet  had  crashed  in 
Reno  earlier,  killing  66  aboard. 


For  several  weeks 
various  news  media  hung 
onto  the  wrong 
bandwagon.  During  the 
Donahue  siege,  many 
unprofessional  actions 
occurred. 


During  that  day,  shots  of  some  fain- 
ters  were  seen  on  network  and  local 
news  shows;  “Donahue”  had  specifi¬ 
cally  requested  that  those  people  who 
had  not  signed  releases  be  left  off 
screen.  Television  news  programs 
held  up  copies  of  the  Post’s  early 
story,  some  scoffing  at  its  dubious 
front-page  newsworthiness. 

I  thought  spots  on  “Entertainment 
Tonight”  and  Carson  —  not  to  men¬ 
tion  several  major  stories  witii  ’igis- 
tical  errors  —  would  suffice.  'i  en 
David  Letterman  devoted  almost  all 
of  Tuesday’s  “Late  Night”  hour  to 
the  event,  even  joking  about  the 
chances:  “I’ve  been  here  three  years 
and  have  never  been  on  the  front  page 
of  the  Post.  Phil’s  only  been  here 
three  weeks!” 

And  the  media  hoopla  did  not  die. 
Newspapers  and  stations  were  dis¬ 
cussing  the  poor  victims  who  passed 
out  on  the  “inhumane  Donahue  set.” 

News  stories  continued  on  for  days 
while  I  screened  more  shows  to  finish 
my  original  assignment  on  New  York 
television  audiences.  No  reporters 
contacted  me  to  see  if  comments 
made  about  the  events  at  the  Donahue 
show  were  accurate. 


A  week  later  (as  I  boarded  a  plane 
for  a  London  assignment)  Alan  Abel 
came  forth  as  having  “set  up”  what 
was  soon  to  be  dubbed  ‘  ‘The  Donahue 
Hoax.”  He  said  he  wished  to  make  a 
fool  of  a  revered  talk  show  host;  this 
was  a  “statement.” 

In  my  absence  the  hoopla  roared 
madly.  Several  media  people  thought 
nothing  of  a  hardly  known  pr  person 
forging  a  reputation  at  the  expense  of 
a  high-rated  television  figure.  With¬ 
out  contacting  journalists  who  had 
been  in  attendance  at  the  show  in 
question,  they  published  ponderings, 
suppositions,  theories  and  analyses. 
USA  Today  reported  Abel’s  complete 
history  and  forewarned  readers  of 
supposed  plans  to  assault  the  Oscars’ 
telecast. 

For  several  weeks  various  news 
media  hung  onto  the  wrong  band¬ 
wagon.  During  the  Donahue  siege, 
many  unprofessional  actions 
occurred. 

If  Alan  Abel’s  crew  wanted  to  cre¬ 
ate  a  hoax  to  gain  publicity,  theirs  was 
a  job  well  done.  How  unfortunate  that 
he  could  not  be  arrested  for  disrupting 
the  lives  of  audience  and  panel  mem¬ 
bers,  NBC  personnel  and  techni¬ 
cians,  a  hardworking  personality  and 
some  bedraggled  reporters. 

So  his  venture  was  a  complete  suc¬ 
cess. 

My  story  on  television  audiences 
was  held  up  by  his  shenanigans,  but 
eventually  ran. 

Based  on  the  above  facts,  who  real¬ 
ly  benefited  from  this  mess? 


Gannett  Center 
is  dedicated 

The  Gannett  Center  for  Media 
Studies,  an  institute  for  the  advanced 
study  of  mass  media  and  communica¬ 
tion,  was  dedicated  at  Columbia  Uni¬ 
versity  on  March  13. 

The  center  is  a  program  of  the  Gan¬ 
nett  Foundation.  It  is  located  in  the 
university’s  School  of  Journalism. 

The  center  plans  to  award  12  to  15 
in-residence  fellowships  each  year  to 
professional  journalists,  scholars 
from  journalism  education  and  schol¬ 
ars  from  other  fields  so  they  can  pur¬ 
sue  “systematic  research  or  profes¬ 
sional  projects.” 

The  center  also  will  have  a  technol- 
Qgy  studies  program  and  offer  confer¬ 
ences,'  , seminars,  workshops  and 
other  activities  to  communications 
professionals  and  scholars. 
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WHEN  BUSINESS  WANTS  A  COUNTRY  HOME 


Nowadays  when  corporations  go  looking  for  sites  for 
new  offices,  plants  or  research  facilities,  they’re  seek¬ 
ing  more  than  just  accessibility,  good  space  and  rea¬ 
sonable  cost.  They  want  to  be  able  to  draw  on  a  ready 
pool  of  capable  personnel,  and  they  look  for  on-site 
amenities  and  pleasant  surroundings  to  keep  both 
workers  and  executives  contented.  New  England  offers 
all  of  these. 

Business,  industry  and  research  have  increasingly 
favored  New  England’s  countryside,  beginning  in  the 
1 950’s  by  colonizing  along  Route  1 28,  close  to  Boston 
and  to  the  scientific  know-how  of  M.I.T.,  but  outside  of 


urban  pressures.  Other  areas  are  growing  too.  When 
completed,  Merritt  7  will  be  one  of  the  largest  industri¬ 
al  parks  on  the  East  Coast.  With  two  of  its  1 4  buildings 
finished  and  the  third  nearly  so,  this  project  now 
boasts  such  blue-chip  tenants  as  IBM,  General  Elec¬ 
tric,  Gulf  +  Western,  GTE  Sprint  and  others  in  resi¬ 
dence. 

Construction  and  occupancy  of  Merritt  7  and  similar 
projects  brings  increasing  millions  of  payroll  dollars  to 
New  England,  where  retail  sales  per-household  are 
highest  in  the  nation,  and  daily  newspaper  coverage  is 
close  to  saturation  in  many  markets. 


Smart  marketing  starts  with  New  England  daily  newspapers 


Bangor  Daily  News  (M) 

Bangor  Weekend  News  (S) 

The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (E&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Greenwich  Time  (E&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 


Architect's  model  of  Merritt  7,  Norwalk,  Connecticut 


A  MAJOR 

SEDFTIN 

FC»EIGN 

PCMOY 


It  won’t  be  talked  delivers  up  to  50  stories 

about  on  the  double-deck-  a  week  from  65  foreign 

era  It  won’t  bring  Parliament  correspondents  in  every 

to  its  feet.  And,  more  rpxn?  ^^l^r  country  in  the 

than  likely,  it  probably  J.  XxHi  UiS  oHiix  V  xLi  Jti  world  Europe.  Africa, 
won’t  get  a  single  chorus  of  "God  Asia.  'The  Middle  East.  And  more.  All 
Save  The  Queen!’  But  at  the  Scripps  tightly  written.  Tightly  edited  And 
Howard  News  Service,  we  think  it’s  often  exclusive, 
big  newa  In  more  ways  than  one.  Add  to  that  the  obvious 

As  of  April  1, 1985,  we’ll  be  offer-  strengths  of  the  Scripps  Howard 
ing  the  best  of  the  daily  international  News  Service  on  the  domestic  front 
file  of  The  London  Observer  News  and  you’ve  got  a  combination  that’s 
Service.  And,  between  the  two  of  ua  hard  to  beat, 
that  means  a  comprehensive  source  Scripps  Howard  and  The 

of  domestic  and  foreign  news  for  our  London  Observer.  Now  that  we’re  a 
more  than  100  subscribers.  team,  no  news  SCRIPPS  HOWARD 

The  Observer  News  Service  is  foreign  to  ua  NEWS  SERVICE 
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